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One  morning  last  summer,  a  news¬ 
paper  was  born  in  metropolitan  New 
York. 

On  August  10,  the  morning  after  the 
three  New  York  City  dailies  went  on 
strike,  a  commuter  at  a  rail  station  in 
White  Plains  bought  the  first  copy  of 
TODAY. 

That  first  issue  was  an  early  edition  of 
the  eight  afternoon  dailies  Gannett  pub¬ 
lishes  in  the  New  York  City  suburbs.  But 
TODAY  quickly  became  more  than  an 
emergency  service,  more  than  just  a 
substitute.  For  Westchester  readers  with 
the  morning  habit,  TODAY  was  the  an¬ 
swer— it  served  their  needs  the  way  only 
a  locally  edited  and  published  news¬ 
paper  can. 

Its  3  A.M.  press  time  gives  TODAY  the 
latest  in  deadline  news  ...  the  news  of 
the  death  of  Pope 
John  Paul  I  at 
1:40  A.M.  (EDT) 

...  the  results  of 
a  World  Series 
game  ending  at 
midnight  (EDT) 
on  the  West 
Coast . . .  a2  A.M 


report  on  a  two-alarm  fire  in  a  Bronx 
disco  .  .  .  and  complete  sports  scores 
and  standings  and  details. 

TODAY  brings  more  than  the  latest 
news  to  the  Metro  New  York  newspaper 
scene.  It  also  brings  new  diversity,  a 
fresh  perspective  and  more  competition 
to  the  morning  newspaper  scene. 

TODAY’S  efforts  have  been  rewarded 
with  strong  advertiser  support  and  solid 
circulation  gains.  And  TODAY,  in  turn, 
has  rewarded  its  readers  with  a  price 
reduction,  from  20  to  10  cents  per  copy. 

Now  TODAY  is  a  permanent  competi¬ 
tor  on  the  newstands,  bringing  to  New 
Yorkers  in  the  Westchester  area  a  com¬ 
plete,  concise,  convenient  morning 
newspaper.  With  excitement.  With  latest 
details.  With  diversity.  And  with  a  com¬ 
mitment  to  excellence  which  marks  all 
78*  Gannett  news- 
/•I  ^  -o  papers. 

Pope  propthe.  minh.ry  »/ lo-o  — 


Gannett 


Yanks  win 
Series 


•Gannett  recently  announced 
agreement  in  principle  to 
merge  with  Combined 
Communications  Corporation, 
a  Phoenix-based  diversified 
media  company  with  seven 
television  stations.  13  radio 
stations,  two  newspapers  and 
outdoor  advertising  facilities 
in  11  U.S.  states  and  in  major 
Canadian  cities. 


Railroads  are  old-fashioned  and  outdated 


Today’s  railroads 
bringing  space-age 


are 

technology  down 
to  earth. 


The  tower  at  left  is  not  part  of  a  space  installa- 
tion-it’s  the  nerve  center  of  a  major  railroad 
yard.  Automated  yards  are  only  one  of  the 
many  places  in  which  computers  are  being  put 
to  use  in  today’s  railroad  industry.  Other  com¬ 
puters  keep  track  of  two  million  freight  cars 
and  thousands  of  locomotives  across  the 
country,  and  help  get  better  use  t)f  equipment 
by  forecasting  demand  and  controlling 
operations. 

We  are  also  using  imaginative  new  .services, 
such  as  “bridge”  operations  (combined  rail- 
water  movements  of  international  cargo);  spe¬ 
cial  lightweight  coal  cars;  enclosed  cars  for 
moving  new  automobiles;  and  sleek  low- 
prolile  cars  to  take  more  trucks  and  containers 
olf  the  highways. 

What  all  this  means  is  increased  railroad 
capacity— the  ability  to  carry  more  tons  of 
freight  more  miles  than  ever  before  while 
using  about  half  as  many  trains  as  were 
needed  30  years  ago. 

This  unused  capacity  is  important  because 
the  Department  of  Transportation  expects  the 
need  for  rail  freight  transpt)rlation  to  double 
by  the  end  of  this  century. 

Railroads  will  be  ready  for  it  with  a  system 
that  will  save  b»)th  fuel  and  money.  They’re 
getting  ready  for  it  today. 

TX~|  Association  of  American  Railroads 
American  Railroads  Building 
M  Washington.  D.C.  20036 


Surprise: 

We’ve  been  working 
on  the  railroad. 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


"Circulation  growth 
does  not  come  easily/' 
says  Bertram  Kersen, 
Publisher,  The  News 
(Passaic  County, NJ.) 
and  The  Dispatch 
(Hudson/Bergen  Counties, 
N.J.),  "  but  with 
the  able  assist  of  our 
Representative, 
selected  samplings  have 
garnered  home  delivery 
returns  as  high  as  10%." 


For  many  newspapers,  large  and  small,  circulation 
has  been  the  underlying  problem  of  the  1970's. 
Landon  Associates  has  a  professional  answer; 

Bill  Merritt.  He  has  the  experience,  the  breadth  and 
depth  of  knowledge,  and  the  tact  needed  to  help 
solve  your  circulation  problems.  He'll  work  with 
your  people  to  locate  and  straighten  out  trouble 
areas,  reorganize  and  simplify  assignments,  root 
out  unnecessary  costs,  help  you  get  ready  for 
computerization  -  everything  it  takes  to  put  your 
circulation  operation  back  on  the  growth  track  again. 

From  small-town  newsboy  in  Colorado  to 
circulation  director  in  Los  Angeles  and  Washington, 
D.C.,  Bill  Merritt's  experience  covers  newspapers 
from  4,000  to  600,000  circulation  at  every  job 
level.  He  has  the  professionalism  you  need. 

Write  for  your  copy  of  "How  to  Turn  Circulation 
Problems  into  Growth  Opportunities,"  or  call 
Owen  Landon,  President,  for  details. 

LANDON  ASSOCIATES,  INC.  H 

750  Third  Avenue,  New  York  City  10017 
(212)  867-1112 
A  Newspaper  Marketing  Company 
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12-15— International  Newspaper  Promotion  Association,  Promoting  the 
Total  Newspaper  Seminar,  Hyatt  O'Hare,  Chicago. 

12- 15— Southern  Newspaper  Publishers  Association,  Energy  Policy  for 

America  Seminar,  University  of  Oklahoma,  Norman. 

13- 15— American  Newspaper  Publishers’  Association’s  Labor  Negotiators 

Seminar,  in  cooperation  with  Western  Newspaper  Industrial  Rela¬ 
tions  Bureau  and  Pacific  Northwest  Newspaper  Association,  Shera¬ 
ton,  San  Francisco. 

15-18 — International  Newspaper  Promotion  Association,  Classified  Pro¬ 
motion  Seminar,  Hyatt  O’Hare,  Chicago. 

15-18— Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Birmingham, 
Ala. 

29-30— Advertising  Research  Foundation,  Western  Conference,  Hyatt 
Regency,  Los  Angeles. 


3-5 — Southern  Newspaper  Publishers  Association,  circulation  sym¬ 
posium,  Hyatt  Regency,  Atlanta,  Ga. 

3-6 — Southern  Newspaper  Publishers  Association  Foundation,  Editing 
the  Under-25,000  Newspaper,  Gainesville  Times,  in  Atlanta. 

AHEAD  IN  1979 


19- 21 — Mid  American  Press  Institute,  New  Directions  in  Photojournalism, 

Bel  Air  Hilton,  St.  Louis. 

20- 23— Great  Lakes  Newspaper  Production  Conference,  Hyatt  Regency, 

Chicago. 

25-27— Tennessee  Press  Association  Convention  and  UT-TPA  Press  Insti¬ 
tute,  Hyatt  Regency  Hotel,  Nashville. 

28-30 — International  Newspaper  Advertising  Executives,  Los  Angeles 
Bonaventure. 


7-9 — Ohio  Newspaper  Association  Annual  Convention,  Sheraton- 
Columbus  Hotel,  Columbus. 

18-20 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 


21-23 — America  East  Newspaper  Production  Conference,  Hershey  Motor 
Lodge,  Hershey,  Pa. 

29-30— Illinois  Press  Association,  in  conjunction  with  Northern  Illinois 
Newspaper  Association,  Continental  Regency  Hotel,  Peoria,  III. 


9-11 — Newspaper  Research  Council,  Sheraton  Sand  Key  Hotel,  St. 
Petersburg,  Fla. 

23-25— American  Newspaper  Publishers  Convention,  Waldorf-Astoria, 
New  York  City. 

25-28 — Catholic  Press  Association,  Bahia  Mar,  Fort  Lauderdale,  Florida. 
29-May  2 — American  Society  of  Newspaper  Editors,  New  York  Hilton, 
New  York  City. 


10-13 — Florida  Newspaper  Advertising  Executives,  50th  anniversary  sales 
conference,  Marriott,  Orlando. 

13-16 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Canyon 
Hotel,  Palm  Springs,  Calif. 

20-23 — International  Newspaper  Promotion  Association,  Canyon  Hotel, 
Palm  Springs,  Calif. 

20- 24 — Newspaper  Purchasing  Management  Association,  Minneapolis. 

21- 25 — International  Federation  of  Newspaper  Publishers  (FIEJ),  Jakarta, 

Indonesia. 


2-7— American  Newspaper  Publishers  Association-Research  Institute, 
Production  Management  Conference,  Las  Vegas  Convention  Center, 
Las  Vegas,  Nev. 


Vol.  Ill,  No.  45,  November  11,  1978;  Editor  &  Publisher,  The  Fourth  Estate  is  pub¬ 
lished  every  Saturday  by  Editor  &  Publisher  Co.  Editorial  and  business  offices  at  575 
Lexington  Ave.,  New  York,  N.Y,  10022,  Cable  address  ‘Edpub,  New  York,"  Second 
class  postage  paid  at  New  York,  N.Y.  and  additional  mailing  offices.  Printed  at  Hughes 
Printing  Co..  East  Stroudsburg.  Pa.  18301.  Titles  patented  and  Registered  and  con¬ 
tents  copyrighted  ©  1978  by  Editor  &  Publisher  Co..  Inc.  All  rights  reserved.  Annual 
subscript! on  $18.00  in  Udited  States  arxj  possessions,  and  in  Canada.  All  other  $40.00. 

Postmaster:  if  undelivered,  please  send  form  3579  to  Editor  &  Publisher  Co.,  575 
Lexington  Ave.,  New  York,  N  'T,  10022. 

EDITOR  &  PUBLISHER  for  November  11,  1978 


gusinfS 


andthe 


ratio[!£L 


partXlL 


Energy  solutions  and  nonstarters*Where  a 
government  role  is  neecled*Accent  on  achievement 


Is  there  a  role  for  government  in  the  energy 
business,  or  should  the  government  just  stand 
aside  and  leave  it  to  the  energy  companies? 

Of  course  there’s  a  role  for  government— an 
important,  affirmative  role.  An  essential  role. That’s 
just  the  point:  The  government  seems  incapable  of 
comprehending  what  role  it  should  play  and  how  it 
should  play  it. 

Many  of  the  country’s  energy  problems 
today  stem  from  government’s  inaction  in  critical 
spheres  at  crucial  times  in  the  past.  As  a  result, 
some  of  our  present  problems  are  soluble  only  if  the 
federal  government  plays  a  stronger  role— of  the 
right  sort. 

As  we  have  said  over  and  over  during  the 
past  seven  or  eight  years,  what  is  essential  is  a 
comprehensive  national  energy  policy,  to  set  goals 
and  to  create  the  parameters  and  establish  a  cli¬ 
mate  within  which  the  private  sector  can  operate 
efficiently. 

•  Only  government  can  set  forth  national 
goals  and  work  out  the  necessary  compromises  to 
reconcile  conflicting  regional  and  other  interests 
and  to  recognize  the  natural  priorities  among 
various  energy  sources. 

•  Only  government  can  develop  the  ground 
rules  under  which  private  industry  must  work. 

•  Only  government  can  formulate  a  national 
policy  on  environmental  trade-offs  that  will  strike  a 
sensible  and  workable  balance  between  unac¬ 
ceptable  environmental  risks  and  unacceptable 
economic  risks. 

•  Only  government  can  hammerout  the  sort 
of  balanced  policy  that  does  not  permit  extremist 
approaches  to  environmental  protection  to  delay 
for  years  progress  toward  achievement  of  national 
goals  on  energy. 

It  seems  to  us  that  the  policy  formulated  by 
the  government  should,  among  other  things,  rec¬ 
ognize  the  need  for  reasoned  and  balanced  eco¬ 
nomic  growth  to  create  jobs  for  a  growing  popula¬ 
tion  and  to  enable  more  and  more  disadvantaged 
Americans  to  attain  a  higher  standard  of  living. 

Having  struck  a  reasonable  and  rational  bal¬ 
ance  on  fundamentals,  the  nation  should  then,  we 
believe,  develop  a  timetable  with  quantified  goals 
for  such  component  elements  as  crude  oil,  natural 
gas,  coal,  and  nuclear  power,  liquefaction  and  gas¬ 
ification  of  coal,  oil  from  shale,  and,  in  a  longer  time 
frame,  energy  from  more  exotic  sources.  In  our 
view,  this  should  not  be  a  finely  detailed  blueprint. 


but  rather  a  clear  and  unequivocal  statement  of 
basic  energy  goals.  The  primary  goal  should  be 
greater  energy  self-sufficiency. 

For  at  least  the  rest  of  this  century,  conven¬ 
tional  oil  and  natural  gas  seem  certain  to  remain  our 
primary  energy  sources,  and  the  only  other  two 
major  sources  on  which  we  can  count  with  any 
certainty  are  coal  and  nuclear  power.  In  the  real 
world,  there  is  no  feasible  alternative  in  this  time 
frame. 

Itseemsto  us  that  joint  industry-government 
task  forces  are  essential  to  make  sure  no  important 
piece  is  omitted  from  this  extraordinarily  complex 
jigsaw  puzzle.  Prohibiting  the  participation  of  peo¬ 
ple  with  firsthand  knowledge  of  the  energy  busi¬ 
ness  and  with  years  of  experience  in  it  can  only 
produce  the  sort  of  Rube  Goldberg  energy  pro¬ 
gram  that  has  been  debated  on  Capitol  Hill  the  past 
18  months  or  more. 

The  United  States  has  the  resource  base, 
the  work  force,  the  technical  skills,  the  manage¬ 
ment,  and  the  organization  to  meet  its  future  en¬ 
ergy  needs.  Given  realistic  policies,  including  min¬ 
imal  regulation  of  the  marketplace,  industry  can 
probably  raise  the  huge  amounts  of  capital  re¬ 
quired.  In  the  last  analysis,  however,  it  will  be  the 
rate  of  return  on  capital— that  is  to  say,  the  profit¬ 
ability— of  the  energy  industries  that  will  determine 
how  much  gets  done. 

We  recognize  the  burden  that  higher-priced 
energy  places  on  the  economically  deprived.  To  the 
extent  that  there  is  a  serious  adverse  impact  on  the 
poor,  government  should  deal  with  it  directly— by 
subsidy  to  them  if  necessary— rather  than  by  a  gen¬ 
eral  distortion  of  fuel  prices.  Arbitrary  controls  that 
delay  the  development  of  additional  supplies  will 
only  aggravate  the  problems  of  the  poor. 

Unless  we  assure  ourselves  of  the  energy 
required  to  sustain  the  well-being  of  the  American 
people,  no  arms  or  armament  can  assure  the  na¬ 
tion’s  security,  nor  can  social  programsof  whatever 
sort  assure  its  stability. 

The  question  of  whether  there  is  a  role  for 
government  in  this  answers  itself:  There  is  an  es¬ 
sential,  affirmative  role  for  government— a  role  that, 
unfortunately,  the  government  still  seems  unable  to 
comprehend  or  unwilling  to  play.  And  this  is  the 
crux  of  America’s  energy  problems. 

For  reprints  of  this  seven-part  series,  write 
Mobil,  BoxT,  150  East  42  Street,  New  York,  New  York 
10017. 
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Newsbriefs 


Jim  Tremont,  Production  Manager  for  The  Enterprise  - 
Journal,  Beaumont,  Texas,  is  so  enthusiastic  about  the 
performance  of  the  SMITH  RPM  DAMPENER  SYSTEM, 
on  the  Goss  Cosmo,  he  volunteered  to  tell  the  world  about 
his  company’s  experience  with  it. 

“We  were  having  tremendous  waste  problems, 
and  far  too  much  down-time  for  maintenance 
and  repair  work  on  our  previous  dampener  (not 
a  Smith).  Then  we  switched  to  SMITH!  That 
was  the  best  move  we  ever  made! 

Our  new  SMITH  DAMPENER  cut  wastes  so 
dramatically  that  the  system  paid  for  itself  in 
less  than  8  months!!  Another  advantage  is  its 
quick,  easy  maintenance. 

I  recommend  it.  If  you  want  to  save  time,  money 
and  tempers  .  .  .  SWITCH  TO  SMITH!” 

Jim  Tremont  is  sold  on  SMITH.  If  you’d  like  more  informa¬ 
tion  about  his  press  room  experiences  and  results,  contact 
him  at; 

THE  ENTERPRISE  JOURNAL 
380  WALNUT  STREET 
BEAUMONT,  TEXAS  77704 
..  (713)833-3311 

SMITH  DAMPENER  SYSTEM 

12205  /  9040  CODY 

O  O  OVERLAND  PARK,  KANSAS  66212 

e*  Phone  (913)  888-0695 

lelex  42516 


Airline  issues  ad  disaster  rules 

Air  Canada  has  laid  down  stringent  instructions  to  news¬ 
papers  on  the  publication  of  the  airline’s  advertisements 
when  there  is  news  of  an  air  disaster  or  hijacking. 

The  airline’s  advertising  agency,  Cockfield,  Brown  and 
Co.  Ltd.,  told  newspaper  advertising  managers  in  a  letter 
sent  to  remove  the  airline’s  ads  if  there  is  news  of  an  Air 
Canada  accident  or  hijacking,  and  to  keep  the  ads  out  of  the 
paper  until  the  story  is  no  longer  being  carried. 

In  addition,  in  the  event  of  an  accident  or  hijacking  involv¬ 
ing  an  airline  other  than  Air  Canada,  the  airline’s  ads  are  to 
be  deleted  from  pages  carrying  the  news  story  or  in  the  two 
adjacent  pages. 

Air  Canada  spokesman  Jim  Standing  said  the  practice  was 
a  long-standing  policy  of  the  airline,  but  denied  there  was 
any  intent  to  influence  editorial  policy. 

“I  would  say  it  is  partly  a  question  of  taste,  and  partially 
good  business  practice,”  he  said,  adding  that  the  policy  was 
widespread  in  the  airline  industry. 

A  coroner’s  inquest  is  currently  under  way  in  Brampton, 
Ont.,  into  an  Air  Canada  crash  last  June  at  Toronto  interna¬ 
tional  airport  in  which  two  men  died. 

Ht  Hi  Htt 

MacMillan  Bloedel  raises  price 

MacMillan  Bloedel  Ltd.  announced  that  it  will  increase  the 
price  of  its  newsprint  in  Canada  and  the  United  States  by  $34 
a  metric  ton  effective  Feb.  1. 

The  price  will  go  up  to  $370  a  ton  in  the  Vancouver  area 
and  on  Vancouver  Island,  while  in  the  British  Columbia 
Interior  and  Alberta  the  price  will  rise  to  $376  a  ton. 

The  price  in  the  western  U.S.  for  a  short  ton  of  30-pound 
standard  white  newsprint  will  go  up  to  $345  U.S.  from  the 
current  $320. 

MacMillan  Bloedel  is  the  first  B.C.  producer  to  follow 
eastern  producers  in  raising  newsprint  prices,  but  other  B.C. 
companies  are  expected  to  follow. 

Crown  Zellerbach  Canada  Ltd.  and  B.C.  Forest  Products 
Ltd.  said  Monday  they  were  studying  the  situation. 

Ocean  Falls  Corp.  Ltd.,  which  supplies  about  a  quarter  of 
its  production  to  the  Los  Angeles  Times,  said  it  will  automat¬ 
ically  increase  its  price  when  the  majority  of  producers  here 
do.  The  rest  of  the  mill’s  production  goes  offshore  and  the 
price  is  set  in  individual  contracts. 

♦  ♦  * 

Legal  symposium  schedule 

The  International  Circulation  Managers  Association  is 
conducting  a  legal  symposium  to  be  held  on  February  14-16, 
1979,  at  the  Hyatt  House  Hotel,  International  Airport  in  Los 
Angeles,  California.  All  Publishers,  General  Managers,  Bus¬ 
iness  Managers,  Circulation  Directors,  other  newspaper  of¬ 
ficers  and  attorneys  representing  newspapers  are  invited  to 
attend  according  to  ICMA  President  Daniel  Orr,  Boston 
Globe,  Boston,  Mass. 

Robert  L.  Ballow,  King  &  Ballow,  Nashville,  Tennessee, 
General  Counsel  for  ICMA  will  be  the  moderator.  A  team  of 
legal  experts  will  panel  the  two  day  sessions  on  newspaper 
circulation  legal  problems. 

The  enrollment  will  be  limited  to  50  participants.  The 
registration  fee  is  set  at  $200.00  for  the  first  participant  from 
a  newspaper  and  at  $150.00  for  additional  staff  members 
from  the  same  newspaper.  Besides  the  symposium,  the  fee 
covers  the  Thursday  evening  reception  and  the  Friday 
luncheon. 

For  further  information  contact  the  ICMA  Office,  P.O.  Box 
17420,  Dulles  International  Airport,  Washington,  D.C.  20041 
or  call  (703)  620-9555. 
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Joining  the  trend  of  metro¬ 
politan  dailies  to  offset,  Dayton 
Newspapers,  Inc.,  is  now  on  edition 
in  the  Ohio  city  with  a  nine-unit 
Wood-Hoe  Lithomatic  II  web  offset 
press. 


Acquisition  of  the  70,000  pph 
press  followed  a  year-long  study  to 
determine  the  equipment  best 
suited  to  its  conversion  and 
represents  “a  total  commitment  to 
offset,”  the  company  says. 

Installed  in  a  new  building, 
the  Lithomatic  II  includes  nine 
double-width  press  units,  four  color 
cylinders,  two  color  couples,  a 
double  delivery  3:2  folder,  and  noise 
abatement  devices. 

Dayton  Newspapers,  Inc., 
publishes  the  morning  Dayton 


Journal  Herald,  circulation  103,000, 
and  the  Dayton  News,  with  an 
evening  circulation  of  151,000  and 
Sunday  circulation  of  222,000. 

Another  recent  press  start-up 
by  Wood  Industries,  Inc.,  is  a 
four-unit  Lithoflex  web  offset  press 
at  the  Salem,  Massachusetts, 
Evening  News. 
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Economic  self-censorship 

Some  newspaper  lawyers  and  newspaper  editors  feel  the 
increasing-  high  cost  of  litigation  eventually  may  affect  the 
editorial  process. 

In  last  week’s  issue  (page  36),  Paul  Levine  told  how  expen¬ 
sive  it  is  for  newspapers  to  fight  libel  suits  and  how  tremen¬ 
dous  some  of  the  awards  have  been  when  newspapers  have 
lost  their  cases.  “How  many  newspapers  can  muster  the 
courage  and  the  capital  to  take  on  local  officials  and  to  fend 
off  million-dollar  lawsuits  remains  an  open  question,”  he 
said. 

Add  to  the  libel  suits,  the  proliferation  of  suits  for  invasion  of 
privacy  and  contempt  of  court  threats  and  the  expense  a 
newspaper  must  undertake  to  defend  itself  becomes  as¬ 
tronomical. 

Dan  Paul,  attorney  for  the  Miami  Herald,  discussed  some 
recent  cases  before  the  meeting  of  the  Inter  American  Press 
Association  last  month  and  said  many  small  publishing  en¬ 
terprises  already  can  no  longer  afford  to  pay  the  price  to 
defend  their  rights.  “This  can  result  in  economic  self¬ 
censorship  of  the  press,”  he  said. 

Legal  costs  can  cut  into  the  budget  for  thorough  and  ag¬ 
gressive  reporting,  he  said.  Stories  likely  to  produce  high 
legal  costs  won’t  be  reported  regardless  of  their  importance. 

Unless  the  Supreme  Court  straightens  out  the  morass  of 
legal  rules  now  being  used  to  harass  the  press  through  the 
lower  courts,  we  believe  newspapers  individually  and 
through  their  associations  must  overcome  their  reluctance  to 
seek  legislative  solutions. 

We  see  nothing  wrong  in  asking  Congress,  and  state  legis¬ 
latures  as  well,  to  reaffirm  the  meaning  of  the  First  Amend¬ 
ment. 

No  compromise  in  Paris 

Reports  from  the  Unesco  meeting  in  Paris  is  that  the 
ideological  debate  about  news  media  continues  between  rep¬ 
resentatives  of  the  W’estern  or  free  world  and  those  from  the 
Communist  sphere  as  well  as  many  from  the  developing 
countries.  There  seems  little  hope  that  the  draft  declaration 
on  mass  media  can  ever  be  rewritten  so  that  it  would  uphold 
Western  standards  of  a  free  press.  If  not,  delegates  from  the 
free  world  should  make  every  effort  to  kill  the  document,  once 
and  for  all. 

The  press  of  the  free  nations,  through  the  World  Press 
Freedom  Committee,  is  talking  the  only  language  the  de¬ 
veloping  nations  can  understand — that  is,  material  help 
without  strings  in  building  their  own  press  and  broadcasting- 
services  and  training  personnel  to  operate  them  (E&P,  Oct. 
14,  page  48.) 

A  lot  more  could  be  accomplished  by  putting  more  time 
money  and  effort  into  those  projects  than  wasting  them  in 
Paris. 
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Letters _ 

FTC  SYMPOSIUM 

As  the  senior  staff  attorney  on  the 
Federal  Trade  Commission’s  Media 
Project,  I  would  like  to  respond  briefly  to 
your  September  30  “Shop  Talk”  column 
on  the  FTC  symposium  on  media  con¬ 
centration. 

These  are  my  own  views  and  do  not 
necessarily  represent  the  views  of  the 
Commission  or  of  any  Commissioners. 

First,  I  would  like  to  emphasize  that 
the  symposium  is  designed  to  generate 
discussion  on  a  variety  of  important  top¬ 
ics  related  to  media  concentration,  with 
full  appreciation  of  the  fact  that  no  resol¬ 
ution  of  the  many  difficult  issues  can,  or 
should,  be  achieved  in  such  a  context. 
Thus,  our  primary  interest  is  in  having 
speakers  and  panelists  present  a  wide 
range  of  views  and  perspectives,  includ¬ 
ing  industry  viewpoints.  In  an  attempt  to 
achieve  a  balanced  agenda,  we  started 
very  early  in  our  planning  process  to  re¬ 
quest  comments  and  suggestions  on  all 
speakers  and  topics  from  a  wide  variety 
of  sources,  including  the  three  major  in¬ 
dustry  trade  associations — AAP,  NAB 
and  ANPA.  Many  industry  members 
chose  to  participate  in  this  planning 
process;  others  did  not.  In  areas  where 
industry  members  did  not  wish  to  par¬ 
ticipate,  we  have  tried  to  obtain  their 
viewpoints  from  other  people.  For  the 
most  part,  1  think  we  have  been  success¬ 
ful.  Where  we  have  not,  1  welcome,  and 
am  still  seeking,  increased  industry  par¬ 
ticipation. 

Given  your  penchant  for  balance,  1 
was  surprised  to  note  that  you  did  not 
give  a  balanced  view  of  either  the  sym¬ 
posium  speakers  or  topics.  For  example, 
Jim  Rosse  (a  Stanford  Professor  of 
Economics  who  has  consulted  for  and 
testified  on  behalf  of  the  newspaper  in¬ 
dustry)  and  Don  Baker  (formerly  the  As¬ 
sistant  Attorney  General,  Antitrust  Divi¬ 
sion,  and  presently  a  partner  in  the 
Washington  law  firm,  Jones,  Day,  Reav¬ 
is  and  Pogue)  were  probably  surprised 
to  hear  themselves  labelled  as  “people 
generally  critical  of  news  media.” 

You  also  neglected  to  mention  indus¬ 
try  participation  in  the  symposium,  pos¬ 
sibly  because  you  were  working  with  an 
early  draft  agenda.  (The  agenda  was  re¬ 
vised  on  a  weekly  basis,  to  incorporate 
outside  comments  and  suggestions  on 
topics  and  speakers.)  Present  industry 
representation  includes  Townsend 
Hoopes,  President  of  the  Association  of 
American  Publishers;  Marcus  Cohn  and 
Lee  Loevinger,  well-known  Washington 
attorneys  who  frequently  represent 
broadcast  and  other  media  interests; 
George  Kuser,  owner  of  a  small  newspa¬ 
per  chain  and  former  President  of  the 
Inland  Daily  Press  Association;  David 
Blank,  Chief  Economist  and  Vice- 
President  of  CBS;  and  John  Dimling, 


Vice  President  and  Director  of  Research 
of  the  National  Association  of  Broadcas¬ 
ters. 

With  respect  to  topics,  1  would  like  to 
point  out  that,  as  was  clearly  marked  in 
the  draft  agendas,  these  were  only  dis¬ 
cussion  topics,  circulated  for  comments 
and  suggestions.  1  would  also  like  to  em¬ 
phasize  that  what  is  important  here  is  not 
the  questions,  but  the  ensuing  dialogue. 
For  example,  characterizing  as  slanted 
the  question,  “What  would  be  the  disad¬ 
vantages  of  prohibiting  the  further 
growth  of  newspaper  chains?”  makes 
sense  only  if  one  assumes  that  the  con¬ 
clusion  of  the  inquiry  is,  “Nothing.”  We 
certainly  have  not  made  that 
assumption — indeed,  the  reason  we  ask 
the  question  is  that  we  hope  to  receive 
thoughtful  answers  from  a  variety  of 
people,  including  industry  representa¬ 
tives. 

Finally,  1  would  like  to  point  out  that 
the  symposium  is  open  to  the  public,  and 
that  members  of  the  audience  will  have 
the  opportunity  to  submit  written  com¬ 
ments  on  the  presentations  of  the  speak¬ 
ers  and  panelists.  Those  comments  will 
be  printed  as  part  of  the  symposium  pro¬ 
ceedings.  Later,  we  shall  solicit  addi¬ 
tional  public  comment  on  the  proceed¬ 
ings.  In  this  way,  1  think  we  will  ensure 
that  all  interested  parties  have  a  full  op¬ 
portunity  to  present  their  views. 

Heather  Kirkwood 
*  * 

MODULAR  FORMAT  HIT 

This  is  to  register  1009?  support  for 
Carrick  H.  Patterson,  executive  editor  of 
the  Arkansas  Gazette,  in  his  rebuttal  of 
Daryl  Moen’s  comments  made  in  the 
Sept.  23  Editor  &  Publisher. 

We  at  the  Bajfalo  Evening;  News  also 
put  out  a  vertical-format  newspaper,  and 
we  also  believe  that  form  should  be  sub¬ 
servient  to  content — not  the  other  way 
around. 

Like  the  Arkansas  Gazette — and  un¬ 
like  Professor  Moen — we  operate  under 
the  assumption  that  the  main  purpose  of 
a  daily  newspaper  is  to  inform,  and  we 
therefore  load  our  front  page  heavily 


with  spot  news  pictures,  hard  breaking 
stories  that  are  updated  through  five  edi¬ 
tions  a  day,  and  investigative  pieces  of 
local  or  national  interest. 

How  could  anyone  consider  the  vapid 
front  page  of  the  St.  Petersburg 
Times — with  its  tremendous  piece  of 
throwaway  “art,”  say-nothing  head¬ 
lines,  silly  file  photo  and  overall 
blandness — how  could  anyone  consider 
that  more  “exciting  than  the  bold  and 
informative  front  page  of  the  Arkansas 
Gazette? 

My  attention  was  immediately  riveted 
by  the  Gazette’s  front  page,  and  I  was 
amazed  to  read  farther  down  in  Mr. 
Moen’s  piece  that  I  should  have  consid¬ 
ered  the  Times’  page  more  arresting. 

Jeffrey  P.  Durstewitz 
( Durstewitz  is  Assistant  Copy  Editor,  Buf¬ 
falo  Evening  News.) 

*  ♦  ♦ 

THON 

Congratulations  to  E  &  P  for  so 
quickly  complying  with  the  suggestion  of 
reader  Cornell  Kimball  — to  use  the 
phonetic  “thon”  instead  of  the  sexist 
“he.”  I  note  that  your  headline  two 
pages  over  (“Daily  sponsors  marathon 
race”)  indicates  that  both  sexes  com¬ 
peted. 

While  adequate  for  the  sports  page, 
however,  “thon”  comes  down  a  bit  hard 
for  use  in  poetry  and  song.  Perhaps  the 
“he/she;  him/her”  dilemma  could  be 
solved  by  a  bit  of  dripping  and  rearrang¬ 
ing.  Consider  “e”  and  “ri.” 

There  is  a  third  force,  though,  that 
may  soon  demand  its  own  representa¬ 
tion.  So  perhaps  “he-she-it”  is  the  ap¬ 
proach,  after  all.  And,  because  much  of 
this  equal  opportunity  at  language  began 
during  the  Johnson  administration, 
perhaps  we  should  pronounce  it  as  he 
would  have. 

Yours  for  the  preservation  of  the 
mother  (sorry!)  tongue. 

“Cornel”  Lyle 

Keene  State  College 
Keene,  N.H. 


KESSLER 


The  GSA  scandals,  probably  the  most 
expensive  corruption  in  U.S.  history, 
were  first  brought  to  light  by  Wash¬ 
ington  Post  reporter  Ronald  Kessler. 
And  he  keeps  uncovering  more  and 
more  .  .  .  continuing  the  unequalled 
tradition  of  investigative  reporting 
from  the 
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RAINY  Dm  MADE  THE 
NEWS  ROOM  MAD,  TOO. 


One  desk-top 


Pln«<sifiprl  Reporters  got  hot  while 

^lassmea 

Department 

were  virtually  cut  off  from  the  world. 

But  even  in  good  weather,  the 
newspapers  had  storm  centers.  The 
News  Room  was  a  bedlam  of  bells 
and  shouts.  Calls  were  often  mis¬ 
directed,  and  transferring  one  took 
forever.  Ck.  ified  ad  customers 
grew  old  on  Hold. 

In  short,  without  noticing  it, 
the  papers  had  outgrown  their  com¬ 
munications  system. 


Dimension  PBX  replaced 
two  plug-in  boards. 

What  it  means  is  this:  if  you 
haven’t  talked  systems  with  your 
problem-solving  Bell  Account  Exec 
utive  lately,  your  paper  is  missing 
something. 

The  system  is  the  solution. 


A  team  of  Bell  System  newspa¬ 
per  industry  experts  ran  an  opera¬ 
tions  study  for  the  papers,  identified 
problem  areas,  and  proposed  a  sys¬ 
tem  for  boosting  productivity, 
improving  customer  relations,  and 
cutting  costs. 

Within  weeks  a  new  electronic 
Dimension"  PBX  system  was 
installed  with  immediate  dramatic 
results.  One  of  the  full  time  opera¬ 
tors  was  assigned  to  another  job, 
reducing  payroll  and  overhead  by 
more  than  $600  a  month.  All 
departments  soon  reported  im¬ 
proved  performance. 

News  sources  can  reach  the 
News  Room  fast,  and  reporters  say 
it’s  much  easier  to  get  an  outside 
line.  Classified’s  revenues  are  up 
because  they’re  not  missing  calls. 
TTie  Circulation  Manager  finds  it 
easy  and  effective  to  set  up  confer¬ 
ence  calls.  And  all  of  the  papers’ 
customers  are  enjoying  better  service. 


On  rainy  days  in  Topeka,  the 
Daily  Capital  and  the  State  Journal  get 
hundreds  of  calls  from  subscribers 
wanting  wet  papers  replaced.  Time 
was,  those  calls  overwhelmed  the 
switchboard, 
its  two  opera¬ 
tors  and  two 
relief  attend¬ 
ants,  giving 
them,  as  the 
chief  operator 
explained, 
aching  arms 
and  shoulders 
from  pulling 
the  cords. 

Meanwhile, 
of  course,  the 
News  Room 
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The  Detroit  News 

News  Buyers  Know  Best. 


•The  Scarborough  Report,  1978,  PMA 


Daily,  one  issue  of 
The  Detroit  News 
reaches  50%  of 
the  free-spending 
18-  to  24-year-olds 
It  would  take  two 
issues  of  the  Free 
Press  to  do  that.  And 
daily  one  issue  of  The 
News  reaches  more 
to  34-year-olds  than  two 
issues  of  the  Free  Press*  Ah, 
youth.  Obviously,  the  place  to 
capture  it  is  in  The 
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Free  paper  audit  by  ABC  tabled 

By  Celeste  Huenergard 


The  Audit  Bureau  of  Circulations  will  not  be  auditing 
giveaway  papers  for  at  least  another  year — and  maybe  not 
even  then. 

Members  of  ABC’s  newspaper  division  this  week  tabled 
the  emotional  question  for  further  study  until  their  next 
yearly  meeting  in  1979. 

A  firy  45-minute  debate  and  a  pitch  from  the  industry's 
biggest  advertiser  prefaced  the  decision  during  ABC’s 
annual  meeting  in  Los  Angeles  (Nov.  8-9). 

Robert  G.  Kissell,  national  retail  advertising  manager  of 
the  Sears,  Roebuck  and  Co.,  told  his  listeners  that  65%  of  30 
sizeable  newspaper  advertisers  polled  by  him  were  strongly 
in  favor  of  expanding  ABC  services  to  include  free  papers. 

Kissell  reported  those  involved  complained  that  “many  of 
our  markets  are  rural  and  fringe  suburban,  and  shoppers  and 
free  distribution  papers  are  very  prevalent.  Many  of  these 
publications  have  no  actual  circulation  figures  that  can  be 
depended  upon.’’ 

The  newspaper  executives  offered  no  middle  ground  in 
the  debate  that  followed. 

Those  backing  the  proposition  simply  said  it  was  time 
ABC  entered  the  20th  century  and  started  satisfying  current 
marketing  demands. 

Those  against  it  argued  that  ABC’s  integrity  and  long 
tradition  of  dealing  only  with  paid  circulation  would  be 
jeopardized.  Some  even  feared  that  such  a  move  could  force 
dailies  without  shoppers  to  start  them. 

Kissell  came  armed  on  the  subject  with  the  opinions  of  38 
advertisers  representing  about  $800,000,000  of  retail  dollars 
spent  on  newspapers  in  1977. 

“If  our  little  opinion  survey  has  validity,  we  did  find  some 
trends  that  in  the  real  world,  advertisers’  use  of  print  in 
newspapers  or  supplements  is  changing  in  paid  or  unpaid 
vehicles  and  in  R.O.P.  vs  pre-prints.  All  are  coping  with 
rising  media  costs,’’  Kissell  said. 

Seventy  percent  of  those  polled  by  Kissell  say  the  possible 
ABC  audit  of  newspapers’  Total  Market  Coverage  (TMC) 
products  in  addition  to  their  paid  circulation  audit,  is  im¬ 
portant. 

“There  are  excellent  TMC  programs  around  the  country, 
but  no  table  evaluation  is  available,’’  one  respondent  said. 

Kissell  himself  is  bewildered  by  the  lack  of  marketing 
information  on  TMC’s. 

“Eighty  percent  of  Sears  ads  now  appear  in  newspapers 
about  20%  of  them  appear  in  shoppers.”  he  reported. 

“We’ve  used  pre-print  freebies  in  some  markets  .  .  .  and 
we’re  surprised  how  effective  they  are,”  Kissell  said.  “We 
would  prefer  to  have  figures  on  this  ...  on  what  the  guy 
guarantees  because  they  are  not  checkable.” 

The  Sears  executive  would  very  much  like  to  see  the 
picture  change  through  ABC  audits  of  unpaid  circulation. 

“God  knows  you  need  some  ammunition  in  (your)  sta¬ 
ble,”  he  shouted.  “1  might  sound  a  little  emotional  but  I 
really  mean  it.” 

Some  of  that  ammunition  should  also  come  from  circula¬ 
tion  data  by  zip  code  through  ABC  white  statements  or  its 
data  bank  so  advertisers  can  better  evaluate  their  customer 
reach,  Kissell  added. 

Publishers  should  not  be  afraid  that  zip  code  information 
means  “we’re  trying  to  cut  back  (on  advertising),”  Kissell 
warned.  “That  is  far  from  the  truth.” 


According  to  his  survey,  80%  of  the  respondents  want  the 
zip  code  information. 

One  respondent  against  it  wrote;  “the  entire  preoccupa¬ 
tion  with  marketing  studies  is  something  of  a  thumb-sucking 
security  syndrome  with  retailers  today.  One  can  only  present 
tasteful  and  honest  advertising  programs  and  hope  for  the 
best.” 

Kissell  labeled  him  an  ostrich  with  his  head  stuck  in  the 
sand  and  20  years  behind  the  times. 

When  it  comes  to  big  store  promotions.  Sears  would  like 
to  have  a  good  80%  market  penetration,  he  said.  Large  metro 
dailies  are  lucky  if  they  get  a  fifty  percent  penetration.  He 
added,  “this  lends  itself  to  a  TMC  deal.” 

Retailers  also  want  more  marketing  information  on  R.O.P. 
ads  vs.  pre-print  sections,  and  R.O.P.  ads  in  sequential  sec¬ 
tions. 

Eighty  percent  of  those  surveyed  by  Kissell  indicated  that 
“with  the  increased  emphasis  on  pre-prints  ...  we  really 
need  to  know  if  we  are  receiving  the  same  awareness  from 
the  pre-print  pages  vs.  R.O.P.  free  standing  ads.” 

One  other  area  90%  of  the  respondents  said  they  would 
like  to  see  more  research  in  is  customer  perceptions  of 
R.O.P.  vs.  pre-prints  in  paid  or  unpaid  vehicles. 

Pro:  There  are  excellent 
TMC  programs,  but  no  true 
evaluation  Is  available, 

Con:  /  think  we  would  be 
tampering  with  the  integrity 
of  ABC. 

“There  is  a  strong  indication  the  pre-prints  are  worth¬ 
while.”  One  retailer  explained,  “But  then  we’re  told,  de¬ 
partment  store  customers  and  more  affluent  customers  don’t 
read  shoppers.  I’d  love  to  have  some  research  that  proves 
this  to  be  true  or  not  true.” 

Kissell  called  on  his  audience  to  keep  the  dialogue  open 
between  his  company  and  newspapers.  But  he  reminded 
them  to  not  just  “keep  on  talking,  but  rather  let’s  get  some 
action.  I’m  willing  to  participate  and  will  go  anywhere  you 
ask  me.” 

He  also  said  a  pilot  study  was  underway  with  the  News¬ 
paper  Advertising  Bureau  and  AN  PA  to  analyze  a  number 
of  the  points  brought  up  in  his  address. 

Once  Kissell  and  his  panel  mates  left  the  stage,  ABC 
newspaper  members  were  on  their  feet  promoting  or  lam¬ 
basting  the  organization’s  possible  audit  of  free  papers. 

Consideration  of  such  an  audit  grew  out  of  numerous 
requests  from  ABC  advertising  members  and  some  news¬ 
papers. 

A  feasibility  study  was  conducted  last  summer  using  a 
magazine-weekly  newspaper  and  a  daily  as  guinea  pigs. 
Results  of  the  pilot  indicate  that  ABC  is  “fully 
qualified”  to  audit  such  publications,  according  to  Richard 
V.  Carpenter,  president  of  the  San  Francisco  Newspaper 
Agency. 

(Continued  on  pofte  16) 
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Times  and  Daily  News 
publish  again  in  N.Y. 


By  John  Consoli 

New  York's  two  largest  daily  newspa¬ 
pers,  the  New  York  News  and  New  York 
Times,  returned  to  the  newsstands  this 
week  (November  6)  ending  the  second 
longest  newspaper  strike  in  the  city's 
history — 88  days. 

The  pressmen  were  the  first  to  agree  to 
a  new  contract,  approving  a  six-year  pact 
by  a  vote  of  660  to  217.  The  pressmen 
received  the  job  guarantees  they  were 
looking  for  and  conceded  to  a  reduction 
in  pressroom  manning  (E«&P,  Nov.  4). 

Management  officials  for  the  News 
and  Times  said  although  there  would  be 
only  a  slight  savings  to  the  papers  in  the 
early  years  of  the  contract  because  of  job 
guarantees,  the  gradual  reduction  of 
manpower  allowed  through  attrition 
could  save  the  papers  as  much  as  $4  mil¬ 
lion  each  per  year  by  the  fifth  and  sixth 
years  of  the  contract. 

The  New  York  Post,  which  had  re¬ 
sumed  publishing  on  October  5  after 
signing  a  "me-too”  agreement  with  the 
pressmen,  could  ultimately  save  close  to 
$2  million  per  year  in  manpower  costs  as 
a  result  of  the  contract. 

After  the  pressmen  reached  an  agree¬ 
ment  with  the  papers  late  last  week,  four 
other  unions  also  came  to  terms  with  the 
News  and  Times.  In  addition  to  those, 
the  News  also  reached  an  agreement 
with  its  mechanics  and  the  Times  with  its 
Guild.  All  contracts  were  for  three  years 
except  the  pressmen's  which  was  for  six. 

The  Times'  Guild  held  a  stormy  meet¬ 
ing  before  voting  226  to  121  to  accept  a 
new  three  year  contract.  The  Guild  had 
set  up  pickets  outside  the  Times  build¬ 
ing,  but  withdrew  them  a  day  later  prior 
to  the  Guild  membership  voting  on  the 
pact.  Donald  Barker,  chairman  of  the 
Times  Guild  unit,  said  his  unit  was  pres¬ 
sured  by  the  other  craft  union  leaders  to 
stop  picketing.  He  said  the  other  unions 
had  indicated  they  would  not  support  the 
Guild  if  it  was  offered  a  contract  com¬ 
parable  to  the  one  negotiated  last  June 
for  Guild  employes  at  the  News. 

Those  opposing  the  contract  said  it  left 
too  many  issues  unresolved,  to  be  settled 
through  arbitration  and  mediation. 

The  contract  the  Times'  Guild  finally 
approved  included  the  same  wage  pack¬ 
age  as  in  all  the  other  contracts — $68  per 
week  increase  over  three  years.  The 
wages,  however,  will  be  distributed 
under  a  formula  that  gives  higher  raises  to 
the  higher-paid  employees  and  less  to 
those  in  lower-paid  classifications.  Cur¬ 
rent  weekly  Guild  salaries  range  from 
about  $185  to  $486. 

The  contract  also  calls  for  a  contribu¬ 
tion  of  one-half  of  one  percent  of  the 


annual  Guild  payroll  by  the  Times  to  the 
Guild  welfare  fund  on  a  one-time  only 
basis. 

Several  other  issues  on  which  the  two 
sides  failed  to  agree,  such  as  whether 
disability  benefits  should  be  paid  to 
part-timers;  whether  bylines  or  picture 
credits  should  be  used  over  the  objection 
of  the  reporter  or  photographer;  the 
number  of  years  required  for  attainment 
of  job  security;  whether  sick  leave 
should  be  paid  for  the  first  two  days  after 
the  fifth  absence;  and  whether  a  lower 
minimum  wage  should  be  instituted  for 
all  new  employes,  will  be  submitted  to 
mediation  by  labor  lawyer  Theodore 
Kheel. 

The  pressmen's  agreement  was  the 
key  in  getting  the  two  newspapers  back 
on  the  stands.  The  final  agreement  calls 
for  manning  reductions,  through  attri¬ 
tion,  of  209?  to  30%. 

In  return,  the  publishers  guaranteed 
work  through  1984  to  a  1 .500  members  of 
the  pressmen's  union  now  employed  at 
the  News,  Times  and  Post.  Management 
does  have  the  right,  however,  to  offer 
incentive  pay  to  encourage  attrition. 

In  the  area  of  manning,  there  will  be  a 
basic  reduction  of  one  journeyman  per 
press.  The  manning  for  junior  pressmen 
will  be  reduced  to  the  levels  employed  at 
the  Newark  Star-Ledfier  as  determined 
by  either  negotiation  or  fact-finding. 

At  the  Manhattan  plant  of  the  News, 
for  example,  this  would  mean  a  reduc¬ 
tion  from  166  to  between  144  and  125 
pressmen.  At  the  Times,  manning  would 
be  reduced  from  212  to  between  170  and 
150. 

The  contract  also  calls  for  a  reduction 
in  the  pressroom  maintenance  and 
clean-up  crews.  This  will  reduce  jobs  at 
the  News  by  about  25  and  at  the  Times 
by  about  15. 

The  jobs  of  all  145  pressmen  now 
employed  at  the  News'  rotogravure  plant 
in  Queens  are  guaranteed  should  it  be 
closed  down,  but  the  pressmen  have 
agreed  to  a  reduction  of  about  36%  at  this 
location. 

The  pressmen  also  agreed  to  a  clause 
that  states  if  they  should  negotiate  a  con¬ 
tract  more  favorable  to  management  of  a 
newspaper  not  in  existence  in  the  city 
prior  to  October  1 ,  1978,  the  News  would 
be  entitled  to  those  conditions  also.  This 
would  apply  to  Rupert  Murdoch's  Sun¬ 
day  New  York  Post  as  well  as  his  prop¬ 
osed  morning  daily  the  New  York  Sun. 

Under  the  new  contract,  the  pressmen 
also  agreed  to  pay  $142,(XX)  owed  to  the 
News  from  a  previous  damage  suit  at  a 
rate  of  $1,(X)0  per  month.  The  News  has 

(Continued  on  page  31) 


Strike  cuts 
profits  of 
N.Y.  papers 

'  The  recently  concluded  New  York 
newspaper  strike  had  a  drastic  effect  on 
the  profits  of  the  parent  companies  of  the 
’  New  York  News  and  New  York  Times. 

^  The  Tribune  Co.,  parent  of  the  News, 

*  reported  third  quarter  income  had  drop- 
'  ped  27%  over  the  same  period  last  year. 

'  The  New  York  Times  Company,  which 
■  operates  other  newspapers,  magazines 
^  and  broadcast  stations  in  addition  to  the 
'  Times,  reported  a  third  quarter  loss  of 
$2.18  million  this  year  compared  to  a 
third  quarter  profit  of  $5.8  million  in 
■■  1977. 

’  The  strike  prevented  publication  of  the 
^  Times  and  the  News  for  52  days  in  the 
third  quarter  and  36  days  in  the  fourth 
'  quarter.  It  is  expected  that  fourth  quarter 
earnings  will  also  be  depressed  as  a  re- 
^  suit  of  the  strike. 

The  newspapers  did  not  seem  to  lose 
j  their  advertisers,  however.  During  the 
j.  first  week  back,  for  example,  many  key 
j  News  and  Times  advertisers  ran  ads 
welcoming  the  papers  back  and  praising 
j.  them  as  a  selling  medium. 

The  Times  itself,  showed  a  third  quar- 
jj  ter  net  operating  loss  of  $7.9  million. 

compared  to  a  third  quarter  operating 
P  profit  of  $1  million  in  1977.  Through  the 
first  nine  months,  the  Times  reported  a 
j  net  loss  of  $2.2  million  compared  to  a  net 
operating  profit  of  $5.6  million  through 
^  the  first  nine  months  last  year. 

>  Advertising  revenues  at  the  Times 
J5  were  $23.8  million  for  the  third  quarter. 
Id  compared  to  $56.5  million  during  a  simi- 
id  lar  period  last  year.  Circulation  revenue 
was  $7.1  million  for  the  third  quarter 
in  compared  to  $16.2  million  last  year.  This 
id  would  indicate  that  the  strike  cost  the 
at  Times  some  $36  million  in  third  quarter 
js  ad  and  circulation  revenues. 

The  Times  also  had  to  pay  fines  of 
w  $287,(XX)  in  the  court  case  involving  its 
nt  reporter  Myron  Farber. 

:>e  Revenues  for  the  New  York  Times 
k'e  Company  for  the  third  quarter  were 
lis  $90.8  million,  compared  with  $124.3  mil¬ 
lion  for  the  comparable  period  in  1977. 
se  “We  look  forward  to  quick  resumption 
n-  of  the  growth  we  had  been  enjoying  be- 
fa  fore  the  strike,''  said  Arthur  Ochs 
ty  Sulzberger,  chairman  and  president  of 
lid  the  Times  Company.  “We  expect  signi- 
lis  ficant  long-term  improvements  in  the 
in-  profit  margin  of  the  Times,  in  part  from 
ip-  lower  pressroom  manning  made  possible 
ft.  by  our  settlement  with  the  pressman's 
en  union,  and  also  from  the  further  intro- 
he  duction  of  new  technology,  our  program 
t  a  to  control  costs,  and  continued  growth  in 
las  advertising  and  circulation  revenues.” 

Sulzberger  pointed  out  that  increase  in 
(Continued  on  page  14) 
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National  daily  started  in  Britain 
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News  and  nudes 


By  Albert  G.  Pickerell 

The  first  new  natiunul  daily  to  be  es¬ 
tablished  in  Britain  in  75  years  has  just 
been  launched. 

A  fierce  circulation  battle  is  forecast 
between  the  new  paper,  the  Daily  Star. 
and  two  existing  popular  dailies,  the  San 
and  Mirror,  for  what  is  known  here  as 
the  “down  market"  (i.e.,  lower  middle 
and  working  classes). 

The  new  paper  is  being  published  at 
Manchester  by  the  London-based  Ex¬ 
press  group  headed  by  Victor  Matthews, 
and  has  an  initial  circulation  of  1 .25  mil¬ 
lion  in  the  Midlands  and  noilhem  coun¬ 
ties. 

The  launching  was  a  clitT-hanger  in 
that  labor  disputes  were  not  settled  until 
three  hours  before  press  time. 

The  Star’s  management  describes  the 
paper  as  a  “national  daily  that  happens 
to  be  published  in  Manchester."  Plans 
are  for  a  nation-wide  circulation  of  4  mil¬ 
lion  by  sometime  early  next  year. 

But  such  figures  are  hopeful  specula¬ 
tion.  The  Sun  (cir.  3.7  million)  and  the 
Mirror  (cir.  3.8  million)  already  have 
strong  circulations  in  those  areas. 

The  last  national  daily  to  be  started  in 
Britain  was  the  Mirror  in  1903.  The  Sun 
dates  from  1964  but  was  repackaged 
from  the  Daily  Herald,  with  which  it 
bears  no  resemblance  today. 

An  all-out  circulation  war  is  predicted. 
The  Star  is  said  to  need  2.5  million  sales 
to  succeed. 

At  present  the  Sun  and  Mirror  com¬ 
mand  some  60%  of  Britain's  newspaper 
readers,  with  five  other  national  papers 
competing  for  the  remaining  40%. 

The  new  paper  is  a  brash,  lively  tab¬ 
loid,  featuring,  as  do  its  rivals,  full-page 
photographs  of  bare-breasted  models. 

Posters  proclaiming  “A  Star  is  Bom” 
went  up  throughout  Manchester  and  in 
Fleet  Street.  Scores  of  the  posters  in 
Manchester  were  defaced  to  read  “A 
Star  is  pom.” 

The  opening  in  Manchester  on 
November  2  was  in  an  atmosphere  of 
excitement  and  high  expectations.  A 
jingle  was  sung  by  Star  employees  in 
nearby  pubs  to  the  tune  of  “Deep  in  the 
Heart  of  Texas,”  beginning  with  the 
words  “A  Star  is  bright.” 

The  Star  staff  wore  badges  reading  “1 
am  a  Stargazer.” 

The  new  paper  was  widely  promoted 
in  the  Manchester  area,  approximately 
$2  million  being  budgeted  for  radio  and 
tv  commercials.  Invitations  to  “buy  us, 
read  us,  enjoy  us”  flooded  the  airwaves. 

Although  the  opening  was  some  200 
miles  to  the  north  of  London  it  was 


(Pickerell  teaches  in  the  School  of  Jour¬ 
nalism,  University  of  California,  Ber¬ 
keley.  He  sent  this  report  from  London.) 


treated  as  a  major  event  in  Fleet  Street. 
Tv  news  programs  featured  the  launch¬ 
ing.  and  London’s  morning  papers  gave 
it  considerable  space.  An  elaborate 
“celebration”  breakfast  was  held  at  the 
Ritz  hotel. 

If  the  Daily  Star  succeeds  it  will  repre¬ 
sent  a  bold,  strategic  maneuver — the 
trick  of  putting  out  two  newspapers  by 
one  staff — by  Victor  Matthews,  chair¬ 
man  of  the  conglomerate  Trafalgar 
House,  which  acquired  the  Express 
Newspapers  in  July  1977. 

Matthews  has  frequently  used  the  ex¬ 
pression  that  the  newspaper  industry  in 
Britain  was  “not  over-manned  but 
under-employed.” 

The  Daily  Express  was  already  print¬ 
ing  some  1.1  million  copies  on  its  Man¬ 
chester  presses,  which  had  excess  capac¬ 
ity.  Printers  there  agreed  to  add  a  press 
run  of  1.4  million  for  the  Star,  to  start 
earlier  and  finish  later  and  work  through 
breaks  to  catch  trains  throughout  the 
night. 

The  new  paper  at  Manchester,  were 
overall  costs  are  10  to  20%  lower  than 
London,  was  added  with  very  little  capi¬ 
tal  expenditure. 

Significantly,  the  move  helped  solve 
some  of  the  over-manning  problems  of 
the  Express. 

One  advantage  for  management  is  that 
realistic  manning  tables  could  be 
negotiated  at  Manchester  and  that  the 
new  paper  would  be  produced  by  staffs 
that  have  not  engaged  in  the  kind  of  in¬ 
dustrial  disputes  that  have  recently  dis¬ 
rupted  London’s  national  dailies  almost 
every  week. 

The  executive  council  of  the  National 
Graphical  Association  (pressmen)  had 
objected  to  the  tables  negotiated  with 
Manchester  members  of  the  NGA  and 


had  ruled  they  should  not  work  on  the 
new  paper  until  more  favorable  agree¬ 
ments  were  reached. 

The  Manchester  members,  however, 
ignored  the  directive  and  accepted  the 
Express  group’s  otTer.  When  the  NGA 
threatened  to  shut  down  the  Daily  Ex¬ 
press  and  its  afternoon  paper,  the  Even- 
in!>  Standard  in  l,ondon.  the  two  sides 
compromised  on  manning  tables  and  the 
date  when  they  would  be  reviewed  in  six 
weeks  instead  of  12. 

In  an  interview  on  BBC  the  night  of 
the  opening.  Matthews  was  asked  about 
use  of  nude  girlie  photos  in  the  paper.  He 
commented  he  would  not  be  particularly 
happy  to  have  copies  of  the  Star  lying 
around  his  home — “not  with  a  youngster 
there.”  “I  am  not  happy  with  that,”  he 
said,  “but  they  will  be  there  if  that  is 
what  the  public  wants.” 

Sir  Percy  Roberts,  chairman  of  the 
Daily  Mirror,  had  said  the  Mirror  would 
“not  crawl  into  the  gutter  with  the  Star 
and  Sun” — a  statement  Matthews  label¬ 
led  as  “pure  hypocrisy.” 

“It  is  very  exciting,”  Matthews  said 
on  the  night  of  the  opening,  “when  you 
consider  that  the  idea  was  only  con¬ 
ceived  12  weeks  ago  and  think  of  what 
has  been  done  in  a  time  of  very  difficult 
relationships  between  management, 
trade  unions  and  the  work  force  in  the 
newspaper  industry.” 

As  to  advertising  the  new  paper  is 
starting  off  well  since  it  has  much  lower 
page  rates  than  the  other  national  dailies. 

The  Star,  at  6  pence  (12  cents),  under¬ 
cuts  the  Mirror  by  2  pence  and  the  Sun 
by  1  pence.  On  the  theory  that  news 
agents,  who  work  on  a  commission  and 
would  tend  to  push  higher  priced  papers, 
the  dealers  will  earn  the  same  margin 
they  would  for  selling  a  7  pence  paper. 
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Journalism 
program  aid 
discussed 


Richmond  (Va.)  Times-Dispatch  and 
News  Leader  and  chairman  of  the 
Southern  Newspaper  Publishers  Associ¬ 
ation  Foundation;  and  Reed  Sarratt, 
executive  director  of  SNPA  Foundation. 

Also  attending  were:  from  the  News¬ 
paper  Fund,  Everett  Groseclose,  direc- 


Faris;  Steve  Dunleavy,  the  Post’s  top 
byliner  and  former  news  editor  of  the 
National  Star,  is  the  Sun’s  metro  editor, 
and  picture  editor  is  Bob  Young.  Jerry 
Lisker,  Post  sports  editor,  was  helping 
out  on  sports  for  the  Sun. 

Travis  says  the  Sun  would  run  a  high 


Representatives  of  nine  foundations 
sponsoring  newspaper-related  projects 
met  November  5-6  to  discuss  individual 
programs  in  support  of  journalism  educa¬ 
tion. 

The  conference  was  sponsored  by  the 
ANPA  Foundation  and  held  at  The 
Newspaper  Center  in  Reston,  Virginia. 

Foundation  and  university  representa¬ 
tives  said  that  journalism  schools  face 
difficulties  in  organizing  programs  which 
provide  full  professional  development 
for  students  at  all  levels.  They  agreed 
that  the  ideal  situation  would  be  one 
in  which  newspapers  and  journalism 
schools  could  coordinate  efforts  and  rely 
heavily  on  each  other  for  professional 
resources. 

The  educators  urged  the  individual 
foundations  to  provide  enough  flexibility 
in  program  grants  to  allow  them  to  re¬ 
spond  to  the  changing  needs  of  the 
newspaper  business.  They  asked  for 
funding  help  in  offering  salaries  high 
enough  to  attract  professors  with  strong 
newspaper  experience  and  academic 
credentials. 

Foundation  representatives  indicated 
interest  not  only  in  preparing  entry-level 
journalists,  but  also  in  identifying  and 
training  promising  people  already  in  the 
newspaper  business.  Most  foundations 
said  they  have  programs  aimed  at  attract¬ 
ing  and  advancing  minorities  with  great 
potential  in  the  newspaper  business. 
Scholarships,  seminars  and  several  in¬ 
novative  programs  were  described,  in¬ 
cluding  cooperation  amont  journalism 
graduate  schools  to  encourage  qualified 
minority  students  to  enter  programs  lead¬ 
ing  to  master’s  degrees. 

Participants  agreed  to  continue  an  in¬ 
formal  dialogue  to  help  identify  funding 
needs  and  to  avoid  duplication  of  effort. 
Attending  the  conference  were: 

David  M.  Davis  of  the  Ford  Founda¬ 
tion’s  Office  of  Communications;  John 
A.  Scott,  president  of  the  Frank  E.  Gan¬ 
nett  Newspaper  Foundation;  Calvin 
Mayne,  director  of  communications, 
Gannett  Foundation;  Gerald  M.  Sass,  di¬ 
rector  of  education,  Gannett  Founda¬ 
tion;  Warren  G.  Wheeler  Jr.,  president  of 
Schurz  Communications,  Inc.,  and 
Davis  U.  Merwin,  president  of  the 
Bloomington  (III.)  Pantograph ,  repre¬ 
senting  the  Inland  Daily  ^ess  Associa¬ 
tion  Foundation;  C.  C.  Gibson,  president 
of  the  Knight  Foundation;  Fred  M. 
Hechinger,  president  of  The  New  York 
Times  Company  Foundation;  John  B. 
Lake,  publisher  of  the  St.  Petersburg 
(Fla.)  Times  and  ANPA  Foundation 
Trustee,  representing  The  Poynter  Fund; 
J.  Stewart  Bryan  III,  publisher  of  the 
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tor  of  public  affairs  of  Dow  Jones  and 
Co.  Inc.,  and  The  Newspaper  Fund 
executive  director,  Thomas  Engleman; 
the  American  Newspaper  Publishers  As¬ 
sociation  (ANPA)  Foundation.  Chair¬ 
man  Frank  Daniels  Jr.,  publisher  of  the 
Raleigh  (N.  C.)  News  &  Observer  and 
Times:  Allen  H.  Neuharth,  ANPA 
Foundation  trustee  and  president  and 
chief  executive  of  Gannett  Co.  Inc.,  and 
Jerry  W.  Friedheim,  ANPA  Foundation 
executive  vicepresident. 

Representing  the  AEJ-ANPA  Founda¬ 
tion  Cooperative  Committee  on  Jour¬ 
nalism  Education  were  Eugene  C.  Dor¬ 
sey,  publisher  of  the  Gannett  Rochester 
(N.Y.)  Newspapers;  Henry  F.  Schulte, 
dean  of  the  S.I.  Newhouse  School  of 
Public  Communications  at  Syracuse 
University;  Joe  W.  Milner,  chairman  of 
Department  of  Mass  Communications  at 
Arizona  State  University;  Albert  T. 
Scroggins,  dean  of  the  College  of  Jour¬ 
nalism  at  the  University  of  South 
Carolina;  Galen  Rarick,  dean  of  the 
School  of  Journalism  at  the  University  of 
Oregon;  Roy  M.  Fisher,  dean  of  the 
School  of  Journalism  at  the  University  of 
Missouri;  and  John  DeMott,  School  of 
Communications  at  Temple  University. 

Also  attending  was  Patrick  Kennedy, 
representing  the  Council  of  Foundations. 

New  York  Sun 
to  begin  Nov.  13 

The  New  York  Daily  Sun  will  try  to 
begin  as  a  daily  morning  tabloid  newspa¬ 
per  starting  November  13,  with  editorial 
offices  on  the  fourth  floor  at  210  South 
St. ,  the  same  floor  as  the  New  York  Post. 

The  press  run  is  expected  to  be 
750,000  at  a  dime  a  copy  for  60  pages. 

About  20  new  editorial  persons  were 
hired,  with  more  expected  to  be  hired 
within  weeks  after  the  start  of  the  new 
Rupert  Murdoch-published  newspaper. 
Editor  Neal  Travis,  formerly  with  the 
Post,  said  some  Sun  staffers  were  from 
the  Post,  others  from  Texas  and  Au¬ 
stralia. 

The  emergence  of  the  Sun,  he  said, 
would  be  “responsible  for  the  life  of  the 
Post  and  may  be  responsible  for  the  de¬ 
mise  of  the  New  York  Daily  News." 

Saying  that  he  is  hoping  for  competit- 
ing  with  the  News,  Travis  said  the  Sun, 
though,  would  be  geared  towards  a 
“younger  market ...  it  will  be  an  easy- 
to-read  newspaper.”  A  dummy  copy 
was  produced  November  14,  but  kept 
under  wraps.  Travis  said  research  has 
shown  “some  people  are  bored  with  the 
existing  newspapers  in  New  York  City).” 
Editorial  manager  of  the  Sun  is  Peter 


percentage  of  news,  with  only  about  35% 
advertising.  Kelly  Gold  is  ad  manager. 

Costly  strike 

(Continued  from  page  12) 

operating  profit  of  from  25%  to  54% 
“have  been  achieved  by  our  magazine, 
broadcasting  smaller-city  newspaper, 
and  book,  information  and  education 
groups,”  over  the  first  nine  months  of 
last  year. 

Sulzberger  noted,  “our  cash  position 
remains  strong  despite  the  88-day 
strike.” 

The  newspaper  strike  also  put  a  severe 
dent  in  the  Newspaper  Guild’s  defense 
fund. 

The  defense  fund  paid  out  $107,892  in 
weekly  strike  benefits  to  New  York 
Times  Guild  members  and  $69,601  in 
weekly  benefits  to  New  York  News  Guild 
members. 

In  addition,  the  Guild  is  paying  out 
$28,210  per  week  in  strike  benefits  to  the 
Montreal  Star  Guild,  $8,750  per  week  to 
the  Wilkes-Barre  Guild  and  approxi¬ 
mately  another  $7,000  to  Guild  members 
in  Detroit,  Sacramento,  Madison,  Wis- 
conson  and  Oakland. 

In  all,  during  the  New  York  strike,  the 
Guild  was  paying  out  over  $220,000  per 
week  in  strike  benefits. 

As  of  October  14,  the  Guild  had  a  total 
of  $587,363  in  cash  and  credit  available 
and  had  paid  out  some  $1.7  million  in 
strike  benefits  to  the  New  York  News 
and  New  York  Post. 

As  a  result,  the  Guild’s  International 
Executive  Board  launched  a  system  of 
payment  of  Defense  Fund  benefits  that 
combines  cash  with  promissory  notes. 

The  promissory  notes  are  being  issued 
in  lieu  of  cash  benefits  that  otherwise 
would  be  payable  to  those  members  who 
receive  unemployment  compensation  or 
more  than  $50  per  week  in  other  income, 
from  any  source  “First  generated  after 
the  onset  of  the  strike.” 

Benefits  for  the  week  of  October  22-28 
for  those  members  were  paid  half  in  cash 
and  the  other  half  of  the  payment  defer¬ 
red.  The  entire  benefit  for  those  mem¬ 
bers  for  the  week  beginning  October  29, 
was  in  the  form  of  a  pledge  of  payment 
later. 

Members  of  the  Guild  who  do  not  re¬ 
ceive  unemployment  compensation  or 
more  than  $50  a  week  in  other  income 
continue  to  receive  full  benefits  in  cash. 

Those  members  receiving  deferred 
payments  were  given  promissory  notes, 
negotiable  only  within  the  Guild,  that  can 
be  redeemed  when  the  Guild  determines 
that  the  defense  fund  is  capable  of  re¬ 
deeming  them. 
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Guidelines  hit 
ad  claims  for 
natural  foods 


A  society  of  some  18.000  food  scien¬ 
tists  and  technologists  issued  a  set  of 
“Advertising  Guidelines  for  Dealing  with 
Technical  Issues  regarding  Food  Safety 
&  Nutrition”  to  food  company  market¬ 
ing  management. 

The  Institute  of  Food  Technologists 
was  founded  in  1939  for  the  purpose  of 
encouraging  research  and  communica¬ 
tions  on  a  wide  variety  of  scientific  as¬ 
pects  of  food  safety  and  nutrition. 

According  to  its  current  president.  Dr. 
Bernard  S.  Schweigert,  many  of  its 
members  have  become  distrubed  by  a 
number  of  recent  marketing  campaigns 
which  imply  that  “natural 


that  foods  containing  preservatives  or  Richard  J.  Pellika,  marketing  manager  f< 
other  additives  are  somehow  “bad  for  newspaper  ad  on  Old  Gn 

you.”  ^ 

“We  recognize,”  said  Dr.  Schweigert,  PQQtAr  ||lSGrt0 

“that  there  is  a  segment  of  the  popula¬ 
tion  which  wants  to  buy  food  which  has  National  Distillers  Products  Co., 
had  a  minimum  of  processing,  and  we  N.Y.,  will  run  an  18  x  24  inch  poster 
accept  marketing  efforts  that  provide  insert  in  200  newspapers  to  spread  the 
product  information  to  help  these  con-  word  to  young  drinkers  about  Old 
sumers  make  that  choice.  “What  we  do  Grand-Dad  bourbon, 
not  accept,”  he  added,  “is  that  next  The  company  said  the  ad,  headlined, 
step,  which  implies  that  food  processing  “A  short  course  in  bonded  bourbon,” 
and  the  use  of  additives  is  detrimental  to 
health  or  nutritional  well-being.” 

The  Guidelines  are  limited  to  technical 
aspects  of  food  promotion,  rather  than  to 
presentation  methods  or  media  selection, 
areas  in  which  Schweigert  said  food 
technologists  are  only  interested  lay¬ 
men. 

The  Guidelines  recommend  against 
claims  that  “natural”  foods  are  inher¬ 
ently  superior  to  processed  foods,  claims 
which  disparage  food  additives,  claims 
“which  cater  to  current  nutritional 
fads,”  and  claims  which  make  “dubious 
nutritional  comparisons.” 

“A  varied  diet,  utilizing  both 
“natural”  and  processed  foods  as  ap¬ 
propriate  to  an  individual’s  life  style,  is 
the  consumer’s  best  protection  against 
malnourishment  or  other  dietary  prob¬ 
lems,”  Schweigert  said. 

The  IFT  president  said  the  Guidelines 
were  being  mailed  to  top  marketing 
executives  in  food  companies  throughout 
the  United  States  and  to  major  ad  agen¬ 
cies  handling  food-related  accounts.  He 
admitted  that,  as  an  individual-member 
scientific  society,  IFT  "has  no  enforce¬ 
ment  clout  with  the  food  industry.”  He 
added,  however,  “We  share  a  stake  in 
the  long-term  public  acceptance  of  food 
processing  and  preservation  as  being  not 
only  a  desirable  but  an  essential  factor  in 
providing  a  continuous,  varied  and 
healthful  food  supply  for  the  American 
public.” 


a  merger  document  had  been  drafted. 
Both  unions  sent  the  proposal  to  union¬ 
wide  referendums  October  18. 

The  ITU  says  it  now  can  turn  its  full 
attention  to  merger  with  The  Newspaper 
Guild.  The  proposed  timetable  calls  for  a 
merger  agreement  to  be  presented  to  the 
conventions  of  both  organizations  in  the 
summer  of  1979. 


ITU  and  mailers 
approve  merger 

The  members  of  the  ITU  and  the  In¬ 
ternational  Mailers  Union  have  joined  in 
approving  merger  of  the  two  unions,  ac¬ 
cording  to  unofficial  election  returns 
from  both  unions. 

Unofficial  results  of  the  October  18 
election  show  that  both  unions  have 
given  their  support  to  the  merger,  which 
is  effective  immediately  and  will  be  im¬ 
plemented  January  1. 

ITU  president  Joe  Bingel  called  to 
congratulate  IMU  president  Ralph  Val¬ 
ero.  He  told  the  IMU  president,  who  will 
now  become  an  ITU  representative 
under  provisions  of  the  merger  agree¬ 
ment; 

“We’re  delighted  to  welcome  you  and 
your  entire  membership  to  join  us  in  tak¬ 
ing  the  first  step  to  build  a  new  union  to 
represent  workers  in  the  graphic  arts  and 
communications  industry.” 

Under  terms  of  the  merger,  members 
of  the  IMU  become  members  of  the  ITU 
and  are  governed  by  ITU  law. 

Discussion  of  merger  of  the  ITU  with 
other  related  trade  unions  has  gone  on 
for  the  past  25  years.  But  merger  talks 
between  the  ITU  and  the  IMU  began  in 
earnest  in  February  1977.  By  the  time  the 
two  unions  held  their  1978  conventions. 


Ingersoll  acquires 
Michigan  newspaper 

Sale  of  Royal  Oak  (Mich.)  Tribune  to  a 
company  headed  by  Ralph  Ingersoll  II 
was  announced  November  2. 

Edward  F.  St.  John,  production  direc¬ 
tor  and  vicepresident  of  operations  in  the 
Ingersoll  organization,  was  appointed 
general  manager  of  the  Tribune.  Richard 
P.  Miller  continues  as  publisher  of  the 
newspaper,  which  was  organized  as  a 
weekly  in  1919  by  the  late  Floyd  J.  and 
Lynn  S.  Miller,  brothers  from  New 
York.  In  1925,  they  combined  with  other 
area  weeklies  into  the  Daily  Tribune,  one 
of  the  earliest  suburban  dailies  in  the 
U.S. 

St.  John  said  Ingersoll  plans  a  substan¬ 
tial  investment  in  modem  production 
equipment  and  new  marketing  programs. 
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Audit  tabled 

(Conliniicil  from  pa^c  II) 

Some  of  its  loudest  praises  before  a  mike  came  from 
David  Targe,  vieepresident  of  sales  for  Long  Island  (N.Y.) 
News  Jay. 

Newdays  TMC  section  was  the  one  the  bureau  picked  to 
participate  in  the  pilot. 

Targe  maintains  that  his  paper  pushed  its  circulation  up 
40.000  copies  last  year  thanks  to  a  Newsday  TMC  section 
distributed  to  about  3.‘'0.(K)0  non-subscribers.  (One  member 
of  the  audience  reminded  Targe  that  the  Lo/ig  Islaiul  Prc.s.s 
had  also  gone  out  of  business  last  year  and  perhaps  had 
accounted  for  some  of  the  new  readers.) 

Targe  reported  ABC  spent  two  weeks  canvassing  homes 
to  verify  the  free  supplements  figures  and  found  “that  %9^ 
of  the  Newsday  specials  figures  are  being  delivered.” 

“TMC  is  perfect  business."  Targe  insisted. 

“It  benefits  also  the  reader,  the  advertiser,  the  newspaper. 
It  gives  advertisers  selling  punch,  flexibility  and  low  cost." 

Joseph  .Shorr.  circulation  manager  of  the  Woonsocket  (Rl.) 
Call  does  not  agree. 

“I'm  wondering  if  there  is  a  veiled  threat  from  advertisers 
to  seek  other  auditors.  If  there  is  .  .  .  they're  going  to  have 
to  go  out  and  audit  trash  barrels,  sewers  and  garages  where 
a  man  who  gets  a  penny  a  copy  for  throwing  out  an  SO  page 
supplement."  said  Shorr.  “I  think  we  would  be  tampering 
with  the  integrity  of  ABC." 


Other  comments  during  the  debate  included: 

“I  feel  that  the  future  of  ABC  hangs  on  us  keeping  up 
with  the  times.  I  think  it's  very  important  that  ABC  gets 
into  auditing  unpaid.  It's  not  going  to  go  away."  Harold 
.Schwartz,  circulation  director  of  the  Milwaukee  Journal 
and  Sentinel. 

“I  think  it's  detrimental  to  paid  circulation  papers  in 
ABC,"  William  C.  Green  Jr.  assistant  general  manager  of 
the  Birininf>liani  (Ala.)  News. 

“I've  been  with  ABC  for  a  long  time  and  I've  always 
been  a  purist.  I  live  recklessly  now — I  even  drive  a  Ford  with 
Firestone  tires  on  it.  I  think  this  (situation)  is  a  little  different, 
because  we're  talking  about  print  media  that  out  own 
members  are  using.  I'm  in  favor  of  it)."  Bryon  C.  Vedder. 
Lindsay-Schaub  Newspapers  Decatur,  III.  said. 

“It's  going  to  force  a  lot  of  people  who  aren't  into  it 
(free  distribution)  to  get  into  it  because  of  theircompetition." 
Leon  .S.  Reed,  circulation  director.  Little  Rock  (Ark.) 
Gazette. 

“Were  using  classical  phrases  that  have  been  used  since 
1914  to  protect  paid  circulation.  But  we  can't  live  by  1914 
standards."  Jules  P.  Fine,  executive  vicepresident  and 
director  of  marketing  services.  Ogiivy  &  Mather  Inc. 

“The  ad  volume  in  shoppers  is  growing  regardless  of  the 
negative  things  that  have  been  said  (here  today.)  Adver¬ 
tising  dollars  are  being  invested  in  unpaid  at  a  steadily 
growing  rate."  Carpenter  said. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


One 

Year 

118  111  Ago 

Affiliated  Publications  (AMEX)  .  16^4  18'?  15>8 

Blue  Chip  Stamps  (OTC)  .  I9V2  2034  16 

Combined  Comm  Corp  (NYSE)  .  30'?  27'8  24 

(a)  Capital  Cities  Comm  (NYSE)  ...  41  40''4  25 

Cowles  Comm  (NYSE)  .  18''8  17’'8  15'8 

Dow  Jones  (NYSE)  .  31^8  32’4  304 

Gannett  (NYSE)  .  43'8  40^  3538 

Gray  Comm  (OTC)  .  21'j  22  12 

(bl  Harte-Hanks  (NYSE)  .  208  183'4  9 

Jefferson  Pilot  (NYSE)  .  29’2  29*4  2734 

(c)  Knight-Ridder  (NYSE)  .  23'8  230  18 

Lee  Enterprise  (NYSE)  .  19^8  2  0  2  234 

Media  General  (AMEX)  .  IS^*  1934  14'8 

Media  Investment  (OTC)  .  57V4  57'.4  N  A 

Multimedia  (OTC)  .  23V4  25'?  25'/4 

New  York  Times  (AMEX)  .  23’?  28' 4  17'/4 

Panax  (OTC)  .  8  8  NA 

Post  Corp.  (Wise)  (OTC)  .  29'/4  3034  22'/4 

Ouebecor  (AMEX)  .  9'?  9'?  5H 

Southam  Press  (CE)  .  26'  ?  25'?  20 

Stauffer  Communications  23'?  23'?  NA 

Thomson  Newspapers  (CE)  .  1434  14'/4  11 

Time  Inc  (NYSE)  .  41'/e  42  3338 

Times  Mirror  (NYSE)  .  2938  29'?  253b 

Toronto  Sun  (CE)  .  1334  1  334  NA 

Torstar  (CE)  .  17'/4  17'/4  11'/4 

Washington  Post  (AMEX)  .  39'?  44'?  29'? 


(a)  Stock  split  2  for  1,  effective  7  3  78 

(b)  Stock  split  2  for  1.  effective  8  21  78 

(c)  Stock  split  2  lor  1 .  effective  8  30  78 


SUPPLIERS 


Abitibi  (CE)  .  16  17'?  9^8 

Addressograph  Multi.  (NYSE)  .  20'?  223b  12'’B 

Altair  (OTC)  .  33b  3'?  2'? 

Berkey  Photo  (NYSE)  .  5'8  434  234 

Boise  Cascade  (NYSE)  .  24''8  27  2534 

Carrier  Corp.  (NYSE)  .  24  21'  ?  N  A 

Compugraphic  (NYSE)  .  33'4  3234  383b 

CompuScan  (OTC)  .  5'?  534  S'b 

Crown  Zellerbach  (NYSE)  .  3134  32'8  3334 

Cutler-Hammer  (NYSE)  .  56'?  57'b  27 

Digital  Equipment  (NYSE)  .  463  ?  45'8  44'? 

Domtar  (AMEX)  .  18'?  18'?  12'/4 

Dow  Chemical  (NYSE)  .  2534  26'?  23' 4 

Dymo  (NYSE)  .  30'?  30'?  13 

ECRM  (OTC)  .  43b  4'?  2' 8 

Eastman  Kodak  (NYSE)  .  58'4  56'8  5138 

Eltra  (NYSE)  .  27'?  25  2338 

Georgia  Pacific  (NYSE)  .  25'?  27  25'8 

Grace.  W.R  (NYSE)  .  29'?  3134  27''4 
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Great  Lakes  Paper  (CE)  .  33  34'/4  2034 

Great  No  Nekoosa  (NYSE)  .  3034  34',4  24'B 

(d)  Harris  Corp.  (NYSE)  .  -31'/4  31'/4  19'4 

Hunt  Chem.  (NYSE)  .  IPb  12'B  103? 

International  Paper  (NYSE)  .  41''B  41  40'? 

Itek  Corp.  (NYSE)  .  17'.?  igs.B  14'? 

Kimberly  Clark  (NYSE)  .  44'?  4434  38'/4 

LogEtronics  (OTC)  .  1134  14'e  534 

Logicon  (AMEX)  .  10'/4  11'.?  1134 

MacMillan,  Bloedel  (CE)  .  22  22'?  1718 

Minnesota  Mm.  and  MIg.  (NYSE)  . .  583?  58  47'/4 

Raytheon  (NYSE)  .  4534  NA  NA 

Rockwell  Inti  (NYSE)  .  31'?  34'?  28''8 

St.  Regis  (NYSE)  .  293?  31  NA 

Southwest  Forest  Ind.  (NYSE)  .  113b  1234  S’b 

Sun  Chemical  (NYSE)  .  2434  23'/4  183b 

Wood  Industries  (AMEX)  .  9'4  934  43e 

White  Consolidated  (NYSE)  .  18',4  1834  2038 


(d)  Stock  split  2  lor  1.  effective  9  22  78 

Trio  purchases 
Oklahoma  daily 

Nowata  (Okla.)  Daily  Star,  a  division 
of  the  Nowata  Publishing  Co.,  has  been 
sold  to  Wallace  Goodman.  K.O.  Reid 
and  John  Turner. 

Goodman  is  former  general  manager  of 
the  Weatherford  (Okla.)  Daily  News. 
Reid  is  publisher  of  the  Weatherford 
Daily  News  and  Turner  is  publisher  of 
the  Vinita  {Okld.)  Journal. 

Competing  weeklies 
acquired  by  daily 

A  group  of  weekly  papers  has  been 
purchased  by  the  George  W.  Prescott 
Publishing  Co.  of  Quincy,  Mass.,  owner 
of  the  Patriot  Ledfier. 

The  papers  include  the  South  Shore 
.Mirror  with  two  editions  serving  Cohas- 
set,  Scituate,  Braintree  and  Weymouth; 
the  Hinfiham  Mirror,  and  the  Plymouth 
County  Journal,  with  two  editions  circu¬ 
lated  in  NorwelL  Duxbury,  Rockland 
and  Marshfield.  The  Patriot  Ledger  also 
circulates  in  these  towns. 


Park  converts  weekly 
to  daily  in  Florida 

The  thrice-weekly  BrooksviUe  (Fla.) 
Sun  Journal  converted  to  daily  publica¬ 
tion  on  November  7,  with  an  8.()(KFcopy 
press  run  of  an  18-page  newspaper. 

The  Sun  Journal,  a  member  of  the  Park 
Newspapers,  Inc.,  group,  will  publish  as 
an  afternoon  newspaper  Tuesdays 
through  Fridays  and  as  a  morning  news¬ 
paper  on  Saturdays. 

The  Sun  Journal  is  the  first  daily 
newspaper  published  in  Hernando 
County,  which  is  in  west-central  Florida 
about  40  miles  north  of  Tampa,  the  com¬ 
pany  said. 

Daily  publication  was  planned  by  Sun 
Journal  general  manager  Bill  Weber; 
Robert  Rossi,  a  retired  Park  Newspapers 
executive  who  serves  the  group  as  a  con¬ 
sultant;  and  Jim  DeRoy  vicepresident/ 
operations  who  is  stationed  at  group 
headquarters  in  Ithaca,  N.Y. 

“The  fact  that  we  could  kick  off  with 
18  pages  on  a  Tuesday  shows  that  sup¬ 
port  for  this  important  move  came  from 
throughout  the  county."  said  DeRoy. 
“We  had  full-page  congratulatory  ads 
from  banks  and  hundreds  of  people  at¬ 
tended  our  open  house  the  day  before  we 
began  daily  publication.  Hernando 
County  clearly  is  delighted  to  have  its 
own  daily  newspaper." 

The  Sun  Journal  will  have  AP  wire 
news  and  photos  and  a  full  range  of  fea¬ 
ture  services  from  NEA  and  others. 
Weber  said,  however,  the  new  daily  will 
concentrate  on  local  coverage  from  a 
network  of  staff  and  part-time  corre¬ 
spondents  throughout  the  area. 
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And  print  up  to  25,000  pph. 


If  you  haven’t  looked  into  a  Com¬ 
munity  press  lately,  you’re  in  for  a 
big,  pleasant  surprise.  Over  the 
years,  we’ve  innovated  and  added 
to  this  solid,  reliable  press  —  until 
today  the  Community  family  offers 
speeds  from  14,000  to  25,000  pph. 
The  SSC  version,  with  its  high  pro¬ 
duction  folder  and  its  heavier-duty 
drive  and  gearing,  is  particularly 
well  suited  to  the  production  of 
both  newspapers  and  a  great 
variety  of  newspaper/commercial 
products. 

Take  a  look  at  the  other  features 
we’ve  added  to  a  press  that  was 
already  the  most  popular  web 
offset  press  in  the  world: 

•  A  choice  of  three  folders  —  the 

Community,  the  SC  and  the  SSC. 

•  The  Universal  offset  unit  for 


We  read  yen. 
we’re  Reckwell-Gess. 

versatile  use  of  spot,  three-color 
and  four-color  process. 

•  Swing-away  ink  fountains  for 
easier  cleaning  and  color  change. 

•  Optional  circumferential  register 
controls  for  running  adjustment 
of  back-to-back  register. 

•  On-the-nose  plate  lockup  for 
easier,  more  precise  plate 
positioning  for  color  register. 

•  Optional  kit  for  running  eight 
webs  over  one  former  to  provide 
larger  single-section  products. 

•  Master  water  console. 

•  Multiple  stacked  units,  up  to 
four  high. 

•  Web  break  detectors. 


The  Rockwell- Goss  Community 
press:  another  example  of  how 
industry  needs  are  understood  and 
met  by  our  vast  newspaper  and 
commercial  press  experience  and 
our  advanced  research  and 
engineering  staff. 

For  full  details,  contact 
Graphic  Systems  Division, 
Rockwell  International,  3100  South 
Central  Ave.,  Chicago,  IL  60650. 
Phone:  312/656-8600. 


^1^  Rockwell 

International 

...where  science  gets  down  to  business 


The  new  Herald  Examiner 
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»«»  Pirti,  PoWctan*' 


can't  put  it 


Pick  it  up  today. 


The  new  Herald  Examiner 

LLA.cant 
put  it  down. 

Pick  it  up  today. 
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Humorous  ads  promote 
LA.  Herald-Examiner 


By  Carla  Rupp 

“Everything  is  *Up'  for  us.  It's  an 
ego-trip  for  me  to  go  anywhere.  The 
paper  is  catching  people's  imagination." 
says  Francis  L.  Dale,  publisher  of  the 
Los  Aniieles  Herald-Examiner,  in  an 
interview  in  his  office,  which  at  one  time 
was  the  bedroom  portion  of  William 
Randolph  Hearst's  penthouse. 

In  Los  Angeles.  I  jumped  into  a  taxi  at 


the  Biltmore,  and  said,  "Take  me  to  the 
Herald-Examiner.”  My  cab  driver  said 
he  had  no  idea  where  the  paper  was 
located — in  six  years  he  had  never  had  a 
call  to  go  there — but  1  steered  him  in  the 
right  direction. 

While  some,  including  a  few  cabbies, 
may  not  know  the  landmark  plant  is  at 
111!  S.  Broadway  in  downtown  L.A., 
they  have  greater  awareness  of  the 
Herald-Examiner.  This  slogan  is  on  150 


well-placed  billboards: 

“L.A.  can’t  put  it  down." 

Dale  gets  a  chuckle  out  of  the  “foul- 
up”  humor  in  the  billboards.  Two  of 
them  are  shown  here.  Dale  has  other  vi¬ 
gnettes,  including  a  scene  with  a  movie 
director  fouling-up  and  one  on  an  air¬ 
plane. 

Except  for  Dale’s  speaking  engage¬ 
ments,  he  says  the  Herald-Examiner 
“had  almost  no  promotion.  We  really 
started  bragging  in  mid- August.” 

Lately,  he  has  been  bragging  about  his 
paper’s  new  “Sound”  section  on  music, 
stereos  and  records  started  on  Sundays 
with  the  October  15  issue.  It  was  intro¬ 
duced  with  a  reception  for  Hollywood 
executives  in  the  record  business  geared 
towards  making  advertising  gains.  The 
invitations  were  wrapped  in  miniature 
billboards. 

The  billboards  are  part  of  “an  aware¬ 
ness  campaign.  It’s  not  hard-sell.  They 
have  given  us  a  lot  of  media  acclaim,” 
says  Dale. 

“We  had  a  very  good  summer.  Nor¬ 
mally  we  suffer  a  summer  slump  in  circu¬ 
lation  with  a  loss  of  12,000-15,000  copies, 
but  this  year  we  were  actually  up  from 
May  to  September.  During  that  time  Wv 
used  a  promotion  campaign — Bingo! 

“I’ve  never  had  as  much  response. 
The  Bingo  cards  went  in  the  Sunday 
Herald-Examiner,  and  each  day  the 
readers  got  different  letters.  When  they 
got  a  Bingo  they  filled  out  an  envelope 
and  sent  in  the  card,  and  we  put  their 
names  in  a  hopper  and  they  competed  for 
$1,000  a  week  and  a  trip  to  Mexico  for 
two. 

“On  a  recent  week,  80,000  people  sent 
in  a  Bingo  winner.  In  1 1  weeks  we  had 
650,000  letters.  We  were  up  to  our 
armpits  in  letters!  Several  weeks  ago,  we 
had  700  voluntary  calls  to  start  the  paper. 
We  know  people  in  L.A.  are  reading  the 
Herald-Examiner  and  if  they’re  not,  they 
want  to  start.” 

Dale  said  that  as  of  the  end  of  Sep¬ 
tember,  the  paper’s  retail  ad  linage  was 
up  40%  over  last  year,  the  national  ad 
linage  was  down  13%  and  classified  was 
up  126%  over  last  year.  And  according  to 
Media  Records,  through  the  first  six 
(Continaed  on  pa^’e  20) 


More  than  just  a  TV  guide 

Don’t  confuse  TV  SCOUT  with  other 
TV  listings. 

More  than  anything,  TV  SCOUT  is 
first-rate  previews  of  the  best  that 
television  has  to  offer  each  week.  TV 
SCOUT  assures  your  readers  of  find¬ 
ing  out  the  “must  see”  programs,  as 
well  as  the  “must  avoid”  shows. 

And  the  succinct  TV  SCOUT  cri¬ 
tiques  are  supplemented  by  the  latest 
entertainment  news  from  our  report¬ 
ers  Dick  Kleiner  and  Joan  Crosby  in 
Hollywood  and  Dan  Lewis  in  New 
York. 

Give  your  readers  more  than  TV 
listings.  Give  them  the  inside  line. 
Give  them  TV  SCOUT. 

For  more  information  and  rates 
contact  Don  LaSpaluto  at  (212)  557- 
2330. 

United  Feature  Syndicate 

200  Park  Avenue  New  York,  N.Y.  10017 
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in  fashion  ^ 

...and  mote ! 


And  that  means  more  for  your  readers.  More  features  on  people  and  the  arts, 
business,  consumer  affairs,  health,  and,  of  course,  fashions. 


All  presented  In  the  Fairchild  manner.  Smart  and  knowledgeable. 

Imaginative  and  insightful.  With  punch  and  panache.  More  of  the  people  and 
places  your  readers  want  to  know  about.  With  more  of  the  graphics  readers 
respond  to . 


BUSINESS 

PACKAGE; 

International  and 
domestic  news,  - 
analyses,  investigative 
features.  What  moves 
new  products  and  the 
firms  and  people  who 
move  them.  What's 
happening  on  Wall  St. 
by  writers  who  know 
why. 


CONSUMER 

PACKAGE: 

Reports,  -surveys, 
studies  from  across 
the  country  and 
around  the  world. 

How-to  features  on 
beauty,  health, 
shopping,  and  more. 


HEALTH 

PACKAGE: 

Beauty  care,  physical 
fitness,  medical 
breakthroughs.  Latest 
trends  and  routines  in 
hair,  skin,  nail,  and 
body  treatments. 


SOCIAL 

PACKAGE: 

Fairchild's  Arts  & 
People  coverage. 
One-on-one 
interviews  with 
politicians,  designers, 
writers,  filmakers, 
entertainment  stars. 

Up  beat,  updated 
reviews  on  books, 
food,  wine,  films, 
dance,  theatre.  And 
some  old-fashioned 
gossip,  too. 


FASHION 

PACKAGE: 


As  only  Fairchild  can 
cover.  International 
and  domestic  news 
and  trends  in  clothing 
-  men's,  women’s 
and  children’s  — and 
interior  design. 


Get  nflOrG  now.  Get  the  Fairchild  packages  by  wire  (DPI),  mail  or 
messenger -daily,  weekly  or  monthly.  Any  number  of  packages,  each  with 
daily  photo  service.  For  more  information,  call  Caroline  Vanderlip,  Director  of 
Syndication,  (212)  741-4315.  7  East  12th  Street,  NYC.  10003. 


THE  FAIRCHILD  SyHDICATE 
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WE  REPORT  ON  THE  PEOPLE  WHO  INFLUENCE  PEOPLE. 
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GREAT  LAKES  NEWSPAPER  PRODUCTION  CONFERENCE 


SREAT  UKES 
NEWSPAPER 
PRODUCTION 
CONFERENCE 


fl  EVERYONE! 

Vlu*  Workshops  geared 
|Wl»  to  personnel  from  clossi- 
Tied  ond  display  advertising, 
editorial,  systems,  composing, 
camera  plate,  press  and  mailroom/ 
fleet  —  those  who  should  be 
■'Striving  for  Quality." 

GREAT  LAKES 
NEWSPAPER 
n  PRODUCTION 
!  CONFERENCE, 

Inc.,  the  people  that 
are  always  "Striving  far 
Quality." 


fC;! 


HYATT 

REGENCY 

O’HARE 

A  courtesy  bus  ride 


•IJl*'  from  O  Hare  with  free 
V*  parking  for  those  who  drive 
—  where  exhibits  and  work¬ 
shops  will  all  be  under  one  roof 
"Striving  for  Quality." 


JANUARY 

20-21-22-23, 

1979 


l-pft/' 

xWIKr  .  .  .  the  time  of  year  ^ 

ill"  when  only  those  < 
™  "Striving  for  Quality"  will  ^ 
venture  out  and  share  their  -n 
knowledge.  S 

PRESIDENT  p 

William  T.  Meegon  ^ 

Moline,  111.,  The  Doily  Dispatch 

309-764-4344  • 

•  O 

BUSINESS  MANAGER  ^ 

5  Arthur  F.  Goetx 

£  P.O.  Box  36  § 

g  Greendole,  Wis.  531 29  ^ 

z  EXHIBIT  CHAIRMEN  g 

^  Ted  Gardiner  ^ 

3  Indianapolis,  Ind.,  Newspapers 

o  317-633-9008  ” 

g 

oe  Allen  Jensen  § 

^  Chicago,  III.,  Sun-Times  ^ 

^  312-321-2029  5 

z  PROGRAM  CHAIRMAN  0 

^  August  Siebert  ^ 

3  Chicago,  III.,  Tribune  ^ 

5  312-322-3964  S 

uj  rpi 

^  P.S.  Our  theme  this  year  is:  • 

STRIVING  FOR  QUALITY  •  STRIVING  FOR  QUALITY 
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Promotion 
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months  in  July  1978,  the  paper  increased 
its  share  of  the  field  by  9%. 

“We’re  a  populist  paper.  We’re  ir¬ 
reverent,  saucy,  taking  on  people’s 
causes,  not  the  establishment.  We’re  try¬ 
ing  to  be  rigidly  independent,  with  a 
staunch  integrity.  We  are  not  predictable 
as  we  once  were.  We  were  the  first  major 
newspaper  in  the  state  and  the  only  one 
of  the  top  four  newspapers  in  California 
to  endorse  Proposition  13. 

“There  are  those  who  say  that  our 
coming  out  early  on  Prop.  13  had  some 
cause  in  the  election." 

Dale  and  the  editorial  people  at  the 
Herald-Examiner  are  in  the  process  of 
interviewing  all  of  the  political  candi¬ 
dates.  including  state,  local  ones  and 
judges,  and  when  I  was  there  they  were 
up  to  about  85  interviews.  For  20  min¬ 
utes,  the  candidates  meet  with  editorial 
page  editor  Tom  Plate,  Mike  Qualls, 
political  writer,  Don  Goodenow.  assist¬ 
ant  to  the  publisher.  “1  sit  in  on  as  many 
as  1  can  to  involve  us  in  the  electoral 
process.’’  said  Dale. 

He  points  with  pride  at  the  “Cal  Liv¬ 
ing”  Sunday  magazine  which  since  last 
April  has  been  devoted  to  award-winning 
photographers  and  each  week  featuring 
a  different  photographer  and  his  work. 
“  ‘Cal  Living’  reflects  our  feeling  we’re 
kind  of  ahead  of  the  times,  especially 
with  Life  and  Look  coming  back.  There 
are  a  great  photographers  living  out  here. 
We’re  giving  a  display  of  the  photogra¬ 
phy  and  their  skills.  The  appeal  is  the 
subject.”  Recent  copies  seen  were  on 
children,  humor  and  fashion.  Editor  Jim 
Bellows  and  Jim  Toland,  color  consul¬ 
tant  who  created  “Home”  for  the  Los 
Angeles  Times  and  a  magazine  for  the 
Washington  Star,  developed  Cal  Living. 

Dale  said  the  72  persons  at  varying 
levels  brought  in  during  the  last  year  are 
working  out  well.  They  include  Bellows, 
general  manager  Ted  Grassl,  director  of 
sales  Dave  Feldman,  Don  Forst,  execu¬ 
tive  editor,  new  ad  managers,  managing 
editor  Ted  Warmbold.  “We’re  very 
encouraged,”  Warmbold  said. 

Dale  gave  a  tour  of  the  different  de¬ 
partments,  mentioning  they  were  going 
to  a  front-end  system — VDT’s — and  in 
six  months  would  have  60  terminals.  All 
departments  have  been  remodeled  ex¬ 
cept  editorial,  where  work  is  starting. 
“Look  at  our  young  reporters,”  pointed 
out  Dale.  “We’re  going  after  the  young, 
more  affluent  market.”  When  Bellows 
was  introduced,  he  said,  “We  have  a  lot 
of  young,  bright  people  writing  in  a  more 
human  way,  trying  to  make  the  paper 
warm  and  lively,  like  a  friend  of  the  fam¬ 
ily.” 

Dale  took  me  around  to  Mary  Ann 
Dolan  who  came  to  the  Herald-Examiner 
last  March  from  the  Washington  Star  to 


ELECTED  PRESIDENT— John  E.  Byrne, 
of  the  St.  Johnsbury  (Vt.)  Caledonian- 
Record,  was  elected  president  of  the 
New  England  Advertising  Association 
for  1978-79.  Also  elected  were:  J.  Leo 
Deveau  of  the  Newport  (R.l.)  Daily 
News  as  1st  vicepresident,  and  Perry 
Spinelli  of  the  Meriden  (Conn.)  Record- 
Journal  as  2nd  vicepresident. 

edit  the  Style  section  including  arts  and 
culture.  The  week  I  was  there,  she  was 
starting  two  new  sections,  “Sound,”  and 
“Today’s  Woman”  on  Monday’s.  “It’s 
exhausting,”  she  said  of  meeting  the 
deadlines  on  “Sound,”  edited  by  Ken 
Tucker,  a  recognized  rock  critic.  “To¬ 
day’s  Woman”  is  written  “mostly  for 
career  women — professional  women 
who  understand  the  woman’s  movement 
and  know  it  happened  and  want  to  know 
now  what  to  do.  It  contains  a  lot  of  busi¬ 
ness  information.” 

In  a  unique  column,  a  young  single 
woman  in  L.A.  is  writing  an  anonymous 
weekly  diary,  with  real  facts  and  people 
in  it  for  the  new  women’s  section,  Dolan, 
an  assistant  managing  editor  for  features, 
said. 

Dale  escorted  me  back  to  the  ornate 
lobby,  designated  as  a  cultural  heritage 
monument  as  an  example  of  Spanish  Re¬ 
naissance  Architecture,  and  said,  “It’s 
all  ‘Up’  for  us.  Acceptance  of  the  paper 
is  getting  to  be  quite  high.  Spread  the 
word.” 

Y&R  acquires 
Stone  &  Adler 

Edward  N.  Ney,  chairman  and  chief 
executive  officer  of  Young  &  Rubicam 
Inc.  an^  Bob  Stone,  chairman  of  the 
board  of  Stone  &  Adler  Inc.,  Chicago, 
a  direct  marketing  agency,  announced 
that  Stone  &  Adler  will  be  acquired  by 
Young  &  Rubicam. 

Stone  &  Adler  will  continue  to  operate 
independently,  with  its  present  manage¬ 
ment  and  personnel. 

In  making  the  announcement  Ney 
said,  “Y&R  went  into  the  direct  market¬ 
ing  business  back  in  1974  when  it  merged 
with  Wunderman,  Ricotta  &  Kline  in 
New  York.  Since  then,  we  have  been 
convinced  that  one  of  the  great  growth 
areas  in  our  business  is  direct  marketing. 
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EXXON  ILLUSTRATED 


The  "Guyed  Tower"-a  new  way  to  get  oil  from 
deeper  waters.  f 


Exxon  has  found  a  new  way  to  get  oil  from 
waters  too  deep  for  conventional  drilling 
and  production  platforms.  It's  called 
the  "guyed  tower"  and  it  may  be  used  *= 
to  recover  the  oil  from  Exxon 's  recent 
significant  discovery  in  the  Gulf  of  Mexico— 
an  oil  field  lying  under  1,200  feet  of  water 
which  may  hold  more  than  50  million  ""  ^ 

barrels  of  petroleum. 


The  slim  steel  tower 
is  held  ir)  place  by 
guy  lines  which  are 
weigh  ted  and  anchored 
to  the  ocean  floor. 

It  is  topped  by  a 
conventional 
platform  deck. 


Water  depth,  tower  size,  and  weather 
conditions  dictate  the  number  and  size 
of  the  guy  lines.  A  typical  Exxon  guyed 
tower  would  have  1 6  to  24. 

/  / 


I  ^ 


Huge  weigh  ts  lift  off  the 
ocean  floor  when  storm 
waves  are  very  large. 

This  Exxon -designed  feature 
'  protects  the  guy  lines  from 
severe  strain  during  storms. 


The  tower  base  is  forced  into 
the  sea  floor  and  acts  as  a 
pivot  to  allow  the  tower  to  move 
with  wind  and  wave  action. 


Energy  for  a  strong  America, 


NEW  OFFICERS — James  Costello,  chairman  of  the  board 
of  the  New  England  Daily  Newspaper  Association  (left), 
hands  the  gavel  overto  the  newly  elected  president,  George 
J.  Gladding  of  the  Barre-Montpelier  (Vf.)Times-Argus .  Look¬ 
ing  on  are  George  Wilson  of  theConcord  (N.H.) A^on/tor  who 
was  elected  vicepresident,  and  William  Lucey  of  the  Lawr¬ 
ence  (Mass.)  Eagle  Tribune  who  is  the  new  secretary,  stands 
to  the  far  right. 

Court  favors  press 

.  In  the  second  c< 

in  access  cases  a  reporter  for  th 

The  New  York  Court  of  Appeals  last  Times  Herald  I 
week  (Nov.  3)  unanimously  ruled  in  two  newspaper,  had  h 
cases  that  the  press  should  have  greater  from  an  informal 
access  to  public  records  and  the  meet-  Newburgh  (N.Y.l 
ings  of  governing  bodies.  The  reporter  h; 

In  one  decision,  the  state’s  highest  into  the  informa 
court  denied  an  attempt  by  Monroe  tended  by  a  quon 
County  officials  to  block  Gannett  news-  on  the  ground  tha 
papers  from  inspecting  county  employe  no  public  busines 


NEW  OFFICERS — North  Carolina  Press  Association's  new 
officers  for  1978-79,  elected  recently  are  (from  left)  Her¬ 
bert  O'Keef,  Cary  News,  secretary-treasurer;  Walter  D.  Phil¬ 
lips,  Carteret  County  News-Times,  vice-president;  James  H. 
Parker,  Sampson  Independent,  president;  Joe  Doster, 
Winston-Salem  Journal,  director;  and  Jerry  Ausband, 
Shelby  Daily  Star,  director. 

Holloway  named 

he  court  ruled  that  ,,  , 

iddletown  (N.Y.)  gen  I  sales  mgr. 

rd,  an  Otrtiway  Richard  G.  Holloway,  vicepresiden, 
improperly  barred  Philadelphia  manager  for  Story  & 

rk  session  of  the  Kelly-Smith  Inc.,  has  been  named  gen- 
'  Council.  gpgl  jjgigs  manager  in  New  York, 

sen  refused  entry  Holloway  succeeds  Forrest  W.  Noble, 
uncil  session  at-  who  is  moving  to  Los  Angeles  as  senior 
'  council  members  vicepresident  and  Western  manager, 
o  vote  was  taken.  Richard  Astrella  will  be  Philadelphia 
I  been  transacted.  sales  manager. 


How  well  is  your  community  protecting  its  citizens  from  these  dangers?  To  help 
reporters  answer  that  question,  State  Farm  has  developed  a  booklet  that 
provides  story  ideas  involving  10  topics  related  to  these  threats  to  life 
and  property.  Called  So  You’re  Thinking  About  Doing  A  Story  On...  ^ 

the  booklet  gives  you  the  questions,  not  the  answers. 

But  it  does  provide  a  brief  overview  of  the  problem.  .  ^ 

And  it  tells  you  where  you  may  be  JA 

able  to  the 


For  your  FREE  copy, 
send  us  the  coupon  below. 


Media  Information  Service  /  "  > 

Public  Relations  Dept. 

State  Farm  Mutual  J^pL 

Automobile  Insurance  Company 

One  State  Farm  Plaza  insu(anci 

Bloomington,  III.  61701 

Please  send  me  a  free  copy  of  your  booklet  So  nu'rt  Thinking  About  Doing  A  Story  On. 


Name 


Pubkcalion  or  staflon. 


Address 
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Dow  Jones 
has  Silenced 
the  Press. 


Now  Goss  Metro  Press*  users  can 
take  advantage  of  new  technology 
developed  exclusively  for  THE 
WALL  STREET  JOURNAL  to  give 
their  pressmen  total  press  control 
from  a  remote  "quiet  room." 

Dow  Jones  Engineering  introduces 
new  remote  control  equipment 
created  for  and  proven  in  Wall 
Street  Journal  pressrooms.  It's  the 
Dow  Jones  Remote  Control  Press 
Console,  a  time-saving,  money-saving 
piece  of  hardware  which  simplifies 
compliance  with  all  OSHA  and  labor 
sound  level  requirements. 

Improvement  in  Working  Conditions 
and  Profit  Levels 

The  Dow  Jones  Remote  Control  Press 
Console  brings  total  press  control 
inside  an  isolated,  sound-attenuated 
room.  No  personal  sound-protective 
devices  are  required  during  normal 
press  operation.  All  governmental 
and  labor  sound  requirements  are 
met  with  the  DJ  Remote  Control 
Press  Console  system.  But,  more 
than  just  sound  is  reduced.  The 
simplicity  of  operation  and  con¬ 
venience  of  clustered  controls  mean 
pressmen  can  make  quicker  ink  and 
water  adjustments  with  just  the  touch 
of  a  button,  faster  more  accurate 
adjustments  reduce  material  waste 
and  save  money. 


Speed  of  Installation  and  Low  Main¬ 
tenance  Mean  Extra  Savings 
The  Dow  Jones  Remote  Control  Press 
Console  can  be  installed  without  loss 
of  valuable  press  time.  Training  time 
is  a  matter  of  hours  and,  once  oper¬ 
ational,  plug-in  modules  make 
maintenance  easy  for  your  existing 
engineering  department. 

Single-Location  Press  Control 
Maximizes  Manpower 
Because  controls  are  grouped  for  con¬ 
venient  access  and  because  oper¬ 
ational  environment  is  improved  for 
all  personnel,  pressmen  can  be  given 
responsibility  for  more  pages  and  can 
exercise  control  more  quickly  regard¬ 
less  of  size  of  run.  The  results,  again, 
are  improved  profitability  for  your 
company. 

The  Dow  Jones  Remote  Press 
Console  Offers  Both  Hands-on 
Adjustment  Capability  and  Hands- 
off  Standard  Settings  for  Ink  and 
Water  Distribution 
Your  Goss  press  may  be  operated 
either  from  on-press  controls  or 
from  the  remote  quiet  room  location. 
This  provides  backup  capability 
during  runs  affording  total  control  of 
output.  The  DJ  Remote  Press 
Console  has  been  totally  engineered 
to  save  time,  save  steps,  save  money. 


Complete  Information  is  Just  a 
Phone  Call  Away 
We'd  like  to  talk  to  you  about  the 
adaptability  of  the  Dow  Jones 
Remote  Control  Press  Console  to 
your  own  Goss  Metro  Offset  or  Goss 
Letterpress  equipment.  Just  give  us  a 
call  (collect)  and  we'll  give  you  full 
details.  Remember,  the  DJ  Remote 
Control  Press  Console  can  mean  a 
better  bottom  line  for  you.  Let  Dow 
Jones  silence  your  press. 

For  complete  information  on  the 
Dow  Jones  Remote  Control  Press 
Console  call  Dick  Stickney  collect  at 
(609)  452-2000  Ext.  496. 

Or  write  using  coupon: 

Dick  Stickney, 

Dow  Jones  Engineering 
Dow  Jones  &  Company,  Inc. 

Post  Office  Box  300 
Princeton,  N.J.  08540 


n  Yes,  tell  me  more  about  the  Dow  Jones 
Remote  Control  Press  Console.  | 

Name _ _ _ _ ^ 

Company _ _ Title _ 

Address _ _ _ 

I 

City _ State _ Zip _ 

_  _  _  _  _  _  EP6/10  I 

‘Also  Coss  Letterpresses  with  Colortrol. 


News  group  raps  cops  for  posing 


An  attempt  by  Utah  police  to  arrest  a 
man  by  posing  as  reporters  from  the  U>s 
Angeles  Times  has  been  denounced  by 
both  the  national  and  regional  Radio- 
Television  News  Directors  Association. 

The  incident  occurred  after  a  Utah 
judge  ordered  three  children  of  John 
Singer,  an  excommunicated  Mormon, 
removed  from  his  farm  because  he  re¬ 
fused  to  send  them  to  public  schools. 
Singer  said  three  policemen,  pretending 
to  be  news  reporters,  arrived  at  his  farm 
in  a  van  containing  camera  equipment 
and  flashed  a  roll  of  large  bills  they  prom¬ 
ised  to  pay  him  for  his  story.  Singer  said 
they  then  identified  themselves  as  police 
officers  and  attempted  to  take  him  into 
custody. 

RTNDA  President  Paul  Davis  of 
WCIA-tv,  Champaign,  III.  deplored  the 

ANPA  prepares  guide 
to  juvenile  courts 

The  American  Newspaper  Publishers 
Association  has  compiled  a  booklet  de¬ 
scribing  U.  S.  federal  and  state  laws  af¬ 
fecting  juvenile  court  proceedings.  The 
publication  includes  a  lengthy  appendix 
of  pertinent  sections  from  state  statutes 
on  the  subject. 

The  booklet,  called  “Reporters’  Guide 
to  Juvenile  Court  Proceedings”  was  de¬ 
signed  to  help  newsmen  and  newswomen 
learn  not  only  how  their  state  handles 
juvenile  court  proceedings,  but  also  how 
their  state’s  practices  compare  with 
those  of  the  other  49  states  and  the  Dis¬ 
trict  of  Columbia. 

ANPA  says  that  the  book  is  not — and 
was  not  designed  to  be — a  definitive  legal 
document.  ANPA  believes,  however, 
that  the  book  is  both  a  source  of  essential 
general  information  and  an  accurate 
guide  for  seeking  further  detailed  infor¬ 
mation  for  reporters  covering  juvenile 
court  proceedings. 

Copies  of  the  90-page  publication  are 
available  for  $10  per  copy  from  ANPA, 
P.  O.  Box  17407,  Dulles  International 
Airport,  Washington,  D.  C.  20041. 


police  action  in  a  statement  which  read: 

“The  potential  short-term  benefits  to  a 
law  enforcement  agency  in  such  a  case 
cannot  be  worth  the  long-term  damages 
to  the  believability  and  credibility  of 
working  journalists. 

“RTNDA  believes  in  and  supports  the 
concept  that  sworn  law  enforcement  of¬ 
ficers  are  charged  with  upholding  and  en¬ 
forcing  the  laws  of  our  land.  However, 
when  representatives  of  a  law  agency 
seek  to  cloak  themselves  in  the  wrap¬ 
pings  of  a  working  journalist,  their  ac¬ 
tions  can  only  undermine  some  of  the 
very  basic  freedoms  and  traditions  we  all 
hold  dear.” 

In  a  separate  statement,  J.  Spencer 
Kinard  of  KSL-tv,  Salt  Lake  City, 
speaking  for  RTNDA  Region  3  (Utah, 
Wyoming,  Colorado,  New  Mexico), 
said,  “We  believe  in  upholding  law  and 
order,  but  the  damages  done  to  the  cre¬ 
dibility  of  journalists  far  outweigh  any 
gains  made  by  agencies  masquerading  as 
reporters.” 

Agency  acquired 

The  Interpublic  Group  of  Companies, 
Inc.  announced  that  agreement  in  princi¬ 
ple  has  been  reached  to  purchase 
SSC&B  Inc.  and  its  49%  interest  in 
SSC&B  Lintas  International,  and  subject 
to  certain  conditions  still  to  be  fulfilled, 
to  purchase  the  remaining  51%  of 
SSC&B  Lintas  International  at  a  future 
date,  to  be  determined. 

SSC&B  and  SSC&B  Lintas  Interna¬ 
tional  is  a  system  of  advertising  agencies, 
which  operates  in  31  countries,  and  has 
billings  of  approximately  $700,000,{)(X). 

Seagram’s  run  ads 
in  Sunday  supps 

Seagram’s  7  Crown  will  have  ads  in 
Sunday  newspaper  supplements,  pro¬ 
moting  gift  packages. 

The  full-color  ads  have  been  scheduled 
in  about  100  markets,  the  company  said. 

Warwick,  Welsh  &  Miller  Inc.  is  the 
agency. 


Folklore  course  runs 
in  Wisconsin  papers 

Fifteen  Wisconsin  dailies  and  36  week¬ 
lies  are  participating  this  fall  in  the  first 
course  in  a  series  called  “Wisconsin 
Newspaper  Classroom”. 

The  project — developed  by  Dr.  Lorin 
Robinson,  chairman,  department  of 
journalism  at  the  University  of 
Wisconsin — River  Falls — is  funded  by 
University  of  Wisconsin  Extension.  The 
first  course,  “Wisconsin  Folklore,”  was 
authored  by  Dr.  Walker  Wyman  of  the 
UW — River  Falls  history  staff. 

Participating  newspapers  carry  one 
1250-1500  word  installment  per  week  for 
15  weeks.  Copy  and  illustrations  are 
provided  free  and  newspapers  run  them 
without  charge.  The  combined  circula¬ 
tion  of  the  participating  papers  is  approx¬ 
imately  500,000. 

To  some  extent,  the  project  is  an  adap¬ 
tation  of  the  “Courses  by  Newspaper” 
program  offered  nationally  by  San  Diego 
State  University.  WNC,  however,  fo¬ 
cuses  solely  on  Wisconsin  related  topics. 

The  folklore  course  is  designed  primar¬ 
ily  to  appeal  to  the  general  newspaper 
reader,  but  it  is  also  offered  for  under¬ 
graduate  or  graduate  credit  by  corres¬ 
pondence.  Over  50  inquiries  about  the 
course  have  been  received. 

Depending  on  the  reactions  of  both 
editors  and  readers,  a  second  course  may 
be  offered  in  1979.  The  course,  “Wis¬ 
consin  in  the  Eighties,”  will  consider  the 
future  of  the  state  in  the  next  decade. 
Individual  authors  will  be  selected  for 
“lectures”  on  topics  such  as  energy,  ag¬ 
riculture,  environment  education,  rec¬ 
reation,  etc. 

‘Wipe-off’  game 
used  by  Newsday 

Play7/Winll,  a  newspaper  reader 
game,  made  its  debut  in  Newsday  on  Oc¬ 
tober  16. 

The  game,  created  for  Newsday  by 
Marden-Kane,  Inc.,  of  New  York, 
makes  use  of  the  wash-off  concealment 
device  common  in  lottery  games. 

Play7/Winll  gives  Newsday  readers 
an  opportunity  to  win  cash  prizes  each 
week  by  matching  numbers  published  in 
Newsday  from  Monday  through  Sunday 
with  numbers  concealed  on  a  special 
full-color  game  form  inserted  in  Sunday 
Newsday  as  a  freestanding  preprint. 

The  prize  structure  for  the  contest  is 
built  around  the  number  eleven.  There 
are  111  prizes  available  each  week,  rang¬ 
ing  from  $11  to  $1100,  depending  upon 
how  many  numbers  the  reader  is  able  to 
match. 

In  addition,  some  readers  will  be  eligi¬ 
ble  for  a  Second  Chance  Sweepstakes 
drawing,  to  be  held  after  the  final  weekly 
game.  The  Jackpot  Prize  to  be  awarded 
will  be  $11,000. 


THE  BEST  KEEPS  GETTING  BETTER 
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The  next  edition 
is  ready  to  roil 

The  Daily  King  II  incorporates  the  most  recent  proven 
engineering  innovations  in  web  press 
design. .  resulting  in  a  press  that  is  uniquely  different 
in  style  and  ease  of  operation. 

For  example,  the  step-saving  pneumatically  operated 
press  control  system  allows  all  printing  functions  to  be 
controlled,  in  proper  sequence,  from  the  operator’s 
console. 

Combine  these  features  with  others.  .  .like  a  "printer- 
preferred”  ink  ducting  system,  increased  speeds, 
infinitely  variable  dampening  system,  pneumatically 
controlled  folder  nip  rollers.  .  .and  you’ll  see  why  the 
Daily  King  II  is  the  newest  edition  in  engineering, 
printability,  and  over-all  functional  beauty.  Contact  us 
today  for  the  full  Daily  King  II  story. 

dailykiisig  II 
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CAIRO  RACKET 


BT  DON  SCHANCHE 


Tlmtt  Stftff  Writtr 

CAIRO— There  is  a  kingdom  within 
Cairo  whose  monarch  must  be  one  of 
Egypt’s  richest  men,  yet  virtually  no 
one  knows  his  name. 

His  subjects  are  beggars— an  esti¬ 
mated  25,000  of  them— whose  annual 
take  from  tourists  and  the  almsgiv¬ 
ing  Moslems  of  Egypt  runs  into  mil¬ 
lions  of  dollars.  Police  say  the  leader 
and  his  sub-chiefs  take  a  share  of  ev¬ 
ery  handout 


Don  Schanche  is  chief  of  the  Los 
Angeles  Times  Cairo  Bureau,  which 
is  one  of  19  Times  foreign  bureaus. 


Near  the  top  of  his  hierarchy  are  a 
handful  of  the  most  feared  men  in  the 
land.  They  are  the  cripple  makers, 
amateur  surgeons  who  are  skilled  at 
creating  appealing  deformities  in  the 
alms  seekers. 

Some  poverty-stricken  Eg^tians 
reportedly  volunteer  for  the  cripplers' 
surgery  in  order  to  boost  their  earn¬ 
ing  power.  Others  are  said  to  have 
been  forced  by  leaders  of  the  so-call¬ 
ed  kingdom  to  undergo  crude  opera¬ 
tions  ranging  from  partial  dismem¬ 
berment  to  multiple  fractures  that 
misshape  arms  and  legs. 

One  crippler,  who  served  as  the 
model  for  the  villain  of  a  popular 
novel,  was  reported  to  be  so  deft  with 
a  surgeon's  knife  that  he  could  make 
a  beggar’s  eyes  appear  sightless  while 
preserving  vision. 

Who  these  figures  and  their  bosses 
are,  not  to  mention  the  king  of  the 
beggars  himself,  remains  a  mystery 
even  to  the  police  morals  division, 
which  has  tried  unsuccessfully  to  pe¬ 
netrate  the  tightly  controlled  organi¬ 
zation.  Despite  repeated  arrests, 
averaging  about  300  a  month  this 
year,  the  police  concede  that  they 
know  little  more  than  the  outlines  of 
the  Mafia-like  apparatus. 

According  to  the  chief  of  the  mor¬ 
als  division.  Col.  Mohammed  Abu 
Rayya,  the  kingdom  operates  from 
somewhere  within  Cairo’s  sprawling 
"City  of  the  Dead,"  a  vast  necropolis 
bordering  the  eastern  edge  of  the 
city,  where  tens  of  thousands  of  mau¬ 
soleums  provide  shelter  for  more  than 


^  ^  ^uatters.  grown  from  15,000  to  25,000  since  training  programs  go  back  to  the  problem  will  never  be  solved  until 

The  graveyard,  with  narrow  and  1970.  streets  as  soon  as  they  are  released.  people  stop  giving  them  money.” 

mostly  unhghted  streets  separating  “We  don’t  have  enough  insUtutions  Ali  Ahmed  Abdel  Rahman,  for  ex-  As  for  atucking  the  kingdom  itself 

rows  of  two-  and  three-story  tombs,  to  accommodate  all  of  the  handi-  ample,  has  been  in  and  out  of  jail  and  by  going  after  the  mysterious  mon- 

has  long  been  a  hotbed  of  crime  in  an  capped  ones,  so  we  arrest  them  and  rehabiliution  centers  since  1959,  arch  and  his  hierarchy.  Col.  Rayya  of 

otherwise  almost  crime-free  city.  The  then  must  release  them,”  he  said.  when  he  was  17.  He  has  been  arrest-  the  morals  division  said  there  is  little 

police  have  trouble  tracing  anyone  “It’s  a  serious  problem.  Just  a  few  ed  29  Umes  since  then.  After  his  most  hope  of  an  immediate  solution, 

there  because  the  cemetery’s  illegal  days  ago  a  beggar  died  and  we  found  recent  release  from  one  of  Cairo’s  two  "We  don’t  have  enough  police  for 

residenU,  suspicious  by  nature,  refuse  that  he  had  hidden  7,000  pounds  training  centers  for  the  handicapped,  this  kind  of  duty,”  he  explained,  add- 

to  cooperate.  ($10,000)  in  his  house.”  he  was  back  on  the  street.  ing  that  he  can  afford  to  assign  only 

When  a  reporter  tried  last  week  to  Some  beggars  have  been  far  more  “I  make  more  than  100  pounds  five  full-time  officers  to  the  task  in 

locate  the  king  or  some  of  his  bench-  successful.  A  frail  90-year-old  named  ($143)  a  month  out  of  begging,”  the  Cairo  and  three  in  Giza,  where  b^- 

men,  he  was  sternly  warned  away.  Wahba  Mekhail,  whose  appeal  to  the  one-legged  beggar  boast^.  ‘"ITiat’s  gars  operate  near  the  ancient  pyra- 

“You  are  not  smarter  than  the  po-  tenderhearted  was  his  wretchedly  more  than  a  big  man  in  the  govern-  mids  and  tourist  hotels, 

lice,  are  you?”  cautioned  an  old  man  emaciated  face,  was  picked  up  by  po-  ment  makes.  If  the  government  will  The  few  police  assigned  to  the  job 

who  has  been  a  caretaker  in  the  City  lice  in  April  and  fcmd  to  have  1,650  pay  me  100  pounds  a  month.  I’ll  give  concentrate  on  trying  to  keep  the 

of  the  Dedd  for  most  of  his  life.  "The  pounds  ($2,350)  steshed  benesth  his  up  begging."  tourist  stress  clesr  of  beggsrs,  but 

police  can’t  reach  them.  Neither  can  tattered  robes.  He  owned  property  Government  social  insurance,  their  frustration  is  like  that  of  the 

you,  unless  you  want  to  risk  posing  as  worth  more  than  $70,000  and  had  $1,-  which  handicapped  beggars  can  qual-  legend^  Sisyphys,  who  kept  push- 

a  beggar.  If  you  do,  the  beggars  will  400  in  a  bank  account.  ify  for  if  they  want  to  go  straight,  is  ing  a  rock  uphill  only  to  see  it  roll  down 

pick  you  up  and  take  you  to  the  lead-  Ali  Osman,  whose  special  appeal  not  much  of  an  incentive.  A  single  again. 

er.  But  you  might  regret  it,  because  was  a  filthy  plaster  cast  on  one  arm,  man  gets  5  pounds  (about  $7)  a  There  is  a  wrinkled  beggar  in  a 

they  might  uke  you  to  the  cripple  was  arrested  in  March.  Police  found  month,  and  a  family  man  12  to  15  dusty  black  shroud  who  squats  on  a 

maker,  too.”  210  pounds  ($300)  in  the  cast  and  pounds  (about  $17  to  $21).  curb  near  the  Roman  ruins  of  old 

No  cripple  maker  has  been  caught  learned  later  that  he  owned  a  pros-  Beggars  interviewed  on  the  streets  Cairo  each  day,  placing  beside  her 

in  recent  years,  but  (Jol.  Rayya  said  perous  20-acre  farm.  of  Clairo  said  they  would  rather  put  up  three  apparently  rented  children, 

the  practitioners  of  the  macabre  an-  It  is  not  only  the  wretched  who  en-  with  the  occasional  inconvenience  of  Frequently,  the  police  chase  her 

cient  craft  still  exist,  usually  working  ter  the  kingdom.  A  high  school  Eng-  going  to  jail  or  a  rehabilitation  center  away,  and  from  time  to  time  she  will 

as  personal  surgeons  to  the  sub-chiefs  lish  teacher  was  caught  with  300  than  leave  their  well-structured  and  disappear  for  a  few  weeks,  indicating 

who  run  the  regions  and  districts  into  pounds  ($430)  he  had  acquired  by  apparently  comfortable  “kingdom.”  that  she  has  been  arrested  and  is 

which  the  kingdom  is  divided.  begging.  He  explained  convincingly  Under  a  45-year-old  law,  beggars  doing  a  little  time.  But  she  always 

“But  I  don’t  think  they  do  so  many  that  his  work  on  the  streets  earned  are  subject  to  three  months  in  jail  reappears,  usually  with  three  differ- 

real  deformities  as  they  used  to,”  the  him  far  more  than  his  teaching  salary  upon  conviction.  A  measure  under  ent  children,  to  resume  what  ap- 

colonel  said.  “We’ve  noticed  that  the  of  30  pounds  ($43)  a  month.  consideration  by  the  Egyptian  State  parently  is  a  prosperous  career, 

number  of  beggars  who  can  mimic  Another  educated  beggar  caught  Council  would  increase  the  period  of  But  her  success  is  unlikely  to 

deformities  is  increasing.  Instead  of  recently  was  a  college-trained  worn-  imprisonment  to  as  much  as  two  match  that  of  Hussein  Shaker,  a  beg- 

needing  so-called  surgeons  to  create  an  who  spoke  English,  French  and  years.  But  some  experts  doubt  gar  who  achieved  international  no¬ 
deformities,  the  beggars  are  becoming  German.  She  specialized  in  areas  fre-  whether  longer  sentences  would  be  toriety  and  became  something  of  a 

professional  at  feigning  them.”  quented  by  foreign  tourists,  appealing  any  more  effective.  hero  in  Cairo’s  kingdom  of  beggars  12 

’The  only  reliable  outsider  who  has  to  their  sympathies  by  carrying  on  “Jail  won’t  solve  the  problem,”  said  years  ago. 

seen  a  cripple  maker  operate  is  Abdel  her  shoulder  a  scrawny,  dirt-smeared  Mahmoud  Farrag,  a  Cairo  University  Shaker  had  a  knack  for  looking 

Atti  Hamed,  a  reporter  for  the  news-  baby  she  rented  by  the  day.  sociologist  who  has  studied  the  lives  poor  and  needy.  He  managed  to  tear 

paper  A1  Akhbar,  who  risked  posing  According  to  Hamed,  the  erstwhile  of  the  beggars.  “They  start  their  at  the  hearts  of  alms  givers  without 

as  a  beggar  10  years  ago  and  later  de-  beggar -journalist,  the  rental  of  in-  careers  as  a  result  of  complicated  so-  the  inconvenience  of  having  a  gen- 

scribed  the  experience  in  a  book,  fants  is  an  old  practice  that,  like  other  cial  and  economic  problems,  and  in  uine  deformity.  To  judge  from  his  ac- 

"Adventures  of  a  Journalist  at  the  services  in  Cairo,  has  been  affected  some  cases  for  psychological  reasons.  cumulation  of  weaJth,  he  already  had 

Bottom  of  Egyptian  Society.”  by  inflation.  A  decade  ago,  when  Some  feel  that  society  has  rejected  a  long  and  successful  career  behind 

After  begging  for  three  weeks  in  a  Hamed  begged  in  Alexandria,  a  fe-  them.  For  others,  it  is  just  a  way  to  him  when  the  police  picked  him  up 

district  of  Alexandria  and  dutifully  male  child  rented  for  about  35  cents  a  earn  a  big  income  and  it’s  easier  than  for  the  first  time  in  1966. 

paying  a  daily  share  of  his  earnings  to  day  and  a  boy  for  about  28  cents.  To-  any  other  job.”  ’Their  investigation  turned  up  quite 

a  local  sub-chief  who  supervised  80  day,  he  said,  the  price  is  up  to  about  a  Dr.  Ahmed  Abeid,  a  Cairo  Univer-  a  different  man  from  the  Uttered 

beggars.  Hammed  was  Uken  to  an  old  dollar  for  a  boy  and  nearly  $1.50  for  a  sity  law  professor,  blamed  the  sharp  beggar  they  found  on  the  street, 

house  on  the  outskirts  of  town.  girl.  increase  in  the  numbers  of  beggars  on  Among  other  things,  he  owned  prop- 

“I  saw  a  scene  I’ll  never  forget  in  Periodic  police  crackdowns  have  poverty  and  family  insUbility  in  this  erty,  including  the  elegant  villa  in 

my  life,”  he  wrote  later.  “There  were  had  little  impact  on  the  shadowy  beg-  city,  built  for  2  million  people  but  now  which  he  lived,  worth  more  than  $1 

three  huge  men  holding  a  poor  man  gars’  kingdom,  and  efforts  to  treat  the  jammed  with  between  8  million  and  million.  Off-duty,  he  rode  in  a  chauf- 

on  a  sofa  while  a  fourth  man  took  out  problem  as  a  social  one  requiring  in-  11  million.  feured  American  limousine,  and  he 

his  eye.”  dividual  casework  and  rehabiliution  “^me  of  the  beggars  are  willing  to  had  a  son  attending  medical  school  in 

After  the  eye  operation,  the  leader  have  met  the  same  resistance.  work  if  they  find  an  opportunity,  but  the  United  Sutes. 

asked  Hamm^  to  submit  to  ampuU-  MusUfa  Samagawi,  an  adviser  in  there  is  little  opportunity,”  he  said.  Police  said  his  income  was  more 

tion  of  a  hand  and  a  leg.  He  pleaded  the  Ministry  of  Social  Affairs,  blamed  “When  you  penalize  them,  the  prob-  than  60,(XX)  pounds  ($^,(XX))  a  year, 

for  a  few  days  delay  in  order  to  take  the  religious  devotion  of  Egypt’s  lem  only  multiplies.”  When  Cairo  journalisU  asked  him 

care  of  personal  affairs  that  required  largely  Moslem  population.  Ismael  Abdel  Tawab,  who  has  why  he  continued  to  beg  when  ob- 

four  intact  limbs  and,  to  his  vast  re-  “Islam  and  its  emphasis  on  Zakat  traced  the  begging  phenomenon  as  a  viously  it  was  no  longer  necessary, 

lief,  was  granted  the  time.  He  fled.  (giving  alms  to  the  poor)  is  behind  researcher  in  the  Ministry  of  Social  Shaker  said  he  did  it  out  of  sympathy. 

The  E^tian  government  has  tried  the  phenomenon,”  he  said.  “The  peo-  Affairs,  said  that  even  when  given  that  in  his  off-duty  hours  he  enjoy^ 

sincerely  and  in  a  variety  of  ways  to  pie  here  are  very  kind,  generous  and  social  security  benefits  and  helped  to  giving  some  of  his  money  to  surprised 

stem  the  tide  of  beggars  in  Cairo  and  devout,  and  they  give  money  to  the  find  jobs,  most  beggars  quickly  return  fellow  beggars, 

other  cities,  but  with  tittle  success.  beggars  for  religious  reasons.  Their  to  the  kingdom.  His  remarks  prompted  a  flurry  of 

“We  keep  arresting  them,  and  they  kindness  just  makes  it  easier  for  the  “Whether  handicapped  or  not,  they  marriage  propo^s  from  femde  teg- 

keep  growing  in  numbers,”  said  Gen.  beggars.”  prefer  begging  and  exploiting  the  gars,  which  the  newspapers  print^. 

Ahmed  Muatassim,  a  senior  officer  of  Because  the  coins  of  the  devout  sympathy  of  the  people,”  he  said.  But  Shaker’s  sympathy  apparently 

the  national  police.  flow  so  freely,  along  with  the  dollars  “Egyptians  are  too  sympathetic  to  did  not  extend  that  far.  After  serving 

Muatassim  agreed  with  a  local  of  foreign  tourists,  most  beggars  who  them.  No  matter  what  the  law  or  the  an  obligatory  10  days  in  jail,  he 

newspaper  that  the  number  had  are  put  into  rehabilitation  and  job-  Social  Affairs  Ministry  does,  the  dropped  out  of  sight. 


Qos  Angeles  Slimes 

A  SPECIAL  KIND  OF  JOURNALISM. 


Newspeople 


Bob  Bogda — from  the  Chicago  bureau 
of  the  Wall  Street  Journal,  to  reporter  for 
the  Chicago  bureau  of  Commodity  News 
Services,  Inc.,  covering  the  Chicago 
Mercantile  Exchange. 

^ 

Annette  Laabs — from  staff  editor  of 
“Hog  Farm  Management”  in  St.  Paul, 
Minn.,  to  reporter  in  the  Minneapolis 
bureau  of  Commodity  News  Services. 

♦  *  ♦ 

Tom  Kuncl — promoted  to  executive 
editor  of  the  National  Enquirer,  from 
general  editor.  He  started  at  the  Enquirer 
as  a  reporter,  then  became  assistant 
editor,  associate  editor,  and  then  general 
editor. 

9|C  9|c  ^ 


Young  Thomas  Price 

SEVERAL  PROMOTIONS  were  announced  by  the  Detroit  News. 

Norman  R.  Young  becomes  the  News'  advertising  director,  replacing  Kenneth  T. 
Carlson,  who  resigned  to  become  advertising  director  of  the  Pueblo  (Colo.)  Star- 
Journal  and  Chieftain. 

Young,  who  joined  the  News  in  1956,  has  served  as  classified  advertising 
manager  since  1968. 

Edward  T.  Haskins  has  been  named  classified  advertising  manager.  Haskins  had 
been  assistant  display  advertising  manager. 

Eric  B.  Enholm,  formerly  advertising  service  manager,  becomes  division 
manager-major  accounts. 

Ronald  A.  Ortiz  moves  from  the  position  of  display  advertising  salesman  to  the 
position  of  advertising  service  manager. 

Sandra  J.  Price  has  been  named  to  the  position  of  personnel  manager. 

Price  replaces  William  R.  Thomas,  who  has  been  named  to  the  position  of  credit 
manager  at  the  News,  replacing  Donald  R.  Parker  who  died  September  21. 


Charles  R.  Trettel — named  advertising 
manager  of  the  Berwick  (Pa.)  Enterprise. 
He  succeeds  Willaro  Chapin,  who  has 
assumed  responsibilities  as  advertising 
manager  of  the  Bloomsherf’  (Pa.)  Morn- 
infi  Press. 

tK  3K  ^ 

W.  Edward  Cox — appointed  mail  room 
general  foreman  of  the  Washington  Post, 
from  mail  room  superintendent  of  the 
San  Jose  (Calif.)  Mercury  News. 

♦  ♦  ♦ 


state  and  Gannett  Group  contests  during 
the  past  year. 

He  is  a  native  of  Toledo,  Ohio,  and  a 
graduate  of  the  University  of  Missouri 
School  of  Journalism  in  1963.  He  began 
his  career  as  a  reporter  in  Mason  City, 
Iowa,  joined  the  Minneapolis  Star  as  a 
reporter  in  l%7,  advanced  to  city  editor 
and  in  1975  moved  to  the  Owensboro 
(Ky.)  Messenger-Enquirer  as  executive 
editor. 

Suzanne  Fuller,  his  wife,  also  is  a 
journalist,  worked  on  the  news  staff  of 
the  Minneapolis  Star  and  currently 
teaches  journalism  at  the  University  of 
South  Dakota. 


Editor  promoted 
to  publisher 

Lawrence  R.  Fuller,  executive  editor 
of  the  Sioux  Falls  (S.D.)  Argus-Leader, 
was  named  to  succeed  Dean  Smith  as 
publisher  of  that  newspaper,  on  De¬ 
cember  15. 

Smith,  41 ,  came  to  Sioux  Falls  as  pub¬ 
lisher  of  the  Argus-Leader  in  June,  1977, 
from  the  Reno,  Nev.,  Newspapers, 
where  he  had  been  advertising  director. 
He  said  that  he  plans  to  return  to  Reno  to 
start  a  newspaper  management  consult¬ 
ing  business. 

Fuller,  37,  a  journalist  for  15  years, 
came  to  Sioux  Falls  as  an  executive 
editor  in  September,  1977,  and  has  led  a 
program  of  improvements  which  have 
won  recognition  for  the  Argus-Leader  in 


Lois  Reed  Munday — joined  the  busi¬ 
ness  and  financial  staff  of  the  Washing¬ 
ton  Post  as  an  assistant  editor,  from  as¬ 
signment  night  city  editor  of  the  Dallas 
(Tex.)  Times-Herald.  She  also  worked  at 
the  Fort  Worth  (Tex.)  Star-Telegram  as 
copy  chief. 

Up 

Lew  Sichelman,  real  estate  editor  of 
the  Washington  Star, — chosen  by  the 
National  association  of  Realtors  as  the 
best  real  estate  columnist  in  the  country. 
Ellen  M.  Thomas,  former  editor/  He  placed  first  in  the  category  of  “Real 

feature  writer,  Columbia  (Md.)  Flier-to  estate  column  on  a  continuing  basis”  in 

Sheraton  Corp.,  Boston,  as  assistant  NAR's  Journalism  Achievement  compe- 
director  of  public  relations.  tition,  which  was  judged  by  a  panel  of  10 

*  *  *  writers  and  editors. 

Mike  Bcxjen,  Springfield  (Mass.)  Morn¬ 
ing  Union  sports  writer,  and  Jim  Tre-  P3n0r  DdrlflGTS 

LEASE,  Springfield  Daily  News  ^  ^ 

cartoonist — recipients  of  Walter  Graham  Barbara  Faber  and  Julie  McCabe  are 

Media  Award  and  John  Geehem  Award,  the  new  owners  of  the  Copper  Cable 
respectively,  at  annual  John  L.  newspaper  in  Copper  Mountain,  Colo. 
Sullivan-Du/7.v  News  Sandlot  Awards  The  partnership  is  also  publishing  a 
dinner.  magazine  called  Summit  County,  and  is 

*  *  *  the  only  advertising  agency  in  Summit 

Keith  Graham,  editor  of  the  Peachtree  County. 

City  (Ga.)  This  Week — was  awarded  the  Faber  has  worked  as  an  account 
1978  Mental  Health  Award  presented  by  executive  and  senior  writer  for  American 
the  Mental  Health  Association  of  Geor-  Marketing  Corporation  in  Detroit,  and 
gia.  Progressive  Communications  in  Col- 

*  *  *  orado  Springs. 

Jeff  Devens,  assistant  city  editor  of  the  McCabe  has  been  a  reporter  for  news- 
Indianapolis  Star,  to  city  editor  of  the  papers  in  Texas  and  Virginia  and  was 
San  Antonio  (Tex.)  News.  editor  of  the  Summit  County  Journal. 
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in  the  news 


Harwell  Lundy 

NAMED  PUBLISHER — W.H.  "Gus"  Harwell  Jr.,  presi¬ 
dent  and  general  manager  of  the  Tallahassee  (Fla.) 
Democrat,  was  named  publisher,  and  managing  editor 
Walker  Lundy,  was  named  executive  editor  and  a  vice- 
president.  Harwell  is  the  first  publisher  of  the  Democrat 
since  John  Tapers  retires  in  1970.  Lundy  succeeds 
Richard  A.  Oppel,  who  left  to  become  editor  of  the 
Charlotte  (N.C.)  Observer.  Both  the  Democrat  and  it  are 
Knight-Ridder  newspapers. 


CIRCULATION  DIRECTOR— Frank 
Anderson,  home  delivery  circulation 
manager  for  the  past  two  years,  has 
been  named  circulation  director  of  the 
Washington  Star,  publisher  George 
Hoyt  announced.  Anderson  succeeds 
William  G.  Merritt,  who  will  remain  as  a 
Star  consultant  through  November  22. 
Merritt,  once  the  Star's  circulation  direc¬ 
tor  for  14  years,  retired  in  1976  but 
came  back  to  the  Star  six  months  ago. 
Hoyt  credited  Merritt  with  spearheading 
the  Star's  circulation  increases.  Since 
Anderson  came  to  the  Star  in  1959,  he 
has  served  as  a  circulation  division 
manager,  home  delivery  manager  in 
Montgomery  and  Prince  Georges  Coun¬ 
ties  and  northern  Virginia.  He  took  over 
the  entire  home  delivery  operation  in 
1976. 


Two  reporters  have  recently  joined  Robkrt  W.  Mawhinnky — from  retail 
the  Bennington  (Vt.)  Bonner  stafh  advertising  manager  to  advertising  direc- 

— Kyi.k  Huohks,  from  the  Film  Litera-  tor  of  the  Atlantic  City  (N.J.)  Press  and 
ture  Index  in  Albany — to  reporter  cover-  Sunday  Press,  replacing  David  Parton. 
ing  schools  and  courts.  He  replaces  Lek 
Harrison,  who  left  the  Banner  to  take  a 
publishing  Job  in  New  York  City. 

— W(X)DY  Ki.ein,  from  staff  reporter  for 
the  Queen  Anne’s  Record-Observer  and 
the  Easton  (Md.)  Star-Democrat .  As 
municipal  government  reporter,  Klein 
assumes  the  position  previously  held  by, 

Tim  Powers,  who  is  now  the  Banner’s 
county  editor. 

*  *  4c 


Wii.i.iAM  G.  Mii.eer,  editor  of  the  Bos¬ 
ton  Phoenix  for  the  past  four  years,  and, 
earlier,  on  evening/morning  desks,  Bos¬ 
ton  Globe — appointed  metropolitan 
editor  of  the  Globe,  to  assist  David  Ny¬ 
han,  assistant  managing  editor  for  local 
news. 


Rodney  G.  Doherty — named  managing 
editor  of  the  North  Adams  (Mass.) 
Transcript,  succeeding  Michael  W. 
Munley,  who  has  resigned  to  do  free 
lance  writing. 


David  Lee  Smith,  sports  editor  of  the 
morning  and  evening  editions  of  the 
Boston  Globe  since  1970 — appointed 
sports  editor  of  the  Washinfiton  Star. 
Two  sports  columnists  also  have  been 
added;  Tom  Callahan,  who  has  been 
sports  columnist  for  the  Cbin/i/m//  (Ohio) 
Enquirer  Tor  seven  years,  and  Jack  Mann, 
former  sports  columnist  for  the  Wash¬ 
ington  Daily  News. 


Larry  Miller — named  news  editor  of 
the  El  Reno  (Okla.)  Tribune,  to  succeed 
Dave  Brittain,  who  resigned  to  Join  the 
city’s  public  relations  staff. 


Correction 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


Richard  A.  Rasmusson  has  been 
named  news  editor  and  Richard  G. 
Marsh  city  editor  of  the  Stockton  (Calif.) 
Record.  Rasmusson  has  been  city  editor 
and  Marsh  assistant  city  editor  for  the 
past  eight  years.  The  appointments  were 
made  by  Robert  P.  Decker,  publisher, 
who  was  inadvertently  called  city  editor 
in  E&P  Oct.  28. 


Two  persons  have  Joined  the  Janes¬ 
ville  (Wis.)  Gazette  news  staff: 

— Elizabeth  Hatlen — to  editor  of  the 
Community  Living  pages,  from  part  time 
work  on  the  Gazette’s  society  desk. 

— Michael  Du  Pre’,  formerly  of  the 
Wabash  (Ind.)  Plain  Dealer — serving  as 
news  copy  supervisor  and  reporter. 
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Harold  E.  Martin,  retired  publisher 
and  editor  of  the  Montgomery  (Ala.)  Ad¬ 
vertiser  and  Alabama  Journal, — named 
executive  vicepresident  of  the  Southern 
Baptist  Radio  and  Television  Commis¬ 
sion  in  Fort  Worth,  Texas. 
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Larger  newsprint  sizes 


may  push  up  raii  costs 

The  cost  of  transporting  newsprint  oy  1977  the  company  shipped 


rail  from  Canadian  mills  to  U.S.  pub¬ 
lishers  could  increase  in  the  future. 

This  was  the  thesis  advanced  by  Peter 
L.  Schwartz,  national  manager-forest 
products  and  construction  materials,  of 
Canadian  National  Railways  (CNR). 

In  a  recent  speech  in  Vancouver, 
Canada,  before  the  Third  International 
Symposium  on  Transport  and  Handling 
in  the  Pulp  and  Paper  Industry,  the  CNR 
executive  said  today's  bigger  presses  are 
capable  of  using  newsprint  rolls  larger 
than  the  standard  40-inch  rolls.  The 
larger  sizes,  he  stated,  reduce  the  carry¬ 
ing  capacity  of  each  box  car  between 
18%  and  33%.  Schwartz  went  on  to  say 
the  move  in  the  U.S.  to  larger  rolls  would 
require  an  investment  of  $18  million  by 
CNR  for  an  additional  500  box  cars  to 
handle  present  newsprint  traffic. 

Another  concern  for  CNR,  Schwartz 
stated,  is  the  increased  length  of  time 
box  cars  are  tied  up  in  the  U.S.  North¬ 
east.  He  indicated  that  despite  marked 
improvements  in  performance  while  the 
cars  are  on  CNR  lines,  overall  car  cycles 
have  deteriorated  alarmingly. 

A  recent  experience,  Schwartz  said,  in 
moving  paper  from  the  Quebec  North 
Shore  Paper  Company  in  northern 
Quebec  to  New  York  City  suggests  that 
warehousing  and  truck  delivery  in  large 
metropolitan  centers  may  relieve  the 
chronic  box  car  shortage.  The  method 
combines  the  use  of  a  ferry  for  box  cars, 
trains,  and  trucks  to  handle  newsprint 
more  efficiently. 

The  CN  R  used  about  3.500  box  cars  in 
1977  to  carry  2.3  million  tons  of  news¬ 
print  to  the  U.S.  Almost  90%  of  the 
newsprint  the  CNR  carries  to  the  U.S., 
Schwartz  commented,  is  sent  to  the 
north  eastern  and  north  central  states. 

The  average  loaded  rail  movement  to 
the  U.S.  is  1,(X)0  miles,  with  truck  ship- 


1977  the  company  shipped  64%  of  the 
4,028.(X)0  tons  of  newsprint  that  was  car¬ 
ried  by  railroads  to  the  U.S. 

In  facing  the  challenges  ahead. 
Schwartz  said  the  CNR  was  working 
with  a  committee  of  the  Canadian  Pulp 
and  Paper  Association  on  transportation 
requirements.  One  particular  area  of 
concern  is  the  negative  impact  on  the 
carrying  capacity  of  the  present  3,500 
box  car  rail  fleet  due  to  the  increased 
diameters  of  newsprint  rolls. 

The  inside  dimensions  of  standard 
newsprint  cars  to  carry  newsprint  rolls 
40  inches  in  diameter  and  60  inches  wide 
are  as  follows:  50  feet  6  inches  long,  9 
feet  2  inches  wide  and  10  feet  1 1  inches 
high.  Forty-four  rolls  (40  inch)  can  be 
loaded  on  the  floor  of  the  car  and  since 
the  normal  load  is  with  two-layers,  then 
88  rolls  or  approximately  77  tons  per  car 
are  shipped  using  the  2-1-2  loading  pat¬ 
tern. 

With  new  presses  in  the  U.S.  taking 
larger  rolls  in  diameters  of  42,  44  and  45 
inches,  Schwartz  said,  and  some  rolls  in 
widths  exceeding  60  inches,  there  is  a 
significant  reduction  in  box  car  carrying 
capacity  and  thus  possible  increases  in 
costs  to  ship  newsprint  by  rail. 

As  an  example  of  reduction  in  carrying 
capacity,  Schwartz  noted  that  newsprint 
rolls  42  inches  in  diameter  and  standard 
width  could  be  stacked  using  the  2-1-2 
pattern  but  with  only  36  on  the  floor  or  a 
total  of  72  rolls  per  car.  This  reduces  the 
potential  payload  by  8.5  tons  to  68.5  tons 
per  car. 

Forty-five  inch  diameter  rolls  further 
reduce  the  net  payload  by  5  tons  per  car 
to  63.5  tons.  The  45  inch  roll  is  heavier 
and  only  29  rolls  can  be  placed  on  the 
floor  with  a  total  car  capacity  of  58  rolls 
or  14  fewer  than  42  inch  diameter  rolls. 

Schwartz  pointed  out  that  the  number 


Blueprints  ore  much  in  the  scheme  of 
things  lately  at  the  48,400-circulation 
York  (Pa.)  Dispatch,  as  plans  include  a 
plant  expansion  and  a  highly- 
automated  new  seven-unit  Harris 
N-1650  web  offset  newspaper  press. 
Shown  here  are  direct  descendants  of 
the  102-year-old  newspaper's  founder 
as  they  ponder  an  isometric  of  the  big 
press.  At  left  is  Mrs.  Pauline  Young  Gal¬ 
latin,  vicepresident  of  the  Dispatch 
Publishing  Company,  Robert  L.  Young, 
president,  Michael  L.  Young,  secretary, 
Carl  Young,  and  Don  H.  Young,  trea- 


using  standard  50  foot  newsprint  cars 
would  be  as  follows:  2,490  cars  for  40 
inch  rolls;  2,700  cars  for  42  inch  rolls  and 
3,019  cars  for  45  inch  rolls. 

The  CNR  executives  said  the  decisions 
as  to  what  diameters  and  widths  of  news¬ 
print  that  will  be  used  rests  with  pub¬ 
lishers;  however,  the  impact  on  the  rail¬ 
way’s  fleet  capability  must  be  considered 
in  terms  of  changes  in  costs  to  the  rail¬ 
way. 

Schwartz  told  the  symposium  mem¬ 
bers  that  a  new  25-minute  film  titled 
“TLC”  (tender  loving  care)  was  being 
shown  to  CNR  yard  and  train  crews  as 
well  as  their  supervisors.  The  film  talks 
about  newsprint  handling  and  is  also 
available  on  loan  to  publishers. 


New  headquarters 


Nevada  State  Press  Association  has 


ments  shorter  and  water  transport  dis-  of  cars  required  for  the  annual  movement  moved  its  headquarters  to  204  North  Fall 
tances  varying  to  a  greater  degree.  In  of  the  CNR's  2,300,000  tons  of  newsprint  St.,  Carson  City  from  2375  S.  Arlington 

Avenue,  Reno.  The  new  address  is: 
Nevada  State  Press  Association,  P.O. 
Box  722,  Carson  City,  Nevada,  89701. 
Pete  Kelley  is  the  new  secretary- 
manager  of  NSPA,  replacing  Joe 
Jackson. 


Buys  radio  stations 

Richard  Lightfoot,  owner  and  pub¬ 
lisher  of  Shore  Line  Times  Newspapers. 
Guilford,  Connecticut,  has  purchased 
two  Groton.  Connecticut  radio  stations 
— WSUB-am  and  WSUB-fm  —from 
Lucille  Noonan  and  the  estate  of  William 
Crawford.  Broker  for  the  sellers  was 
Lewis  Marcy  of  Avpro  Incorporated, 
Suffem,  N.Y. 
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Expect  Murdoch  News  Features  to  be  the  most 
aggressive  syndicate  in  the  industry. 

That’s  good  for  our  business 
and  your  business. 

When  you  think  of  syndication,  think  of 


iiijuT — Murdocli  News  Features,lnc. 

730  THIRD  AVE.,  NEW  YORK,  N.Y.  10017  •  (212)557-5537 


strike  over 

(Continued  from  page  12) 

agreed  to  review  the  method  of  payment 
after  six  months. 

The  stereotypers  voted  256  to  44  to 
accept  its  new  contract.  It  is,  in  effect,  a 
“status  quo  agreement.”  That  is,  basi¬ 
cally  the  same  as  its  previous  contract 
with  no  major  changes  except  for  the  $68 
per  week  in  wage  increases  over  the  next 
three  years.  The  jurisdictional  question 
as  to  which  union — the  stereotypers  of 
the  photoengravers — is  awarded  the  let- 
terflex  platemaking  process  once  the 
News  converts,  was  left  open.  Earlier 
this  year,  the  Times  awarded  jurisdiction 
at  its  plant  to  the  stereotypers. 

The  paperhandlers  contract  included 
the  same  wage  package  and  involved 
some  specific  agreements  involving 
manning  at  the  Times  plant  in  Carlstadt, 
New  Jersey. 

The  paperhandlers  also  agreed  to  pay 
the  News  $224,000  owed  to  the  paper  in 
monthly  payments  of  $1,. 500  per  month. 
Under  this  portion  of  the  agreement,  if 
the  paperhandlers  are  initiate  any  work 
slowdown  or  stoppage,  the  balance  will 
become  due  immediately. 

The  machinists  agreed  that  the  pub¬ 
lishers  are  entitled  to  100%  competitive 
staffing  and  work  conditions  that  will 
allow  them  to  effectively  compete  with 
their  suburban  competitors  Newsday 
and  the  Star  Ledger.  In  exchange  for 
this,  the  publishers  agreed  to  a  no  layoff 
clause  for  regular  machinists  at  the  News 
and  the  Times  for  the  duration  of  the 
contract.  No  machinist  can  be  layed  off 
but  if  they  leave  they  will  not  be  replaced 
until  competitive  levels  are  reached. 

The  contract  between  the  deliverers 
and  the  News  and  Times  was  also 
finalized.  The  deliverers  gave  the  pub¬ 
lishers  the  right  to  do  long  distance  haul¬ 
ing  of  commercial  products.  Outside  of 
their  50  mile  jurisdiction,  the  deliverers 
gave  the  papers  the  right  to  use  trailer 
trucks  to  deliver  or  receive  commercial 
products.  Director  of  Employee  Rela¬ 
tions  Gregory  Thornton  said  this  could 
be  especially  important  for  the  News' 
rotogravure  plant  in  Queens  and  the 
Times  plant  in  Carlstadt,  New  Jersey. 

In  the  past,  all  long  distance  hauling 
had  to  be  done  by  the  deliverers  union  on 
flatbed  trucks. 

In  order  to  help  the  depleted  health 
and  welfare  fund  of  the  deliverers,  the 
publishers  agreed  to  contribute  an  addi¬ 
tional  one  half  of  one  percent  of  the  driv¬ 
ers  salaries  into  the  fund  for  the  first 
year.  For  the  first  year  instead  of  con¬ 
tributing  6%  the  publishers  will  contrib¬ 
ute  6.5%. 

The  union  agreed  that  in  the  second  or 
third  year  of  the  contract,  if  their  cost  of 
living  increase  allowance  rises  above 
6%,  it  will  deduct  up  to  one  half  of  one 
percent  from  that  increase  and  divert  the 


money  into  the  health  and  welfare  fund. 

If  there  is  no  cost  of  living  allowance 
after  three  years  and  there  continues  to 
be  a  deficit  in  the  health  and  welfare  fund 
at  the  News  and  the  Times,  the  pub¬ 
lishers  will  extend  a  no  interest  loan  to 
cover  the  deficit.  The  deliverers  will 
have  until  1983  to  pay  back  the  loan. 

The  deliverers  health  and  welfare  fund 
was  heavily  depleted  because  the  News 
had  cut  off  its  contributions  to  it  during 
the  strike. 

Negotiators  for  the  papers  are  ex¬ 
pected  to  meet  with  the  photoengravers 
within  the  next  two  weeks  to  finalize  a 
contract  with  that  union. 

While  the  battle  between  the  unions 
and  the  publishers  appeared  to  be  over, 
the  battle  between  Murdoch  and  his  fel¬ 


low  publishers  continued  to  brew, 

Murdoch  filed  a  $75  million  suit 
against  both  the  News  and  the  Deliverers 
Union  for  allegedly  violating  antitrust 
laws  by  conspiring  to  block  the  launching 
of  his  new  morning  paper,  the  Sun. 

Section  in  Finnish 
started  by  weekiy 

The  Lake  Worth  (Fla.)  Herald,  an  in¬ 
dependent  weekly,  has  started  publish¬ 
ing  a  page  of  news  and  ads  in  Finnish. 

“1  am  told  that  the  Greater  Lake 
Worth  area  has  the  third  or  fourth  high¬ 
est  concentration  of  Finnish  -  Americans 
in  the  United  States,”  editor  Leonard  E. 
Tagg  said. 


EXCEPTIONAL  OFFERING— NEW,  NEVER  USED 

lO-UMT  ROCKWEU-GOSS 
MEIMHIITSET  PRESS 

TO  BE  SOLD  IN  TWO  5-UNIT,  1-FOLDER  LOTS 

SALE  DATE:  TUBS.  DEC.  12  at  1:00  PM 

INSPECTION:  By  appointment  through  the  Auctioneer, 
Tues.,  Nov.  28th  thru  Sale  Date,  Mon. 
thru  Fri.  only,  from  9:30  A.M.  to  3:30  PM. 

BY  ORDER  OF  THE  SECURED  PARTY  IN  POSSESSION. 

ON  LOCATION  AT 

Central  Rigging  &  Construction 
Warehouse 

252  Depot  Road,  Milford,  Conn. 


WIRE,  WRITE  OR  PHONE 


for  Top  Dollor  Keohtotion 


INDUSTRIAL  PLANTS  CORPORATION 

Amanco's  foromost  AUCTIONS f  US 

211  E.43rd  St..  New  York,  N.Y.  10017  (212)661-2550 

SKOKIE,  ILL.  —  TOLEDO,  OHIO—  HULL,  ENGLAND 
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Chemco’s  Powermatic  film  line  offers  the 
widest  choice  of  rapid  access  films  on  the  market. 
High  quality  Powermatic  emulsion  is  available  on 
five  bases  to  meet  a  variety  of  needs,  including 
conventional  line  work,  color  scanner  separations, 
contacts,  facsimile  output,  full-page  newspaper 
negatives,  and  reprographic  work. 

Rapid  access  processing  speeds  up  production^ 
by  drastically  reducing  development  time  and 
makeovers.  The  wider  development  latitude  and 
greater  stability  of  Powermatic  films  and  chemicals 
give  you  more  consistent  results  than  conventional 
lith  processing. 

Powermatic’s  high  resolution  and  density  pro¬ 
vide  fine  line  detail  and  faithful  velox  reproduction. 
Contacts  and  negatives  made  with  Powermatic 
films  require  less  opaquing  and  provide  good  dot 
etchability. 

Best  of  all,  Powermatic  films  are  backed  by 
Chemco’s  tradition  of  customer  service.  Chemco 
sells  directly  to  the  end-user  to  assure  prompt 
delivery,  valuable  technical  assistance,  expert 
service,  and  savings  on  quality  products. 

Call  your  Chemcoman,  or  send  the 
coupon  to  find  out  more  about  Powermatic — 
A  the  complete  rapid  access  film  line. 

i  \  Its  cinother 


Chemco. 


Chemco 

photoproducts  co. 

Division  of  Powers  Chemco.  Inc. 
Charles  Street, Glen  Cove, N.Y.  11542 
Telephone  (516) 676-40CO 


□  Send  mefull  details  on  Powermatic  films. 

□  I’d  like  to  see  a  demonstration. 


Name 


The  complete 
rapid  acc:ess 
film  line. 
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Company 

Telephone 

(Attach  to  your  letterhead  or  business  card,  and  mail.) 


Equipment 

Study  shows: 

VDT  editors  do  as  weii 
as  pencii-paper  editors 

and  was  slugged  “Education”.  The  sec- 


The  fastest  editing  process  may  not  be 
the  most  accurate,  according  to  a  Uni¬ 
versity  of  Missouri  School  of  Journalism 
study  comparing  the  speed  and  accuracy 
of  paper  and  pencil  editing  with  VDT 
editing. 

The  average  time  required  to  edit 
“typical”  wire  stories  was  greater  for 
VDT  than  for  paper  and  pencil.  How¬ 
ever,  fewer  errors  were  made  when 
editors  used  the  VDT  than  when  they 
edited  with  paper  and  pencil. 

The  differences  in  time  and  errors  gen¬ 
erally  were  not  statistically  significant, 
indicating  that  the  extent  of  the  differ¬ 
ences  could  vary  depending  on  the 
stories  or  the  editors. 

The  study  also  showed  that  the  vast 
majority  of  editors,  when  given  a  choice, 
prefer  VDT  editing  to  paper  and  pencil 
and  an  overwhelming  majority  like  work¬ 
ing  with  VDTs. 

The  study  was  conducted  by  associate 
professor  Linda  j.  Shipley,  instructor 
James  K.  Gentry  and  graduate  student 
John  W.  Clarke. 

Clarke  tested  I4.S  copy  editors  at  42 
newspapers  that  had  had  VDT  systems 
for  a  minimum  of  two  years.  Costs  of  the 
study  were  underwritten  by  a  $8,578 
grant  from  Southern  Production  Pro¬ 
grams,  Inc.,  of  Oklahoma  City,  Ok¬ 
lahoma. 

The  researchers  took  two  typical  wire 
stories  and  built  errors  into  them.  The 
errors  were  equal  in  number  and  type  for 
each  story  and  included  mistakes  in 
grammar,  punctuation,  spelling,  ab¬ 
breviation,  transposition  of  letters,  use 
of  the  wrong  verb  tense  and  misuse  of 
the  words  “to”  and  “too”. 

Then  they  marked  (or  flagged)  the  er¬ 
rors  with  parentheses  in  one  set  of  both 
stories  and  left  the  errors  unflagged  in 
another  set  of  both  stories.  Marking  er¬ 
rors  on  the  flagged  stories  permitted 
comparison  of  the  time  it  took  to  perform 
a  set  of  mechanical  functions  on  a  VDT 
with  the  same  set  on  paper.  On  the  flag¬ 
ged  stories,  editors  were  limited  to 
changing  only  what  was  marked.  On  un¬ 
flagged  stories  editors  were  free  to  make 
any  changes  they  thought  necessary, 
therefore  allowing  comparisons  of  basic 
editing  skills. 

In  addition,  10  “wordy  phrases”  were 
built  into  one  of  the  unflagged  stories. 

The  first  article  was  a  400-word  piece 
on  violence  in  New  York  City  schools 


ond  was  a  300- word  piece  on  U.,S.  Sen¬ 
ate  action  to  toughen  the  criminal  code 
and  was  slugged  “Code”. 

The  editors  also  answered  a  question¬ 
naire  that  provided  demographic  and  at¬ 
titude  data. 

The  story  “Education”  without  errors 
flagged  was  edited  on  VDT  in  an  average 
of  9  minutes,  10  seconds  with  an  average 
of  3.8  errors.  The  same  story  edited  on 
paper  required  an  average  of  7  minutes, 
40  seconds  with  an  average  of  4.%  er¬ 
rors. 

The  story  “Code”  without  errors  flag¬ 
ged  was  edited  on  VDT  in  an  average  of  6 
minutes,  37  seconds,  compared  to  an  av¬ 
erage  of  6  minutes,  9  seconds  on  paper. 
Again,  VDT  had  fewer  errors,  showing 
an  average  of  3.6  to  an  average  of  4.39 
errors  on  paper. 

In  both  cases  the  differences  in  times 
and  errors  were  not  statistically  signifi¬ 
cant.  which  means  that  if  the  tests  were 
repeated  with  a  different  group  of 
editors,  there  is  no  guarantee  that  the 
results  would  be  the  same.  The  situation 
is  like  that  of  political  pollsters  who  find 
a  particular  race  “too  close  to  call.” 

The  “too  close  to  call”  phenomenon 
partially  stems  from  the  wide  ranges  in 
time  editors  required  to  edit  stories.  On 
the  unflagged  story  “Education”  done 
on  the  VDT,  the  fastest  editor  took  3:52 
while  the  slowest  required  18:27.  Errors 
ranged  from  zero  to  10.  When  the  same 
story  was  edited  on  paper,  the  ranges 
were  even  wider:  2  minutes,  44  seconds 
to  19  minutes,  31  seconds.  Paper,  there¬ 
fore,  had  the  fastest  and  slowest  time. 

Editors  required  an  average  of  4:34  to 
edit  “Education”  flagged  on  the  VDT 
while  taking  4:22  to  edit  the  same  story 
on  paper.  Again,  however,  the  paper  and 
pencil  errors  were  more  numerous  than 
on  VDT — an  average  of  .51  errors  on 
VDT  to  .88  on  paper. 

Code  flagged  edited  on  the  VDT  re¬ 
quired  4:28  to  edit  compared  to  3:34  on 
paper.  This  result  was  statistically  signi¬ 
ficant.  However,  in  this  case  the  VDT 
showed  more  errors,  an  average  of  1.27 
per  story  to  .97  per  story  for  paper  and 
pencil. 

“I'm  especially  impressed  with  the  ac¬ 
curacy  factor  with  VDT  editing,”  said 
Roy  M.  Fisher,  dean  of  the  School  of 
Journalism.  “When  you  consider  that 
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the  editor  on  the  VDT  knows  he's  the 
last  pair  of  eyes  to  see  that  story  before 
publication,  he's  naturally  inclined  to  be 
more  careful.  This  could  explain  the 
speed  and  accuracy  findings. 

“Because  VDT  precludes  the  resetting 
of  type  in  the  backshop,  it  obviously 
creates  a  significantly  faster  production 
situation. 

“1  think  the  results  also  show  that  the 
key  editing  variable  lies  within  the 
editors.  Give  them  a  more-or-less 
mechanical  correction  problem  and  they 
will  work  faster  with  pencil.  But  intro¬ 
duce  the  judgement  factor  and  it  is  any¬ 
one's  ballgame.” 

The  ranges  for  paper  versions  of  Edu¬ 
cation  unflagged  showed  a  wider  range  in 
time  than  for  the  VDT  version  (paper. 
2:44  to  19:31;  VDT,  3:52  to  18:27).  For 
Code  unflagged  the  range  in  times  was 
almost  equal,  but  the  fastest  time  for 
VDT  was  almost  one  minute  slower  than 
the  fastest  time  for  paper  (paper.  2:13  to 
12:17;  VDT.  3:09  to  13:08). 

The  range  for  errors  on  both  Educa¬ 
tion  unflagged  and  Code  unflagged  were 
similar. 

On  the  flagged  stories,  ranges  for  time 
and  errors  were  close.  There  were  no 
major  differences  between  the  two 
stories  for  time  or  errors,  supporting  the 
hypothesis  that  the  flagged  errors  were 
approximately  equal  in  difficulty. 

When  times  and  errors  were  examined 
in  conjunction  with  demographic  and  at¬ 
titude  data,  the  researchers  found  there 
was  no  significant  difference  in  mean 
times  required  for  editing,  regardless  of 
the  amount  of  experience  as  a 
copyeditor,  the  number  of  years  spent  in 
a  newsroom  in  any  capacity,  the  amount 
of  experience  on  VDTs  or  the  brand  of 
VDT  system. 

Those  editors  who  said  they  like  work¬ 
ing  with  the  VDT  had  the  fastest  average 
time  on  VDTs.  Those  who  said  they  dis¬ 
like  VDTs  had  the  slowest  VDT  editing 
time.  The  group  with  the  fastest  average 
time  for  stories  edited  on  paper  also  said 
they  disliked  working  with  VDTs.  The 
findings,  however,  were  not  statistically 
significant. 

For  unflagged  stories  edited  on  paper, 
the  higher  the  age,  the  faster  the  editor. 
This  finding  was  statistically  significant. 

When  asked  their  opinion  of  working 
with  VDTs,  89%  of  the  editors  said  they 
like  it,  4%  said  they  dislike  it,  and  7% 
were  indifferent. 

Editors'  opinions  of  the  accuracy  of 
VDT  editing  agree  with  the  findings,  but 
their  opinions  on  speed  differences  disa¬ 
gree  with  the  study's  results. 

Nearly  half  (44%)  of  the  editors  say 
they  think  use  of  the  VDT  has  improved 
the  accuracy  of  their  editing,  1 1%  say 
their  accuracy  has  decreased  and  24% 
say  there  has  been  no  effect.  However, 
half  of  the  editors  (50%)  also  say  they 
believe  use  of  the  VDT  reduces  editing 
(Continued  on  page  34) 
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VDT~pencil  study 
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time,  29  %  say  it  lengthens  the  editing 
process  and  14%  say  paper  and  pencil 
and  VDT  time  are  about  the  same. 

Paper  editing  and  VDT  editing  were 
considered  about  equal  in  inducing  tired¬ 
ness.  When  asked  “if  you  edited  for 
eight  hours  on  a  VDT  and  eight  hours  on 
paper,  which  would  tire  you  first?”  32 
percent  said  VDT,  31  percent  said  paper, 
4  percent  said  neither,  11  percent  said 
both  at  the  same  time,  and  22  percent 
said  they  didn't  know. 

Sixty-one  percent  of  the  editors  said 
VDTs  lead  to  eye  fatigue  more  quickly 
than  paper  and  pencil,  29%  said  there  is 
no  difference,  9%  said  paper  and  pencil 
leads  to  eye  fatigue  more  quickly  and  2% 
did  not  answer. 

Sixty  percent  of  the  editors  said  steady 
work  on  VDTs  has  had  no  effect  on  their 
eyesight,  29%  said  it  has  had  a  negative 
effect  and  2%  it  has  had  a  positive  effect. 

When  asked  if  VDTs  lead  to 
headaches  more  quickly  than  paper  and 
pencil  editing,  65%  said  there  was  no 
difference,  29%  said  VDTs  lead  to 
headaches  more  quickly,  3%  said  paper 
and  pencil  does  more  quickly  and  4%  did 
not  answer. 

Sixty-two  percent  of  those  tested  had 
college  degrees  and  63  percent  of  those 


COMMUNICATIONS  CENTER— Florida  Southern  College  in  Lakeland  has  re¬ 
ceived  a  grant  of  $550,000  to  construct  a  communications  center  for  the  college's 
growing  journalism  and  student  publications  programs,  according  to  Dr.  Robert  A. 
Davis,  college  president.  The  grant,  explains  Davis,  was  made  to  the  college  by  an 
anonymous  foundation.  The  center,  to  be  located  on  the  site  of  the  Lang  Building 
on  the  College's  west  campus,  will  include  classrooms  and  faculty  offices,  a 
newsroom  for  the  student  newspaper,  offices  for  the  college  yearbook,  darkroom 
facilities,  and  radio  and  television  studios  and  production  areas. 


degrees  were  in  journalism.  Fifty-eight  the  sample  were  newspaper  guild  mem- 
percent  of  those  tested  were  male,  36%  bers. 

were  in  the  age  group  26-34  and  another  Twenty-two  percent  had  been  a  copy 
26%  were  aged  18-25.  Fifteen  percent  of  editor  for  one  to  two  years  and  another 
.  22%  had  been  a  copy  editor  for  three  to 

a  nOmnlPTP  nve  years 

Forty-three  percent  of  those  tested 
had  worked  on  VDTs  for  one  to  two 
years,  36%  for  more  than  two  years  and 
21%  for  less  than  one  year. 

Sixty-nine  percent  of  the  editors  had 
been  taught  how  to  use  the  VDTs  by  a 
member  of  the  newspaper’s  staff,  39% 
were  taught  by  a  representative  from  the 
system  manufacturer,  and  30%  taught 
themselves  from  a  manual  (total  could 
equal  more  than  1(X)%  on  this  question). 

Sixty  percent  of  the  editors  said  they 
spend  all  their  editing  time  on  VDTs, 
26%  said  they  spend  90  to  99%  on  VDTs 
and  15%  spend  89%  or  less  on  VDTs. 
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Hillside  (N.J.)  Times 
bought  by  newsman 

The  Hillside  (N.J.)  Times  has  been 
purchased  by  Walter  H.  Berthold  of 
Madison,  N.  J. 

Berthold  served  for  eight  years  as 
managing  editor  of  the  Madison  Eagle, 
and  most  recently  provided  coverage  of 
Morris  County  municipalities  and  school 
districts  for  the  Newark  (N.J.)  Star 
Ledger. 

The  Hillside  Times,  an  offset  weekly 
located  in  Union  County,  was  purchased 
from  Thomas  L.  Moses,  who  has  pub¬ 
lished  the  paper  since  1974.  The  effective 
date  of  the  purchase  was  October  6. 


Free  catalog  shows  versatility  of  MRS  system. 

Swivel  tops,  two-on-one  units,  hidden  cable 
runs,  modular  cabinets,  stand  alone  tables,  etc. 
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4640  N.  Olcott  Avenue— Chicago,  Illinois  60656 
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Commercial  revenues  dominate 
weekly  newspaper  operation 


Many  newspaper  publishers  eyeing  the 
boom  in  circular  and  other  print  advertis¬ 
ing  are  considering  diversifying  into  the 
lucrative  commercial  field,  notes  John  F. 
Neilson,  president,  Sun  Litho  Company, 
Van  Nuys,  Calif. 

But  while  the  opportunities  are  good, 
he  cautions  that  the  way  is  paved  with 
rugged  times.  “1  think  companies  who 
can  see  deadlines  for  commercial  work  in 
terms  of  hours  rather  than  days  will  have 
an  opportunity  to  prosper  if  they  run 
cost-effective  plants,”  he  says. 

Sun  Litho  has  roots  going  back  to  1961 
when  Robert  K.  Strauss  established  a 
pioneering  cold-type  plant  for  the  com¬ 
munity  newspapers  he  published  in  the 
San  Fernando  Valley  area.  The  company 
went  into  commercial  work  soon  after¬ 
ward,  and  before  long  the  latter  became 
the  tail  that  wagged  the  dog. 

Sun  Litho  has  been  riding  the  crest  of 
the  wave  of  circular  and  other  print  ad¬ 
vertising  during  the  past  several  years.  In 
the  last  three  years,  the  company's  net 
sales  more  than  doubled,  going  from  ap¬ 
proximately  $6  million  in  1975,  when 
Neilson  became  president,  to  an  antici¬ 
pated  $14  million  in  1978. 

During  that  time,  the  company  ex¬ 
panded  its  base  from  seven  major  cus¬ 
tomers  to  more  than  40.  Periodicals  and 
TV  magazines  make  up  some  60  percent 
of  the  volume,  the  rest  being  mostly 
commercial  and  specialty  jobs.  Neilson 
is  targeting  on  100  customers  by  the  end 
of  1979. 

“The  key  to  successful  expansion  was 
a  tightening  of  fixed  and  operating  costs, 
and  plant  reorganization  for  maximum 
productivity,”  says  Robert  Martin, 
vicepresident — finance.  “For  example, 
by  closing  down  a  bimetal  platemaking 
operation  in  the  prep  department,  we  re¬ 
covered  1 12  square  feet  of  space,  giving 
us  enough  room  to  install  a  108-foot  Goss 
Community  press.” 

Closing  the  bimetal  department  af- 
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fected  overall  productivity  at  the 
70,000-square-foot  plant  in  other  ways 
too,  according  to  Neil  Jorgensen, 
vicepresident — manufacturing.  Sun 
Litho  operates  seven-  and  10-unit  Urba¬ 
nites,  a  seven-unit  Harris  V15A,  and  the 
Goss  Community  press  line,  which  in¬ 
cludes  three  presses  and  two  satellites. 
All  of  these  units,  upgraded  for 
maximum  productivity,  are  operated 
three  shifts,  seven  days  a  week. 

"The  bimetal  plates  couldn't  keep 
pace  with  our  needs,”  Jorgensen  con¬ 
tinues.  “They  were  too  time-consuming 
to  make.  A  study  we  conducted  showed 
that  our  labor  costs  in  the  prep  area  were 
enormous.” 

When  bimetal  plates  gave  way  to  time 
and  space  considerations.  Sun  Litho  did 
a  detailed  survey  of  many  of  the 
negative-working  plates  available.  Sun 
chose  the  Kodak  Polymatic  W  plates  for 
all  medium  to  long  runs  with  a  resulting 
average  of  66  percent  longer  runs  than 
any  other  surface  plates  tested,  accord¬ 
ing  to  Jorgensen. 

The  presensitized  W  plates  consist  of  a 
photopolymer  emulsion  coated  on 
anodized  grained  aluminum.  Studies  at 
the  Sun  Litho  plant  show  these  plates 
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can  run  for  some  800,000,  and  sometimes 
even  a  million,  copies.  With  other  plates, 
we’d  need  three  or  even  four  plate 
changes  for  runs  that  long,”  says  Jorgen¬ 
sen.  "That  adds  up  to  a  lot  of  wasted 
press  time,  paper  and  ink.  With  an  idle 
press  costing  us  $200  an  hour,  and  paper 
being  55  percent  of  our  operating  costs, 
the  expense  adds  up  quickly.” 

Most  of  the  3,000  plates  used  by  the 
plant  each  month  are  now  the  Polymatic 
W  plates.  “The  impact  on  our  ability  to 
keep  the  presses  operating  at  peak  is 
substantial,”  says  Jorgensen.  The  prep 
department  also  saves  money  and  time. 
Exposure  time  is  about  80  seconds  now 
with  2KW  lamps,  but  the  company  plans 
to  start  using  5KW  lamps  which  will 
shorten  the  exposure  time. 

Plate  processing  time  (dry  to  dry)  is 
approximately  one  minute  using  a  Kodak 
Polymatic  plate  processor,  model  48A. 
“Once  we're  rolling,  one  person  can  ex¬ 
pose  and  process  four  plates  in  about  six 
minutes,”  Jorgensen  points  out. 

“The  W  plates  also  perform  better  on 
the  presses.  The  press  requires  less 
water  for  clean  running  when  we  use  the 
W  plates,”  says  Jorgensen. 

Sun  Litho  plans  to  add  one  more 
press,  according  to  Neilson.  “An  addi¬ 
tional  press  will  help  reduce  our  unit 
costs  and  increase  our  ability  to  deliver 
more  work,”  he  says.  "At  the  same 
time,  we'll  keep  close  track  of  costs. 


oi 


Did  you  know  there  is  one 
front-end  system  for  your 
phototypesetters  that: 

•  Captures  wire  stories  from  up  to  5  high  and  low  speed  wire 
services,  and  .  .  . 

•  Handles  16,000  character  local  stories,  and  .  .  . 

•  Offers  split  screen  operation,  and  .  .  . 

•  Provides  sophisticated  editing  features  with  fewer  keystrokes .  and 

•  Eliminates  your  concerns  about  computer  problems  .  .  . 
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Classified  ad 
plugged  into 

Beginning  November  18,  callers  to  the 
Los  Anfieles  Times  classified  advertising 
department  will  be  able  to  place  their  ads 
more  quickly  and  easily,  thanks  to  the 
Times’  Automatic  Call  Distributor 
(ACD)  system. 

Manufactured  by  Rockwell-Collins, 
Inc.,  ACD  is  a  solid-state,  computer- 
controlled  operation  designed  to  handle 
large  volumes  of  incoming  and  outgoing 
calls.  The  system  will  be  set  up  to  handle 
more  than  100,000  calls  per  week  to  the 
Times. 

The  ACD  system  is  the  first  of  its  kind 
for  an  American  newspaper.  It  was  orig¬ 
inally  placed  in  service  at  the  Times  in 
March,  1977,  serving  only  the  Times’ 
circulation  department.  The  system  has 
been  doubled  in  size  to  handle  the  clas¬ 
sified  advertising  calls. 

“The  ACD  system  will  greatly  im¬ 
prove  our  customer  service,’’  said  Paul 
Mahoney,  director  of  classified  advertis¬ 
ing  for  the  Times.  “Our  present  pace 
indicates  we’re  going  to  exceed  five  mil¬ 
lion  classified  ads  for  the  second  con¬ 
secutive  year.  The  ACD  will  help  us 
handle  that  ever-growing  volume  of  clas¬ 
sified  advertising.” 


department 
ACD  system 

Although  the  central  control  and 
switching  equipment  of  the  expanded 
ACD  will  be  a  single  system,  functionally 
the  system  will  be  divided  in  two,  with 
one  portion  serving  the  Circulation  De¬ 
partment  and  the  other  classified  adver¬ 
tising. 

All  calls  to  the  classified  advertising 
department’s  master  number  will  be 
answered  by  a  group  of  six  operators. 
The  operators  will  screeen  the  calls  for 
assignment  to  a  proper  “queue,”  await¬ 
ing  the  first  available  open  line,  or  for 
connection  to  a  specific  sales  representa¬ 
tive. 

The  designated  queues  include  tele¬ 
phone  sales  (with  a  staff  of  more  than 
60),  voluntary  sales  (50  employees), 
message  and  obituary,  and  outside  sales, 
a  large  service  center  of  35  employees 
handling  classified  advertising  copy  for 
outside  salespeople. 

Said  Times  telecommunications  man¬ 
ager  Bob  Hynes,  “With  the  computer- 
controlled  system,  we’ll  have  a  much 
greater  flexibility  than  with  standard 
telephone  systems. 

“We’ll  be  able  to  alter  the  system  to 
meet  varying  traffic  loads.  Trunk  lines 


and  operator  positions  can  be  reassigned 
by  the  system  supervisor  to  meet  traffic 
load  variations  or  specific  situations. 

“And — even  while  such  changes  are 
being  made — calls  in  progress  will  not  be 
disturbed.’” 

Rockwell-Collins  microwave  equip¬ 
ment  also  provides  tie-lines  to  the  Times’ 
Orange  County  facility,  carrying  voice 
traffic  and  high-speed,  high-resolution 
facsimiles  of  page  layouts  from  the  main 
composing  room  at  Times  Mirror  Square 
in  Los  Angeles. 

Exposure  unit  handles 
180  plates  per  hour 

Tasope’  Company  has  installed  an  au¬ 
tomatic  exposure  developer  called 
Tasope’  Automator  at  the  Milwaukee 
(Wise.)  Journal.  The  system  has  been 
under  development  for  the  last  3  years. 

The  Automator  accepts  300  punched, 
coated  plates,  1 00  negatives  and  au¬ 
tomatically  registers,  exposes,  proc¬ 
esses,  dries  and  stacks  or  feeds  plates 
into  an  optional  bender  system.  The  sys¬ 
tem  operates  at  a  production  rate  of  ISO 
plates  per  hour  and  the  repeat  logic  built 
into  the  system  allows  the  operator  to 
program  the  number  of  exposures  de¬ 
sired  off  each  set  of  negatives  that  are 
automatically  fed  into  the  exposure 
chamber. 
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which  not  only  copies  full-size  originals  up  - 
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legal  size  into  letter  size.  Reducing  filing  space,  mailing 
costs  and  handling  time. 

But  the  (3anon  NP5500  is  more  than  a  reduction 
copier.  It's  also  the  only  console  “dry’’  toner  reduction 
copier  that  copies  up  to  11"  x  17".  With  features  like 
outstanding  NP  technology  that  brings  copy  quality 
closer  to  printing  quality.  An  ATR  system  for  consistent 
copy  quality.  And  a  double  cassette  paper  changing 
system  that’s  push-button  easy. 
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Douglas  associates  become  monitors  of  press  decisions 


Law  clerks  who  served  former  As¬ 
sociate  Justice  William  O.  Douglas  of  the 
Supreme  Court  are  organizing  a  watch¬ 
dog  committee  to  monitor  decisions  in 
cases  involving  freedom  of  the  press  and 
individual  civil  rights. 

With  aid  from  the  Center  for  Democra¬ 
tic  Institutions,  Santa  Barbara,  Calif., 
the  William  O.  Douglas  Inquiry  into  Civil 
Rights  Decisions  will  be  organized  at  a 
meeting  December  7  and  8,  in  the 
Shoreham  Hotel,  Washington,  D.C. 

Representatives  of  the  press  will  be 
invited  to  participate  in  the  effort,  it  was 
announced  by  Hugh  B.  Patterson  Jr., 
publisher  of  the  Arkansas  Gazette,  at  last 
week’s  convention  of  the  Southern 
Newspaper  Publishers  Association  in 
Florida.  Patterson,  a  member  of  the 
steering  committee,  said  the  Douglas 
group  is  concerned  with  the  flow  of 
anti-press  rulings  and  opinions  from  the 
Warren  Burger  court  in  a  series  of  First 
Amendment  cases. 

Howard  Cosell,  ABC  sportscaster,  in 
remarks  to  the  SNPA  members,  urged 
the  publishers  to  support  the  Douglas  In¬ 
quiry.  The  main  theme  of  his  sermon  was 
that  both  “his  media” — radio  and 
tv — and  the  newspapers  have  failed  in 
their  responsibility  to  inform  the  public 
of  the  ripoffs  and  abuses  of  the  sports 
syndrome.  The  real  stories,  he  insisted, 
are  beyond  the  playing  fields  and  involve 


greedy  people  who  make  tricky  deals 
that  benefit  mostly  the  team  owners  and 
milk  the  public. 

Another  area  of  his  criticism  was  the 
use  of  people  without  training  or  educa¬ 
tion  as  sports  commentators.  “Sport- 

SNPA  seeks  $650, i 

Trustees  of  the  Southern  Newspaper 
Publishers  Association  Foundation  will 
begin  a  solicitation  early  in  1979  to  raise 
an  additional  $650,000  to  continue  the 
program  of  seminars  and  workshops  for 
journalists  that  was  started  in  1%9. 

A  committee  headed  by  James  L. 
Knight,  chairman  of  the  Miami  Herald, 
has  been  appointed  by  foundation  chair¬ 
man  J.  Stewart  Bryan  III,  publisher  of 
the  Richmond  Times-Dispatch  and  News 
Leader,  to  invite  contributions  by  pub¬ 
lishers  and  friends  of  the  newspaper  in¬ 
dustry.  The  pledges  will  be  payable  over 
five  years. 

The  educational  effort  for  staff  mem¬ 
bers  of  SNPA  newspapers  got  under  way 
with  a  grant  of  $425,()(K)  from  the  Ford 
Foundation.  Matching  funds  were  raised 
in  an  appeal  under  the  chairmanship  of  J . 
Kelly  Sisk,  of  Multimedia  Inc.  Then,  in 
1974,  another  fund  drive  brought  in 
$630, ()(K)  and  the  Edward  J.  Meeman 
Foundation  of  Memphis  made  a  grant  of 


casting  and  prostitution  are  too  often  the 
same  thing,”  he  declared. 

Cosell,  who  studied  for  a  law  career, 
was  the  Nelson  Poynter  Fund  lecturer  at 
Yale  University  recently.  He  gave  13 
talks  on  the  world  of  sports. 

)00  for  seminars 

$250,000  in  securities  to  underwrite 
workshops  dealing  with  newsroom  oper¬ 
ations. 

In  10  years  more  than  3,000  persons 
have  participated  in  seminars  on  public 
issues  and  journalism  workshops.  SNPA 
executive  vicepresident  Reed  Sarratt  and 
Lee  H.  Stinnett  supervise  the  programs. 
The  1979  series  will  include  eight  semi¬ 
nars  on  newspaper  operations  and  four 
for  public  issues  touching  on  rural 
America,  family  life,  education  and  local 
government. 

In  addition  to  Bryan,  the  foundation 
trustees  are;  Roland  Weeks  Jr.,  Biloxi 
(Miss.)  Herald  and  San:  Frank  A. 
Daniels  Jr.,  Raleigh  (N.C.)  News  &  Ob¬ 
server  and  Times;  Tams  Bixby  Hi,  Mas- 
kofzee  (Okla.)  Phoenix  &  Times- 
Democrat;  Alvah  H.  Chapman  Jr., 
Knight-Ridder  Newspapers;  Ashton 
Phelps  Jr.,  New  Orleans  Times-Picayime 
and  States-ltem;  and  Jack  Tarver,  At- 
lanta  (Ga.)  Journal  and  Constitution. 
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copier  problems.  ^ 

Now  you  can  copy  computer  printouts,  ledger 
and  legal  size  originals  in  full  size— or  reduce  them  to 
letter  size— with  the  new  Canon  NP5500  reduction 
copier.  ^ 

And  you  can  get  the  same  features  without  reduc-  “ 

tion  capability  in  Canon's  NP5000.  the  first  “dry" 
toner  console  plain  paper  copier  with  11 "  x  17”  copy  , 
capability.  Designed  for  offices  with  medium  to-high 
volume  requirements,  the  NP5000  is  reliable,  versa- 
tile:  copies  onto  everything  from  letterhead  to  trans- 
parencies;  and  comes  with  a  unique  push  button 
double  cassette  paper  changing  system  and  auto- 
matic  toner  control  for  consistently  high  copy  quality. 

Or  if  you  need  a  compact  copier,  there's  the  Canon 
NP-50  with  optional  rollaway  stand.  At  $2,975,  it's 
one  of  the  biggest  bargains  in  plain  paper  copier 

For  more  demanding  copy  needs,  there's  the 
Canon  NPL7  with  ADF  that  automatically  feeds  and 
collates  up  to  40  pages.  The  popular  NPL7,  for  copies 
up  to  11"  X 17"  in  either  book  or  sheet  mode.  Or  the 
NP 1824,  for  copying  newspaper  size  originals  up  to 
18"  X  24". 

Whatever  your  copying  requirements,  whatever 
size  office,  one  of  Canon's  full  line  of  NP  plain  paper 
copiers  was  exactly  designed  for  you. 
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Newspapers  continue  trend 
for  front-end  systems 


Newspapers  continue  to  select  and  in¬ 
stall  electronic  front-end  copy  process¬ 
ing  systems. 

Just  recently  Paddock  Publications, 
publishers  of  1 1  daily  newspapers  and  6 
weeklies  in  northwest  suburban  Chicago, 
started  to  install  a  nev/s  and  classified 
advertising  system  from  Digital  Equip¬ 
ment  Corp. 

A  TMS-11  system  based  around  2 
PDP-ll/70  computers  will  handle  edito¬ 
rial,  classified  advertising  and  produc¬ 
tion  for  the  entire  newspaper  chain. 

The  dual-processor  system,  with  a 
total  of  640K  words  of  internal  memory, 
will  support  40  VT61/t  text  entry  video 
terminals  and  12  VT72/t  microcomputer 
controlled  editing  terminals,  to  be  used 
for  story  recall  and  review,  headline  writ¬ 
ing  and  typesetting  commands.  Sixteen 
additional  VT61/t  terminals  will  be  used 
next  summer  by  classified  ad  takers  for 
advertising  copy  entry  and  editing. 
CMS- II  (classified  management  system) 
software  will  perform  automatic  classifi¬ 
cation,  credit  checking  and  renewal  flag¬ 
ging  for  each  ad. 

All  local  news,  wire  service  and  adver¬ 
tising  copy  will  be  stored  on  3  magnetic 
disk  units,  with  a  total  capacity  of  528 
million  characters.  The  TMS-11  system 


will  output  to  2  APS-5  typesetters.  Circu¬ 
lation,  advertising,  accounting  and  pay¬ 
roll  functions  at  Paddock  are  handled  by 
a  PDP-8  based  TABS-8  system. 

Mankato  (Minn.)  Free  Press,  a  25,600 
circulation  evening  paper,  will  add  a 
DECedit  system  to  complement  a  larger 
DECset  system  already  installed. 

The  new  system  will  expand  the  news¬ 
paper's  copy  input  and  editing  capacity, 
as  well  as  handling  classified  advertising 
entry  and  credit  checking. 

Initial  delivery  of  DECedit  system  will 
include  4  VT6l/t  copy  entry  video  ter¬ 
minals  and  one  VT71/t  editing  terminal. 
Two  removable  cartridge  type  disk 
drives  will  provide  4.8  million  characters 
of  on-line  storage,  and  a  300  line  per 
minute  printer  will  supply  hard  copy  for 
proofreading  and  advertising  billing.  The 
2  systems  will  be  on-line  to  2  Linotron 
303  typesetters. 

In  the  mid-west  the  Cincinnati  En¬ 
quirer  has  ordered  a  front-end  classified 
system  from  Tal-Star  Computer  Sys¬ 
tems.  The  automation  of  the  classified 
department  is  part  of  a  major  expansion 
which  will  move  the  printing  plant  sev¬ 
eral  miles  from  corporate  headquarters. 

The  classified  system  will  be  installed 
downtown  and  will  have  a  telecommuni¬ 


cations  link  to  the  satellite  plant.  Two 
T-410  systems  will  be  placed  in  each  lo¬ 
cation.  Four  telecommunications  con¬ 
trollers,  2  at  each  site,  will  send  news 
and  classified  advertising  copy  over  tele¬ 
phone  lines. 

At  the  main  plant  on  Vine  St. ,  in  Cin¬ 
cinnati  2  T-410s  will  be  installed  with  one 
dedicated  to  handling  classified  ads,  the 
other  to  the  production  requirements  of 
the  Hendrix  editorial  system.  Both  Tal- 
Star  configurations  will  have  G.A.  18/30 
computers,  each  with  64K  core  memory, 
as  the  central  processing  units.  Storage 
will  be  on  80  megabyte  disks. 

The  composing  room  and  the  camera/ 
retouching  department  will  be  moved  to 
the  satellite  plant  where  new  presses  will 
be  installed.  At  this  site  the  3rd  and  4th 
T-410  systems  will  be  put  on-line  upgrad¬ 
ing  the  existing  twin  T-1000  production 
systems.  Controlling  links  between  the  4 
T-410  systems  will  be  done  through 
G.A.  16/110  computers. 

New  Haven  (Conn.)  Register  and 
Journal-Courier  have  ordered  from  Tal- 
Star  Computer  Systems  a  T-RB2  system 
for  7  remote  bureaus.  The  T-RB2,  which 
pairs  2  VDTs  with  a  microprocessor,  will 
be  installed  in  Register  offices  in 
Hartford,  Ansonia,  Meriden,  Madison, 
Wallingford  and  Old  Saybrook. 

New  Haven  papers  have  a  T-4000 
front-end  editorial  system  and  a  T-410 
system  is  dedicated  to  classified  advertis¬ 
ing,  and  the  Time  Sharing  Operation 
(TSO)  is  being  used  for  circulation  and 
classified  billing. 

At  the  Longview  (Tex.)  News-Journal , 
a  T-410  system  from  Tal-Star  will  be 
used  for  production,  editorial,  classified 
and  circulation  operations.  The  paper 
has  a  combined  morning  and  evening  cir¬ 
culation  of  34,000. 

The  fully  redundant  system  will  have  2 
G.A.  l8/30s  as  central  processing  units, 
with  storage  provided  by  four  20- 
megabyte  disk  drives.  A  GA  Spec  16/1 10 
will  capture  high  speed  AP  and  UPl 
stories. 

Editorial  copy  and  classified  ads  will 
enter  the  system  via  2  ECRM  scanners. 
There  will  be  5  VDTs  in  the  newsroom 
for  editing  and  one  in  the  classified  de¬ 
partment  for  corrections.  The  T-4IO's 
ad-rating  and  credit-checking  capabilities 
will  be  activated  when  scanner-read 
copy  enters  the  system.  Cash  receipts 
will  be  recorded  on  an  Extel  printer.  Two 
terminals  will  be  located  in  the  compos¬ 
ing  room  for  markup  of  display  advertis¬ 
ing.  The  circulation  department  will  also 
have  a  VDT. 

Two  business  systems,  TDMS  (Tal- 
Star  Disk  Monitoring  System)  and  DRS 
(Data  Retrieval  System)  will  generate 
statistical  reports  for  the  classified  and 
circulation  departments. 

In  Hong  Kong,  the  South  China  Morn¬ 
ing  Post  is  buying  a  Tal-Star  410  system 
for  $1  million. 

Computer  Processing  Services  Ltd., 
(Continued  on  page  40) 
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Addressing  System 


•  Single  mailroom  responsibility  —  immediately 
responsive  to  mailing  needs. 

•  No  specialized  training  required. 

•  Selectivity  —  mail  only  to  those  you  wish  to  reach. 

•  Quality  address  appearance  —  standard  label. 

•  No  special  power  or  environmental  requirements. 

•  Print  the  complete  file,  or  selected  classifications 
one-up,  four-up  or  line  listed. 

Send  tor  specilications.  prices  and  name  ol  nearest  dealer. 

f_Q5  FRANCHISE  MAILING  SYSTEMS 
3420  West  Capitol  Drive,  Milwaukee,  Wisconsin  53216 
Phone  (414)  444-9980 
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1ST  CHOICE  OF 
LEAOING 
NEWSPAPERS 


N-1650  prints  daily 
and  commercial  work 

Although  average  daily  newspaper 
paging  is  just  half  of  the  96-page  capacity 
of  a  new  press  installed  recently  to  print 
the  Ventura  County  (Calif.)  Star  Free 
Press,  production  management  there  is 
banking  on  commercial  work  to  utilize 
the  extra  press  units. 

In  addition,  a  four-unit  single-width 
press  is  operating  in  the  reel  room  to 
print  short-run  commercial  work. 

The  39,()()0-circulation  Ventura  news¬ 
paper  is  produced  in  a  new  plant  near  the 
city's  $47-million  Government  Center 
located  midway  between  Los  Angeles 
and  Santa  Barbara. 

John  Tygret.  corporate  production 
manager  for  the  John  P.  Scripps  group, 
says,  “When  we  chose  the  Harris 
N-l65()  for  our  new  facility,  we  specified 
a  double  delivery  so  that  we  could  run 
both  at  the  same  time.” 

Folders  and  the  double  delivery  are 
between  units  three  and  four  of  the 
seven-unit  press.  Two  Ferag  conveyors 
move  papers  to  the  mailroom. 

On  heavy-paging  days,  the  press  is  run 
as  one  press  line  .  .  .  chopping  and  fold¬ 
ing  one  two-section  standard  newspaper 
and  delivering  it  on  one  side  of  the  press. 
When  the  press  is  used  for  commercial 
work,  it  is  operated  as  if  it  were  two 
single-width  presses  running  side-by- 
side.  (Thus  if  a  long  commercial  job  were 
running,  its  plates  would  not  have  to  be 
removed  in  order  to  plate  up  for  the 
daily.) 

With  the  six  reels  and  all  seven  units 
operating,  it  is  possible  to  print  96  stan¬ 
dard  pages  showing  spot  color  on  1 6.  If  a 
seventh  reel  were  installed,  press  capac¬ 


ity  would  increase  to  1 12  standard  pages. 
Because  units  1  and  7  can  be  ‘S- 
wrapped',  (direct  lithography),  Ventu¬ 
ra's  pressmen  have  run  back-to-back 
process  color  on  two  16-page  sections. 

The  press  cruises  at  about  55,000  pa¬ 
pers  per  hour,  but  has  reached  its  60,000 
pph  specs  in  run-in  testing. 

Because  of  Ventura's  somewhat 
unique  location  between  major  west 
coast  urban  centers,  management  there 
moved  toward  commercial  work  as  they 
saw  more  and  more  tabs  being  inserted 
.  .  .  tabs  that  were  printed  elsewhere. 
“Now,  we  can  print  many  of  our  own 
inserts-plus  we're  in  a  position  to  go  out 
and  sell  our  press  time  in  northern  Los 
Angeles,  Ventura,  and  Santa  Barbara 
counties,”  adds  Tygret. 

Local  management  responsibility  is 
shared  by  Julius  Gius,  editor,  and  Ronald 
Spurr,  business  manager. 

Copy  is  entered  via  37  VDTs  and 
stored  in  two  System  Integrator  II  com¬ 
puters.  Type  is  set  on  two  Harris  TxT  I  Is 
and  a  Compugraphic  Video-setter.  The 
mailroom  has  a  new  Sheridan  648P  staf¬ 
fer. 

Floppy  disk  reader 
designed  for  V-l-P 

Mergenthaler  Linotype  has  an¬ 
nounced  a  floppy  disk  reader  for  the 
V-I-P  phototypesetter.  The  micropro- 
grammable  unit  reads  floppy  disks  pre¬ 
pared  at  MVP  editing  systems  directly 
into  any  model  V-l-P  for  typesetting. 

The  unit  is  placed  on  the  V-I-P  and 
plugs  into  the  paper  tape  reader  port. 
Operator  controls  on  the  front  panel  en¬ 
able  the  user  to  typeset  a  single  job,  a 
group  of  jobs,  or  the  complete  contents 
of  a  diskette. 
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GARCO 

GRAPHIC  ARTS  RUBBER  CO.  ANNOUNCES  THE  FIRST 
MAJOR  BREAKTHROUGH  IN  NEWSPAPER  PRESS 
BLANKETS  FOR  DILITHO  AND  SHALLOW  PLASTIC  PLATES! 

•  New  Concept  in  Compressible  Blankets 

•  Press  Tested  for  T wo  Years 

•  Available  in  All  Gauges  From  .025 
Drawsheet  to  the  .093  Top  Blanket 

•  Last  Longer,  Run  Cleaner,  Priced  Lower 

•  Print  Better  in  Black  as  well  as 
True  Color  Reproduction 


GARCO 

109  WEST  21st  St. 

INDIANAPOLIS,  INDIANA,  46202  (317)  925-0465 


GARCO  also  supplies  Cutting  Rubbers: 

oBlack  all  natural  rubber  (hard  A  med.  hard)  eBlack  A  red  Urethane  (90 hard) 


6  S.  American  papers 
buy  NAPP  systems 

Six  major  South  American  newspapers 
have  purchased  NAPP  Systems  printing 
equipment. 

The  Clarin,  a  365,000  circulation 
morning  and  Sunday  daily  in  Buenos 
Aires,  Argentina  has  purchased  Super-H 
pattern  plates,  two  News  Printer  III  ex¬ 
posure  units  and  two  Twin  Star  systems. 

Also  purchasing  two  News  Star  sys¬ 
tems,  two  News  Printer  Ill's  and 
Super-H  pattern  plates  is  La  Nacion,  of 
Buenos  Aires.  This  newspaper  is  printed 
mornings  and  Sundays  and  has  a  circula¬ 
tion  of  more  than  272,000. 

Converting  to  Super-H  pattern  plates 
is  the  Cronica  of  Buenos  Aires.  The 
newspaper  also  purchased  two  Twin  Star 
systems. 

El  Carihe,  a  55,000-circulation  news¬ 
paper  in  Santo  Domingo,  Dominican  Re¬ 
public,  recently  converted  to  NAPP.  The 
morning  newspaper  now  will  print  direct 
with  Napplates. 

In  Quito,  Ecuador,  El  Conunercio  now 
will  serve  its  55,000  readers  with  pattern 
printing  using  NAPP's  Super-H  plates. 
The  newspaper  also  has  purchased  a 
News  Star  system. 

Two  Twin  Star  Systems  for  direct 
printing  with  Napplates  have  been  pur¬ 
chased  by  Diaro  Do  Continercio  E  Indns- 
tria  of  Sao  Paulo,  Brazil.  The  morning 
newspaper  serves  45.200  readers. 


Front-end  systems 

(Continued  from  pafte  38i 

owned  by  General  Automation,  will  han¬ 
dle  software  enhancements  or  problems 
after  system  installation. 

The  T-410,  with  a  redundant  64K  cen¬ 
tral  processing  unit  as  back-up,  will  have 
36  VDTs,  half  of  them  with  8K  memory 
and  the  remainder  with  4K.  News  copy 
and  classified  ads  will  be  entered  through 
the  VDTs.  A  GA  Spec  16/65  will  serve  as 
Communications  Control  Unit  (CCU), 
receiving  wire  copy  from  Reuters, 
Agency  France  Press,  AP.  AP  Dow 
Jones  and  New  York  Times.  Storage  will 
be  on  80  megabyte  disks.  System  will 
drive  2  APS-5  typesetters. 

Mycro-Tek  of  Wichita,  Kansas  has 
sold  4  Mycro-Comp  systems  to  the  fol¬ 
lowing  papers:  Claremore  (Okla.)  Proft- 
ress  with  6  VDT's,  2  dual  disk  drives,  1 
line  printer.  Class  Ad,  and  Class  Ad  Bill¬ 
ing;  Columbia  Publishing.  Columbia, 
Tennessee  with  1 1  VDTs,  3  dual  disk 
drives,  I  line  printer.  Class  Ad,  Class  Ad 
Billing,  and  Circulation  Management; 
Greeneville  (Tenn.)  Sun  with  3  VDTs.  2 
dual  disk  drives.  Class  Ad,  Class  Ad  Bill¬ 
ing  and  Circulation  Management;  Athens 
(Tenn.)  Post-Athenian  with  10  VDTs,  3 
dual  disk  drives,  1  line  printer.  Class  Ad, 
Class  Ad  Billing  and  Circulation  Manage¬ 
ment. 
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After  careful  consideration  and  evaluation 
the  Lafayette  Journal  and  Courier 
decided  McCain's 'In-Line'  System 
best  suited  their 
stuffing  needs. 


SQUEEZE 

ROLLERS 


GEORGE  SKOCIPICK,  National  Service  Manager 


After  deciding  to  completely  automate  their  Stuffing 
Operation,  the  next  decision  was  which  stuffing  sys¬ 
tem  to  select.  There  were  many  unique  considera¬ 
tions  and  special  limitations  to  evaluate.  Size, 
Capacity,  Cost  and  Versatility  were  some  of  the 
criteria  that  were  used  to  evaluate  available  equip¬ 
ment.  The  McCain  660  In-Line  Stuffer  was  chosen 
because  it  offered  the  most  practical  results:  Lowest 
daily  operating  cost,  reliability  and  consistency  so 
necessary  to  a  smooth,  successful  operation. 

If  you’re  thinking  of  automating  your  stuffing  op¬ 
eration,  get  the  facts  about  McCain  660.  It’s  probably 
the  best  solution  for  you,  too. 

Write  for  our  brochure  today. 

r\iVl*^CAIN 

McCAIN  MANUFACTURING  CORP. 

6200  West  60th  St.,  Chicago,  Illinois  60638 
Tel.  (312)  586-6200  Telex  25-3772 
Cable;  McCainco  Chicago 


TO  TOP  &  BOTTOM  WRAP 
TVER  AND  LOADING  DOCK 


Syndicates 


By  Lenora  Williamson 


President  joins  editorial  cartoonists 

President  Jimmy  Carter  has  been  made 
an  honorary  member  of  the  Association 
of  American  Editorial  Cartoonists  and 
has  received  a  bound  volume  of  80  origi¬ 
nal  Carter  caricatures  drawn  by  the 
members. 

During  ceremonies  at  the  White 
House,  Jerry  Robinson,  president  of  the 
AAEC,  claimed  his  own  first  act  as  pres¬ 
ident  had  been  a  resolution  banning  fu¬ 
ture  Carter/peanut  caricatures.  Robinson 
presented  President  Carter  with  “the  last 
one”  showing  Carter  proudly  displaying 
an  elaborately  framed  peanut  on  the 
White  House  wall,  declaring  “It’s  my 
first  peanut!”  Robinson  said  that  after 
the  Camp  David  success  this  is  the  “Post 
Peanut  Phase”  of  the  Carter  administra¬ 
tion.  And  the  President  replied  he  hoped 
it  would  soon  be  the  “Post  Hair  and 
Teeth  Phase”  by  the  cartoonists  as  well. 

Also,  for  Amy  Carter,  Robinson  gave 
the  President  an  original  “Life  with 
Robinson”  cartoon  showing  the  Presi¬ 
dent  pleading,  “But  Amy,  I  can’t  skip  a 
grade  for  you  .  .  .  I’m  only  your  Presi¬ 
dent,  not  your  Principal!” 

Robinson  created  “Life  with  Robin¬ 
son”  last  year  and  it  is  syndicated  by 
Cartoonists  &  Writers  Syndicate.  Previ¬ 
ously  he  did  “still  life”  14  years  for  the 
Chicago  Tribune-New  York  News  Syn¬ 
dicate.  He  is  a  past  president  of  the  Na¬ 
tional  Cartoonists  Society. 


President  Jimmy  Carter  trades  quips  with  Jerry  Robinson,  president  of  the 
Association  of  American  Editorial  Cartoonists,  and  a  delegation  of  editorial 
cartoonists  in  the  White  House  oval  office.  From  left.  Gene  Basset,  Scripps- 
Howard  Newspapers;  Ed  Fischer,  Omaha  World  Record;  Art  Wood,  U.S.  In¬ 
dependent  Telephone  Association;  Hector  Valdes,  El  Heraldo  de  Mexico; 
President  Carter;  Tom  Curtis,  Milwaukee  Sentinel,  and  Robinson,  Cartoonists  & 

Writers  Syndicate. 


and  gathering  information  for  the  series  Lewis  A.  Little,  vice  president  for 
and  hired  some  young  campus  people  to  editorial  development.  United  Feature 
assist  in  research,  as  the  syndicate  says.  Syndicate,  says  of  14  years  in  the  syndi- 
“in  order  to  make  certain  the  anticipated  cate  business,  “I  have  never  seen  a 
temptation  of  those  interviewed  to  dis-  reader  reaction  similar  to  Chicago’s  on  a 
tort  the  facts  or  withhold  information  did  new  feature — especially  one  that  has 
not  occur.”  been  exposed  for  only  3  months.  Ralph 

*  *  *  Otwell  and  Gregory  Favre  (editors  at  the 

^  _  . ,  ,  .  ,  Sun-Times)  admitted  they  had  never 

Garfield,  the  cynical  comic  strip  cat  anything  like  it  either.” 

who  got  sacked  for  14  days  by  the 
Chicago  Sun-Times  and  then  was 
reinstated,  had  a  similar  experience  in 
Salt  Lake  City.  But  that  cancellation 
lasted  only  one  day.  The  Salt  Lake  City 
Tribune  got  so  many  calls  and  complaints 
in  departments  all  over  the  building  pow¬ 
ers  that  be  capitulated  immediately  and 
Garfield  was  back. 


“Caroline  Kennedy  at  21”,  a  major 
story  by  Lester  David,  is  being  released 
November  26  on  the  eve  of  her  21st 
birthday.  United  Feature  Syndicate  is 
distributing  the  feature  by  David,  who 
has  done  a  number  of  series  on  celeb¬ 
rities  and  also  members  of  the  Kennedy 
family. 

Caroline  is  now  a  junior  at  Radcliffe 
College,  which  is  coordinated  with  Har¬ 
vard  University  in  Cambridge,  Mass. 
David  spent  four  months  interviewing 


Ann  Landers,  whose  syndicated  ad¬ 
vice  column  appears  in  nearly  1,000 
newspapers  around  the  world,  has  writ¬ 
ten  an  encyclopedia,  a  one  volume  col¬ 
lection  of  essays  and  columns  on  sub¬ 
jects  from  A  to  Z. 

In  fact,  her  book  published  by 
Doubleday  is  titled  “The  Ann  Landers 
Encyclopedia  A  to  Z.” 

In  the  foreword,  Landers  explains  she 
asked  a  wide  range  of  physicians, 
psychiatrists,  business  people,  lawyers, 
teachers,  and  more,  to  help  with  essays 
on  such  topics  as  alcoholism,  adoles¬ 
cence,  aging,  right  on  thru  the  alphabet. 

Landers  notes:  “The  purpose  of  this 
book  is  the  same  as  the  philosophy  be¬ 
hind  the  column  I’ve  been  writing  for  23 
years — to  provide  correct  information, 
separate  fact  from  fiction,  give  hope,  un¬ 
derstanding,  and  encouragement  to  those 
who  need  it.  And  who  is  there  among  us 
that  does  not  need  it  from  time  to  time?” 

The  Landers  column  is  syndicated  by 
Field  Newspaper  Syndicate. 
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THANK,  YOU  FOR  HAVINO 
AAE  BACK,  CHICA&O,'/ 


WHAT  THE  READERS  WANT — the  readers  get.  In  this  instance  the 
Chicago  Sun-Times  editors  decided  to  cancel  "Garfield"  the  cat  after 
just  3  months  in  his  young,  fat  life.  But  the  editors  hadn't  counted  on 
Garfield's  already  loyal  following.  So  1 ,300  protests  later — phone  calls 
and  letters  and  even  petitions — the  strip  was  reinstated.  Jim  Davis  of 
Muncie,  Indiana,  Garfield's  creator,  visited  the  Sun-Times  and  drew 
the  accompanying  special  strip  expressing  Garfield's  personal  thanks. 
The  Sun-Times  ran  the  strip  and  an  interview  telling  all.  United  Fea¬ 
tures  syndicates  Garfield. 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


ANECDOTES 


STORIETTES— Sparkling,  well-re¬ 
searched  weekly  tales  of  little  known 
facts  of  history,  bizarre  encounters,  in¬ 
ventions,  biographical  sketches  by  vete¬ 
ran  writer.  Ideal  feature  material.  About 
500  words.  Send  for  FREE  samples,  low 
rates,  Flagler  &  Nelson,  Inc.,  1640 
Statler-Hilton,  Buffalo,  NY  14202. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise,  53217. 


CBING 


HOT  NEW  COLUMN  by  career  newspa¬ 
per  man,  veteran  CBer.  Breezy  writing, 
packed  with  valuable  information  for 
new  and  long-time  CBers.  20  million  CB 
owners.  Send  for  FREE  samples, 
rates— Flager  &  Nelson,  Inc.,  1640 
Statler-Hilton,  Buffalo,  NY  14202. 


COMIC  STRIPS 


0.0. -Wit,  comment,  humour  and  satire 
in  an  ultra-unique  way.  Free  samples: 
Box  5346,  Editor  A  Publisher. 


HARDPAN— A  weekly  comic  strip  pre¬ 
senting  all  the  Farm  News  that's  wit  to 
print.  J.  Griswold,  914  2nd  Ave.,  Seattle, 
Wash.  98104. 


FOREIGN 


THE  CANADIAN  REPORT  -  Weekly  col¬ 
umn  of  Canadian  news.  Samples.  Low 
rates.  Box  6126,Editor  &  Publisher. 


GARDENING 


THE  PART  TIME  GARDENER-Refresh- 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  widely 
recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson, 
Inc.,  1640  Statler-Hilton,  Buffalo,  NY 
14202. 


GENERAL 


PROUDLY  ANNOUNCING 
12  brand-new  Dickson  features! 
We've  lined  up  a  bevy  of  talented  artists 
and  columnists  to  balance  our  full  line  of 
puzzles:  panel  cartoons:  columns  on  As¬ 
trology,  Money,  Pets,  Politics,  Advice, 
Humor,  Comment  and  Children's  Fea¬ 
tures.  What's  your  pleasure?  Info  60? 
postage.  Dickson,  17700  Western  #69E, 
Gardena,  Calif.  90248. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


PUBLISHER  of  40-plus  travel  magazines 
seeking  local  associates  for  expansion  in 
selected  U.S.  cities.  Excellent  profitability 
and  training  provided.  Roger  Thrailkilf, 
TRAVELHOST,  6116  N.  Central  Express¬ 
way,  Suite  1020,  Dallas,  TX  75206.  (214) 


LIFESTYLES 


FOR  THE  DIVORCED:  Weekly,  daily, 
gutsy,  column.  National  Expert.  FREE 
samples.  Bennett.  8716  Pine,  Gary.  IN 
I  46403. 


MONEY 


"MORE  FOR  YOUR  MONEY"-Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fafi,  1802  S.  13,  Temple,  TX  76501. 


$M0NEY.— Successful  Wall  Street 
analyst  gives  secrets  of  personal 
money-management.  Weekly.  Low  rates. 
Free  samples.  Adeptus  Inc.,  41  Jorale- 
mon  St.,  Brooklyn  Heights.  NY  11201. 


SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Miami  Herald  and  other  fine 
newspapers.  Free  samples.  M.  Stevens, 
172  Mill  River  Rd.,  Chappaqua,  N.Y. 
10514. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated) - 
Great  for  weekend  section  on  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  NY  10940. 


MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  of  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLESand  further  information 
contact:  Eleanor  Goldstein.  SIRS.  P.O. 
Box  2507,  Boca  Raton,  FL  33432. 


REAL  ESTATE 


HOUSE  CALLS  answers  readers'  queries 
on  buying  and  selling  homes.  Informa¬ 
tive,  lively,  reliable  anywhere  in  US.  4th 
year.  50  daMies.  Broker,  journalist,  col¬ 
lege  instructor.  Edith  Lank.  240 
Hemingway  Dr..  Rochester,  NY  14620. 


TRAVEL 


INCREASE  TRAVEL  LINAGE!  World-wide 
travel  column  new  in  its  5th  year. 
Weekly.  $1.25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos,  CA  95(103. 


TROPICAL  FISH 


FANTASTIC  GROWTH  HOBBY.  Weekly 
500  words  by  nationally  known  hobbyist 
and  communications  pro.  Creates  reader 
enthusiasm,  stimulates  ads.  Low  intro¬ 
ductory  rates.  For  free  samples  write:  B. 
Gebhardt,  175  Clare  Ave.,  Boston,  MA 
02136. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton.  Kans.  67654.  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St.,  McMinnville, 
TN  37110.  (615)  473-2104  or  473-3715. 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime:  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types. 

from  our  two  offices.) 

MARION  R.  KREHBIEL.  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280, 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant.  Ml  48858 
(517)  772-3261 


MEL  HODELL.  Newspaper  Broker. 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr..  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile.  Ala.  (205)  666-0893 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  12  Cutler  Dr..  Savan¬ 
nah,  GA.  31405  (912)  925-8666  or  925- 
8662. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden.  Ala.  35902 
Ph.  (205)  546-3356 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 
W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington.  D.C.  20045 
(202)  National  8-1133 


NEWSPAPERS  FOR  SALE 


TWO  WEEKLIES  in  prime  California  market 
for  tourism  and  retirement.  Plus  strong 
print  shop.  $200,000  gross.  Partnership 
problems  force  sale.  Looking  for  im¬ 
mediate  close.  Write:  Publisher.  17801 
Kilkenny  Rd..  Los  Gatos.  CA  95030. 


FLORIDA  GOLD  COAST  Only  Jewish- 
American  weekly  in  one  of  the  nation's  fast¬ 
est  growing  areas  with  exploding  Jewish 
population  already  among  biggest  in  U.S. 
Established  controlled  circulation  tabloid 
grossing  $23,000  monthly.  Other  pressing 
interests  make  this  unique  opportunity 
available  for  only  $79.(X)0  which  includes 
composition  shop.  Your  inquiry  will  bring 
prompt  response  by  telephone.  Box 
600333,  North  Miami  Beach,  FI.  33160. 


j  ANNOUNCEMENTS 
I  NEWSPAPERS  FOR  SALE 


The  "NOTHING  HAPPENED  TODAY" 
newspaper,  The  Flagstaff  News  is  for  sale. 
Originally  asking  $120,0(X).  Now  Asking 
$82,000  incl.  plant  and  prop.  Send  your 
replies  to  P.O.  Box  1296,  Flagstaff.  AZ 
86001  or  call  (602)  774-6868  or  774-1259. 


TWO  NORTH  TEXAS  Weeklies  in  nearby 
towns,  $130.(X)0and  $20,000  gross  class. 
New  equipment.  Sale  includes  interest  in 
central  plant.  Will  sell  as  package  only: 
with  29%  down.  Box  5140,  Editor  & 
Publisher. 


FLORIDA  East  Coast  Weekly. 
Tremendous  growth  area. 

Gross  over  lOO.OCXJ. 

Will  sell  all  or  partial. 

Write  Box  5967,  Editor  &  Publisher. 


SOUTHEAST  LOUISIANA  weekly  grossed 
$83,000  in  1976  and  $97,000  in  1977  with 
no  job  shop  and  no  plant.  Excellent  50(X) 
community  for  husband-wife  team. 
$124,500with  29%  down.  Principals  only. 
Owner  has  other  paper  interests.  Box 
6040,  Editor  &  Publisher. 


CALIFORNIA  COASTAL  WEEKLY,  2  years 
old.  grossing  135,000,  absentee  owner 
makes  potential  excellent.  $135,(XX)  cash. 
Box  6{)M,  Editor  &  Publisher. 


IOWA  COUNTY  SEAT  twice-weekly  paper 
now  available  for  private  sale  by  owner. 
Grossing  over  $200,(X)0.  Must  prove  fi¬ 
nancial  ability  in  first  letter  or  don't  reply. 
Box  6101,  Editor  &  Publisher. 


PROSPERING  WEEKLY  in  urban-rural 
Midwest  community,  close  enough  to  met¬ 
ropolitan  areas  to  be  handy  and  distant 
enough  that  the  quality  of  living  is  desir¬ 
able.  Long-established,  grossing  in  excess 
of  $60M,  available  for  considerably  less  in 
order  to  settle  estate.  Ideal  for  knowledge¬ 
able  couple.  Terms  available  but  considera¬ 
ble  savings  to  buyer  offering  cash.  For  full 
details  of  property  and  community  write  or 
call:  W.W.  Spurgeon  Jr.,  Broker,  550  Mer¬ 
chants  National  Bank  Bldg.,  Muncie,  IN, 
47302  (317)  289-9966. 


SELL  WEEKLY  in  South  Missouri  for  gross 
plus  building.  Owner  to  retire.  Box  6004, 
Editor  &  Publisher. 


PROGRESSIVE,  AWARD-WINNING  weekly 
located  in  hunting,  fishing  area.  Good 
equipment,  help  available,  circulation 
around  15(30,  price  negotiable.  Newspa¬ 
per,  Box  338,  Callaway,  NB  68825. 
phone  (308)  836-2326.  All  replies 
answered. 


GOOD  HEALTHY  county  seat  offset  v/eekly 
in  growing  market  immediately  available. 
Owner  has  other  newspaper  plans.  Paid 
circulation  with  $150,000  gross  income 
with  $40,000  cash  flow  for  owner- 
operator.  Cash  $150,000.  Terms  $165.0(X) 
with  $50,000  down,  balance  over  4  years 
with  8%  interest.  Box  6155,  Editor  & 
Publisher. 


NEWSPAPERS  WANTED 


WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5.000 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  &  Publisher. 


WE  ARE  SEEKING  small  daily  or  weekly. 
Profitable  or  not.  Prefer  Midwest  or  Mid¬ 
south  location,  but  will  consider  any  loca¬ 
tion.  Box  5584,  Editor  &  Publisher. 


WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 
P.O.  Dr.  12428,  Panama  City,  Fla. 


691-1163. 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payment  must  accompany  order) 

Add  $1.50  for  tx)x  service  and  count 
as  an  additional  line  in  your  copy. 

OTHER  CLASSIFICATIONS 

Add  $1 .50  per  insertion  tor  tx)x  service 
and  count  as  an  additional  line  in  copy. 


$1.90  per  line 
$1.75  per  line  per  issue 
$1.55  per  line  per  issue 
$1.40  per  line  per  issue 

$2  60  per  line 
$2.50  per  line  per  issue 
$2.30  per  line  per  issue 
$2.10  per  line  per  issue 


PREPAYMENT  REQUIRED  in  the  following  categories.  Features  Available  News 
papers  for  Sale  Positions  Wanted. 

DISPLAY  CLASSIFIED:  The  use  of  borders,  boldface  type,  cuts  or  other  decora 
tions,  changes  your  classified  ad  to  display.  The  rate  for  display  classified  is 
$4.75  per  agate  line—  $66.00  per  column  inch  minimum  space. 

Count  approximately  39  cnaraclers  and  or  spaces  per  line 
3  lines  minimum  I no  abbreviations) 

Classified  Contract  Rates  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Editor  &  Publisher.  575  Lexington  Ave..  NY.  NY  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address. 


Authorized  by. 


ANNOUNCEMENTS 


PUBLICATIONS  FOR  SALE 


TRADE  MAGAZINE  serving  cattle  industry 
in  Northwest.  12,000  circulation. 
$20,000.  Northwest  Cattleman.  P.O.  Box 
1586,  Bozeman,  MT  59715. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  page?  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


CIRCULATION 


BERKELEY  SMALL  vending  machines. 
200  K-33s,  armored  hood  boxes,  newly  re¬ 
painted,  plenty  of  spare  parts.  $60.00 
each.  80  Bubble  tops,  some  need  work, 
$35.00  each.  50  Motelers,  $25.00  each. 
FOB  Chicago,  (312)  525-0288. 


CONVEYORS 


I  COMPLETE  heavy  duty  Cutler  Hammer 
conveyor,  consisting  of  the  following 
hardware.  Control  panel.  48'  total  length, 
1  press  connection,  2-90  turns,  1  con¬ 
veyor  table,  1-90  twist  turn,  14'  long,  1  5 
ph  motor.  Excellent  condition.  Can 
be  seen  in  use  until  February  1,  1979. 
line,  Farmington  Daily  Times,  P.O.  Box 
450,  Farmin^on,  N  M.  87401.  (505)  325- 
4545. 


ENGRAVING 


MICRO-DYNE  ETCHERS  -High  speed  sys¬ 
tem  for  zinc  or  magnesium  plates.  Fine 
condition.  Contact  Purchasing  Dept.,  Los 
Angeles  Times,  (213)  972-5186. 


FACSIMILE 


MUIRHEAD  FACSIMILE  transmission  sys¬ 
tem.  Fine  condition.  Contact  Purchasing 
Dept.,  Los  Angeles  Times,  (213)972-5186. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


FOR  SALE.  Two  VariTyper  Model  490 
Edit-Set  video  display  termirals  (Addres- 
sograph  Multigraph).  Make  us  an  offer  (we 
won't  refuse).  Contact:  Tom  E.  Rolnicki, 
Iowa  State  Daily,  129  Press  Bldg.,  Ames, 
lA  50011. 


COMPUGRAPHIC  Junior  7200  and  Com- 
pukwik  processor.  Assume  lease  or  pur¬ 
chase  outright.  (615)  292-2028,  Steve. 


1972  HARRIS  INTERTYPE  photocomposer 
68  pica.  1600  BPI.  magnetic  tape.  For 
more  information  call  Michigan  Bell  Tele¬ 
phone  Co.,  8:30AM-5:30PM,  Bill  Lay:  (313) 
223-7580. 


TEXAS  INSTRUMENTS  model  765  porta¬ 
ble  reporters'  terminals  with  20K  bubble 
memory,  acoustic  coupler,  hard  copy  and 
17#  weight  now  available  from  stock 
(new).  Graphic  Products  Corp.,  522  (Cot¬ 
tage  Grove  Rd.,  Bloomfield,  (;t.  06002. 
(203)  243-0730. 


COMPLETE  CODE  typesetting  system  now 
producing  120  standard  pages  per  week. 
Includes  3  Harris  6(XIJs,  Harris  1 100  and  7 
AKI  perforators.  Best*  offer.  Palmer  Bate¬ 
man  (201)  722-3000. 


2  HARRIS  no  EDITING,  proofing  termi¬ 
nals.  3  years  old.  good  condition.  Now 
available.  $8000  each.  Contact:  Lamont 
Odett  Jr.,  Antelope  Valley  Press,  P.O.  Box 
880,  Palmdale,  Calif.  93550.  (805)  273- 
2700,  ext  18. 


SCANAGRAVER,  Fairchild,  85  screen; 
Executive  Hammond  Easy-Kaster,  Model 
EK6B;  Gas  6  column  casting  box;  Mat 
roller.  Available  immediately.  (401)  421- 
5652,  421-4769. 


3  AKI  KEYBOARDS  with  display  terminals. 
4961  TL  output  Compugraphic,  9100 
keyboard,  160  film  strips  with  width  plugs, 
spare  parts,  spare  reader.  Ms.  Lillian, 
(212)  689-6066. 


RECONDITIONED  Comp  IV  in  excellent 
condition,  with  spare  parts  kit  -  $80(X). 
Also  two  AKI  model  4961-C  keyboards, 
$1500  each.  Manteca  News,  602  E.  Yose- 
mite  Ave.,  Manteca,  Calif.  95336.  (209) 
239-9541. 


MAILROOM 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run:, 


-Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  I  PUBLISHER  •  575  Lexington  Ave.*  New  York.  N  Y.  10022 


TWO  (2)  Model  1950  Addressographs  with 
attachments,  model  6341  Graphotype, 
100s  of  plates,  cabinets,  drawers,  etc. 
Prices  for  quick  sale.  Call  Don  Paparella, 
(315)  823-3680. 


NEWSPAPER  BAGS 


SAVE  $$$$,BUY  HI-DENSITY  POLY 
BAGS  All  sizes  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard.  Aberdeen,  MD  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


NEWSPRINT-  ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co..  3305  W.  Warner,  Santa 
Ana.  CA  92704,  (714)  556-7130, 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200  $2800.  Compuwriters  — $4000. 
2961— $2300.  Keyboards  $1200.  Jus- 
towriters.  FHN  Business  Products.  Church 
Rd..  Mt.  Laurel,  N.J.  (609)  235-7614. 


KEYBOARD  STEAL!  Two  Compugraphic 
Autotapes  (AKI  manufactured).  List 
$5200,  now  $1800  each.  Mint  condition. 
Steve,  (800)  223-9800  (New  York  212- 
581-2000). 


FOR  SALE  OR  LEASE 
1975  KING  PRESS.  5  UNIT  DAILY  KING.  7 
years  left  on  10  year  lease.  Write  for 
further  information  to:  Press.  P.O.  Box 
15093.  Los  Angeles,  CA  90015. 


SC  COMBINATION  folder  with  double 
parallel. 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago,  IL  60612 

PH:  (312)  738-1200  Telex  25-4388 


8  UNIT  Folders  Goss  Universal  presently 
twined  3  and  5 
12  WOOD  Auto  Pasters 
10  Goss  Auto  Pasters 
4  UNIT  Hoe  CXjlormatic  21 'z  cutoff 
4UNIT  Goss  Community  with  SC  folder 
4  Goss  Headliner  units  23  9  60 
2  Goss  Headliner  Units  22^4 
2  Angle  Bar  rests 
4  Unit  Wood  22*4 

Bramble  Professional  Press,  Inc. 

Rt.  2.  Box  2285,  McAllen.  TX  78501 
(512)  682  7011 


3  UNIT  COLOR  KING  available  immediate¬ 
ly.  60  day  warranty  parts  and  workman¬ 
ship. 

CONTINENTAL  PRINTING  MACHINERY 
K.W.  LANGLEY 
7432  Hadley 

Overland  Park.  KS  66204 
913-432-8276 


IT'S  A  CLASSIFIED  SECRET! 

We've  got  a  secret— and  it's  strictly  classified  information!  We'll  never  reveal  the  identity  of 
an  E&P  Box  Holder,  however  if  you  want  to  answer  a  Box  Number  ad,  but  don't  want  your 
reply  to  go  to  certain  newspapers  (or  companies),  put  your  mind  at  ease! 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder.  Attach  a  note  telling  us 
what  newspapers,  groups  or  companies  you  don't  want  the  reply  to  reach.  Then  put  the 
reply  and  the  note  in  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number  you're 
answering  is  on  your  list,  we'll  discard  your  reply. 
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EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


Considering  DiLitho? 

SAVE  60^0  of  new  price.  Major  U.S.  daily 
newspaper  has  replaced  Scott  press  with 
new  web  offset  press  making  available 
two-year  old  DiLitho  conversion  system. 
Can  be  offered  “As  Is,  Where  Is"  or  in¬ 
stalled  with  training. 

For  More  Information: 

Call,  Write,  or  Wire: 

Inland  Newspaper  Machinery  Corporation 
105th  &  Santa  Fe  Drive,  Box  5487 
Lenexa,  Kansas  USA  66215 
(913)  492-9050  Telex  42362 


MARKETPLACE  FOR 
SELECT,  PRE-OWNED 
WEB  OFFSET  PRESSES 

4-unit  Fairchild  News  King  Web 
Offset  press  with  color  king  ’/?  &  Vx 
og. folder.  30  hp  G.E.  press  drive. 
SN  N208  MFG.  in  1966. 

1  Fairchild  News  King  4  page  prtg. 
unit  with  circumferential  register. 
SN  N-299,  MFG.  in  1968. 

4-unit  Fairchild  Color  King  Web 
Offset  Press  with  Vj  &  Vx  page  jaw 
(older,  40  h.p.  press  drive. 

MFG.  in  1962-63. 

6-unit  Cottrell  V-15A  Web  Offset 
Press  with  H.D.  V2  &  Vx  page 
folder.  Accumeter  pasters,  web 
detectors,  50  h.p.  press  drive. 

SN  5633,  MFG.  in  1973 

2-unit  Fairchild  News  King  Web 
Offset  Press  with  V?  &  Vx  page 
(older,  15  h.p.  press  drive.  SN  231, 
MFG.  in  1966. 

Call,  Write  or  Wire: 

Inland  Newspaper  Machinery 
Corporation 

105th  &  Santa  Fe  Dr..  Box  5487 
Lenexa.  Kansas  USA  6621 5 
(91 3)  492-9050  Telex  42362 


GOSS  COMMUNITY,  2  Units  and  Folder. 
AVAILABLE  IMMEDIATELY. 

(415)  495-6010. 


GOSS  UNITUBE  7-Unit  700  series  twin 
presses.  All  stereo.  Tension  plates.  Avail¬ 
able.  Sell  seperately.  Box  6086,  Editor  & 
Publisher. 


S/C  COMBINATION  folder  with  double 
parallel,  cross  perforating  Vx  and  Vj,  an 
upper  balloon  former.  Contact: 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago,  IL  60612 

PH:  (312)  738-1200  Telex  25-4388 


RECENTLY  REBUILT— like  new  7  unit 
Color  King,  Color  King  Folder— many 
extras. 

COMPLETELY  REBUILT— like  new-3  unit 
Goss  Suburban  with  Vx  and  V2  folder 
guaranteed. 

5  UNIT  COTTRELL  V-15A  with  jF7  folder. 
CUSTOM-BILT  3  knife  rotary  trimmer. 
Graphic  Equipment  Sales 
1836  Woodward  Street 
Orlando,  FL  82803 
or  call  (305)  896-4330 


GOSS  COMMUNITY  folders 

Goss  SU  folder 

Goss  Suburban  folder 

Goss  Suburban  presses  and  units 

Goss  Suburban  &C  combo  folder 

Gregg  flying  imprinter  22V 

Urbanite  Vx  folder 

Color  King.  2  units  folder  1965 

Fincor  motor  and  control  40-60  HP 

2  unit  V-15  Cottrell  with  Gear  Drive 

Goss  Urbanite  units,  1970 

Goss  Signature  23  9/16  "  x  38  ",  5  unit, 

1971 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


7-Unit  Hoe  Color  Convertible 
Press  with  double  2:1  H  D 
folder  with  double  upper 
formers  2  color  humps,  90° 
stagger,  23-9/16"  cutoff, 
compression-lock-up,  Hoe 
R  T  P  Croup  Drive, 

SN  3173.  Mfg  19S()'s 

7-Unit  Hoe  Color  Convertible 
Press  with  Goss  3:2  Imperial 
Single  Folder  (mfg  1974) 
with  double  upper  formers 
and  skip  slitters.  2  color 
humps,  90°  stagger,  23-9/16" 
cutoff,  compression  lock-up, 
Hoe  R  T  P.  Croup  Drive 
SN  3080  Mfg  195()'s 

9-Unit  Hoe  Color  Convertible 
Press  with  Coss  3:2  Imperial 
Single  Folder  with  double 
upper  formers,  skip  slitters, 
4  color  humps,  90°  stagger, 
23-9/16"  cutoff,  compression 
lock-up,  Hoe  R  T  P  .SNIIOS 

12-Unit  Coss  Mark  I  Head¬ 
liner  Press  with  2  Coss 
Imperial  single  delivery 
double  upper  formers.  SN 
2184,  Mfg  19.5.5-57.  Tension 
lock-up,  120°  stagger,  22-3/4 
cutoff,  AC  unit  type  drive,  12 
wood  reels 

12-Unit  Hoe  Colormatic  Press 
with  2  Hoe  .3:2  H.D  folders, 
22-3/4"  cutoff,  135°  stagger, 
1  C  [-/  and  1  Hurletron  unit 
ty()e  press  drive,  6  wood 
reels  and  6  Hoe  reels 

1  Coss  2  1  Double  Folder, 
SN  2070,  22-3/4"  cutoff. 


MERGENTHALER  NEWSMASTER -large 
4-unit  (2  around)  rotary  offset  press  (to  64 
pages  tab)  similar  to  and  will  interface  with 
Goss  Urbanite,  but  half  the  used  price  of 
an  Urbanite,  Howard  Sheldon,  (213)  630- 
1850.  _ 


GOSS  URBANITE  available.  4  to  8  units 
with  multiple  folders,  drives  and  color. 
Contact:  IPEC,  Inc.,  401  N.  Leavitt, 
Chicago,  IL  60612.  (312)  738-1200.  Telex 
25-4388. 


GREGG  IMPRINTER  22 Vx  inch  for  urbanite 
or  Cottrell  845.  No  reasonable  offer  re¬ 
fused.  Contact  IPE(1  inc.,  401  North 
Leavitt,  Chicago,  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 


FAIRCHILD  News  King  4  units,  web  offset 
newspaper  with  Color  King  ‘2"  and  Vx" 
folder.  Available  immediately.  Call  Mr. 
Koravos  (617)  475-3210. 


8  Cline  reels,  tensions  & 
pasters. 

1  C  E.  Ignition  Unit  Type 
Press  Drive  with  9-50  D  C. 
H  P  motors 

One  11-Unit  Coss  Mark  I 
Headliner  Press  with  two 
double  2:1  folders,  double 
upper  formers,  A-80-  22-3/4" 
cutoff,  Mfg  early  1950's 
Coss  reels,  tensions  and 
pasters,  90°  stagger,  tension 
lock-up,  4  color  humps,  1 
color  half  deck 


4  Coss  Fleadliner  Mark  I 
printing  units,  SN  2352,  Mfg 
1962,  A-82  23-9,16"  cutoff, 
90°  stagger,  tension  lock-up 
complete  with  Coss  reels, 
tension  and  pasters 

1  Floe  Single  Delivery  .3:2 
folder  with  double  upper 
formers 

Coss  Mark  I  and  Mark  II 
portable  fountains.  New  style 
right  and  left  hand,  3.3" 
roller 

6-Unit  Wood  Metropolitan 
Press  with  .3:2  Metropolitan 
folders,  CE  Press  Drive,  6 
wood  reels,  tension  lock-up, 
22-3/4"  cutoff,  120°  stagger 

4  Goss  Mark  I  Headliner 
Printing  Units  (58"  Web 
width)  SN  2088,  mfg.  1951, 
22-3/4"  cutoff. 


FOR  SALE— Three  (3)  Unit  Goss  Commun¬ 
ity  Press  with  folder,  all  other  equipment 
to  publish  newspaper.  Call  (615)  476-7093 
or  write,  P.O.  Box  634,  Cleveland,  TN 
37311.  


A  REQUEST: 

ALL  ADVERTISERS! 

To  help  US  expedite  your  questions, 
claims  and  payments  regarding  clas¬ 
sified  invoices,  please  indicate  the  in¬ 
voice  number  (to  be  found  in  the  upper 
right  hand  corner  of  your  bill)  on  all 
correspondences  and  checks.  This  will 
assure  proper  credit  to  your  account 

Thank  You— £&P  Classified  Departncnt 


INLAND  OF  KANSAS  CITY 
Marketplace  for  Metropolitan  Presses 


Call,  Write  or  Wire; 

INLAND  NEWSPAPER  MACHINERY  CORP. 
105th  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa,  Kansas  USA  66215 
(913)492-9050  Telex  42362 


GOSS  SUBURBAN  S/C  FOLDER  PLUS  1 
COMMUNITY  OIL-BATH  UNIT.  (213)  361- 
7351. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 


WANTED 

Duplex  Unitubular  stereo 
equipment  for  800  series. 
We  buy  and  sell  used 
letter  press  newspaper 
equipment. 

P.O.  Box  455 
Lyndhurst,  New  Jersey  07071 


50HP  DC  GE  type  drives  needed  im¬ 
mediately  for  6  unit  and  folder  Goss  Head¬ 
liner,  Ignitron  tube  controls.  Brader  Indus¬ 
tries,  Inc.,  37-28  27th  St..  Long  Island 
City.  NY  11101. 


MGD  Metro  Reader  OCR-B 
G.P.O.  Box  2408 
San  Juan,  P.R.  00936 
(809)  764-3000 
Contact  Americo  Colon 


GOSS  METRO  -  1  oi  2  presses  eacti  con¬ 
sisting  of  approximately  4  reels,  4  perfect¬ 
ing  units,  2  half-decks,  folder.  Not  older 
than  1970.  Advise  price  and  availability. 
Box  6143,  Editor  &  Publisher. 


INDUSTRY  SERVICES 


ADVERTISING 

REPRESENTATIVES 


MALLON,  INC. 

420  LEXINGTON  AVE. 

NEW  YORK,  NY  10017 
Advertising  Representatives 
(25  years) 

•  Special  Editions 
•  Trade  Publications 
•  Association  Magazine 
•  National  Consumer  Periodicals 
TOLL  FREE:  800-257-7880  EXT.  561 
IN  NEW  JERSEY:  800-322-8650  EXT.  561 
IN  NEW  YORK  CITY:  (212)  986-9454 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2.  Box  2285.  McAllen,  Texas  78501. 
(512)  682-7011. 


ENTERTAINMENT 


NEWSPAPER 

ENTERTAINMENT  EDITORS: 
Weekly  tour  trade  publication.  Source 
book  for  North  American  booking  agents 
and  promoters  now  offered  to  newspapers. 
Subscription  only.  Approximately  750  dif¬ 
ferent  artist  itins  listed  and  updated 
weekly  from  Fleetwood  Mac  to  regional 
acts.  Features:  Box  Office  Scores,  Re¬ 
views,  News  For  The  Streets  (from  all 
major  markets  and  some  minor.)  Send  for 
free  sample  issue:  Performance,  2929  Cul¬ 
len  St..  Ft.  Worth,  TX  76107.  (817)  338- 
9444.  Subscription  $59  yearly. 


JOB  LEADS 


PR/Editorial  jobs  nationally.  200  •  listings 
weekly.  $3.50.  M.  Sternman,  68-38  Yel¬ 
lowstone  Blvd.,  Forest  Hills,  NY  11375. 


LEGAL  CONSULTANTS 


WEEKLY,  SMALL  DAILY  LEGAL  SER¬ 
VICES.  VVilliam  E.  Larrabee,  Attorney, 
1017-A  Broadway,  Mattoon,  Illinois, 
61938,  (217)258-6446,  Journalism  grad, 
law  grad  U.  of  Illinois.  Experienced  com¬ 
munity  journalist. 


EDITOR  &  PUBLISHER  for  November  11,  1978 
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Help 

Wanted... 


ACADEMIC 


HELP  WANTED 


ACADEMIC 


HELP  WANTED 


ACADEMIC 


HELP  WANTED 


ADMINISTRATIVE 


THE  DEPARTMENT  of  Mass  Communi-  ^  JOURNALISM 

cations  at  Middle  Tennessee  State  Univer-  The  Department  of  Information  and  Ag- 

sity  seeks  a  full-time  member  of  its  print  ricultural  Journalism  has  one  editorial 

journalism  facutly.  Five  years  experience  opening  for  Experiment  Station  corn- 

teaching  and  journalism  PhD  r^uired.  niumcator  The  position  is  a  professiona 

Faculty  member  will  teach  both  introduc-  Pn^thp^rnMPDp'nf^Ao^fr^i^i'I^If 

tory  level  courses  in  the  Department  and 

advanced  technical  courses.  Exoerience  selected  will  provide  leadership  in  writing. 


JOURNALISM,  Assistant  Pressor,  to  -hm^  c^r^  ^^nence 


teach  basic  and  advanced  print  courses, 
beginning  September  1979:  PhD  pre¬ 
ferred.  professional  experience  required; 


with  VDTs  highly  desired.  Salary  and  rank 
are  open  and  will  be  based  upon  degrees 
held,  years  of  media  experience,  publica- 


h  phl7cnmnPt,tTvX  annlica  mn  tions  record,  and  recommendations.  Write:  "esraa.  h  iviasiers  uegree  is  requireo  wiin 

salary  highly  competitive,  application  lui  Kimhrpii  rhairman  Op-  one  degree  in  Journalism,  English  or  other 

deadline  November  24.  Letter  and  resume  ^'rtment  of  Mass  C^munica  ons  Mid  related  area  of  communications.  One  of 

to  Dr.  Rex  M.  Fuller,  Head,  Department  of  Pit^VL®  *  ?Lp IfatP^Tv^ii^^^^  the  Degrees  and/or  career  or  life  experi- 

Communication  Arts,  James  Madison  Uni-  TN  37132  Aoolication  deadline  is  ence  in  agriculture  is  essential.  Must  have 

versity  Harrisonburg,  Va.  22807.  Equal  37132.  Appl^at  on  5  experience  in  writing,  editing  and 

Opportunity  Employer.  U  MTSU  is  an  C  Op^S  Publication  production  work  Application 

Affirmative  Action  Employer.  n^Z^'a  ^luiu 


munication  material  for  the  agricultural  ™ 

experiment  station  in  the  State  of  Min-  ^nd  an  MBA  but  nether 

ne^a.  A  Masters  Degree  is  required  with  VVp^ip  Tn,  Np'i]!  fs*  h 

one  degree  in  Journalism,  English  or  other 
related  area  of  communications.  One  of 


JOURNALISM  BUSINESS  MANAGER/DIRECTOR 

The  Department  of  Information  and  Ag-  OF  FINANCE 

nnpnin^o 'fp^'pCnprillipnf*  Seeking  3  top  Caliber  manager  with 

m'^micpL  Th!  is  f  ±?pssin^p;  Strong  finance  and  accounting  skills  but  a 

defined  career  goal  of  general  manage- 
thp^rnMp™  M  Ao^fri^.^p  ^hent.  This  position  entails  significant 

management  responsibility  with  our 
31,000  daily  circulation  newspaper  and 
five  weekly  publications.  We  prefer  news¬ 
paper  experience  and  an  MBA  but  neither 
is  required  for  the  exceptional  candidate. 
The  Journal-News  is  part  of  the  growth- 


Opportunity  Employer. 


ASSISTANT  OR  ASSOCIATE  Professor  of 
Journalism  in  radio-television  news  sequ¬ 
ence.  Opening  starting  September,  1979. 
MA  required:  professional  experience 
and/or  PhD  preferred.  Send  resume  to: 
John  W.  Spalding,  Head,  Mass  Communi¬ 
cations,  585  Manoogian  Hall,  Wayne  State 
University,  Detroit,  Ml  48202.  An  Equal 
Opportunity  Employer. 


STARTING  SEPTEMBER,  1979.  Assistant 
professor  tenure  track  position  in 
magazine  (ournalism.  Must  have  signifi¬ 
cant  professional  experience:  MA  requried: 
PhD  preferred.  Deadline  January  15, 
1979.  Contact  Dr.  John  F.  Pettibone, 
Chairman,  Faculty  Search  Committee, 
School  of  Journalism,  Bowling  Green  State 
University,  Bowling  Green,  Ohio  43403. 
Equal  Opportunity/Affirmative  Action 
Employer. 


JOURNALISM:  Faculty  member  to  teach  standing  professional  and/or  scholarly 
newswriting.  Must  have  extensive  (ten  achievements,  administrative  ability.  Send 
years  or  more)  experience  covering  hard  vita  and  3  letters  of  recommendation  by 
news  for  major  daily  newspaper.  Some  ex-  December  1,  1978,  to  Dr.  Lawrence 
perience  teaching  journalism  desirable.  Haapanen,  Department  of  Communica- 
Submit  applications  and  clippings  by  tion,  Utah  State  University,  Logan,  Utah 
January  tO:  James  Brann,  Chairman,  Jour-  84322.  Affirmative  Action/Equal  Dppor- 


JOURNALISM  INSTRUCTOR  or  assistant 
professor.  Beginning  January,  1979. 
Master's  minimal  (MJS  preferred):  also  de¬ 
sirable  2-3  years  newspaper  experience 
and  teaching  record.  To  teach  news  writ¬ 
ing,  reporting  and  mass  media.  Starting 
salary  $1 1,50014,000  for  academic  year, 
depending  upon  qualifications.  Send  re¬ 
sume  by  November  30,  1978,  to:  Michael 
Keller.  Assistant  Dean  for  Arts  & 
Humanities,  Keene  State  College,  Keene, 
NH  03431.  Affirmative  Action/Equal  Op¬ 
portunity  Employer. 


DEPARTMENT  HEAD/Professor  or  As¬ 
sociate  Professor  of  Communication,  De¬ 
partment  offering  Bachelors  and  Masters 


publication  production  work.  Application 
deadline:  November  17,  1978.  If  in¬ 
terested  please  contact  William  A.  Mil- 
brath,  240  Coffee  Hall,  University  of  Min¬ 
nesota,  St.  Paul,  Minn.  55108.  Ph:  (612) 

373-1865.  An  Equal  Opportunity/Affirma¬ 
tive  Action  Employer. 

FACULTY  MEMBER  needed  beginning  Fall  PUBLISHER  WANTED,  strong  in  advertis- 
1979  to  teach  Intro  to  Mass  Media  Writing,  jqg  sales.  Know  enough  about  news  and 
News  Reporting,  Feature  Writing,  Editing  management  to  supervise.  Semi-weekly  in 


Group,  An  NYSE  corporation  with  nearly 
100  properties  across  the  US.  Send 
resume  with  salary  history  to: 

The  Journal  News 
Att:  Marilyn  Mowry 
Court  Street  and  Journal  Square 
Hamilton,  OH  45012 

We  welcome  men,  women  and  minorities 
tor  this  position. 


Degrees  in  Journalism,  Speech  Communi-  ence  given  to  applicants  with  teaching 
cation  and  Radio-TV.  Qualifications:  PhD  capability  in  history/historiography  and 
or  equivalent,  teaching  experience,  out-  strong  research  interests.  Fieldexperience 


for  Print.  MA  minimum  with  professional  Area  5  town  of  4300  has  bright  ground 
and  teaching  experience  required.  Equal  floor  opportunity  to  build  your  future 
Opportunity  Employer.  Write  Robert  Prim-  quickly.  Stock  now,  or  later.  Sell  us  on  your 
rose.  Communication  Arts,  Oral  Roberts  ambitions  in  first  letter.  We  have  big  plans. 
University,  Tulsa,  Okla.  74171.  but  need  you.  Box  6113,  Editor  & 

-  Publisher. 

UNIVERSITY  OF  MINNESOTA  seeks  assis¬ 
tant  professor  to  teach  copyediting  and 
other  subjects  in  one  of  the  principal  scho¬ 
larly  mass  communication  fields.  Prefer- 


ca"pIb^'rv"in°hfs?SJi?his\o,^graph^  medium^ll  da^ly^n  2  m^trop^lfta^ 

Srele;?cS?m°e7eTtvV°i»p^  rn"1m''rfrirsivVi''v;;o";it"1c'^ 

lS'*ii:)8.:f|-  baciZund  lo  aJmS all  businesZf® 


January  tO:  James  Brann,  Chairman,  Jour-  84322.  Affirma 
nalism  Department,  Boston  University  tunity  Employer, 
School  of  Public  Communication,  640 
Commonwealth  Ave.,  Boston,  MA  02215. 

Equal  Opportunity,  Affirmative  Action 
Employer. 


quired,  as  well  as  PhD  or  ABD  by  Fall, 

EDP  experience  preferred.  Exceptional 
J  opportuhity  for  the  qualified  candidate. 

T979  tZprof  Ar^old®ltm"a'c^'sc"^^^^^^  lo^k?n°.e™iro"nm\nT  SenXsuZ  mcf^^^^ 
Journalism  and  Mass  Communication, 

Universi^  of  Minnesota,  Minneapolis,  MN  ^"iSI^Edfto^  &  PuWrsher 
55455.  £qual  Opportunity/Affirmative  Ac-  *  Publisher. 


flee  functions  and  planning  programs. 
EDP  experience  preferred.  Exceptional 


HEAD,  Department  of  Journalism,  in  small 
but  active  undergraduate  program.  Candi¬ 
date  should  have  at  least  Masters 
Degree— PhD  preferred. Minimum  of  3 
years  experience  with  newspaper  or 
broadcasting,  preferably  both.  Minimum 
of  3  years  college  teaching  and  administra¬ 
tive  experience.  Experience  directing  stu¬ 
dent  publications  desirable.  Journalism 
Head  coordinates  on-the-job  training  with 
local  newspaper  and  broadcast  stations. 
Imperative  that  Head  has  ability  to  work 
well  with  on-campus  and  off-campus 
groups.  Salary  range:  $20,000  to  $26,000 
for  9  months,  depending  upon  academic 
preparation  and  experience.  Additional 
salary  for  summer  employment.  Angelo 
State  University  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer.  Application 
deadline:  February  28,  1979. 

Address  inquiries  tO: 

Dr.  Fred  Mahler,  Dean 
College  of  Professional  Studies 

Angelo  State  University 
San  Angelo,  Texas  76901 


JOURNALISM:  Faculty  member  to  teach 
newswriting  and  cold-type  production  and 
design.  Must  have  extensive  experience 
covering  hard  news  for  large  daily  and  sul> 
stantial  experience  in  layout,  design  and 
cold-type  production.  Some  experience 
teaching  journalism  desirable.  Submit  ap¬ 
plications  and  clippings  by  January  tO: 
James  Brann,  Chairman,  Journalism  De¬ 
partment,  Boston  University  School  of 
Public  Communication,  640  Common¬ 
wealth  Ave.,  Boston,  MA  02215.  Equal 
Opportunity,  Affirmative  Action  Employer. 


THE  AMERICAN  UNIVERSITY  School  of 
Communication  in  Washington,  D.C.  seeks 
graduate  assistants  with  full-time  jour¬ 
nalistic  experience  to  work  in  teaching  and 
professional  positions  while  earning  a  Mas-  ADMINISTRATIVE 

ters  Degree  in  its  Program  in  Journalism  - 

and  Public  Affairs.  Tasks  include  running  cai  rc  managfr  with  advertisine  and 


14  suburban  newspapers  and  2  wire  ser¬ 
vices,  and  publishing  Northwest,  a  com¬ 
munity  newspaper  for  Metropolitan  Wash¬ 
ington.  This  is  a  1-year  fulltime  program. 
For  information,  write  Dean,  School  of 
Communication,  The  American  University, 
Washington,  D.C.  20016.  An  Equal 
Opportunity/Affirmative  Action  Employer. 


INSTRUCTOR  in  the  Department  of  Jour¬ 
nalism  (one-year  temporary  assignment— 
January  of  1979  to  January  of  1980).  Mas¬ 
ters  Degree  in  Journalism  required:  Stu¬ 
dent  publications  advising  and  teaching 
experience  required.  Professional  media 
experience  desirable.  Capable  of  teaching 
basic  reporting  and  introductory  survey 
course  in  mass  communications.  Closing 
date  for  applications  November  22,  1978. 
Send  letter  of  application,  detailed  current 
resume  including  official  transcripts  and 
three  letters  of  reference  to:  W.B. 
Daugherty,  Chairman,  Department  of 
Journalism,  San  Antonio  College,  1300 
San  Pedro  Ave.,  San  Antonio,  Texas 
78284.  San  Antonio  College  is  an  Equal 
Opportunity/Affirmative  Action  Employer. 


publisher  in  general  management.  Three- 
paper  group  located  in  competitive  market 
in  northern  New  Jersey.  Outstanding  op¬ 
portunity  for  right  person.  Send  resume, 
present  requirements  to  Box  6165,  Editor 
&  Publisher. 


MAN-WIFE  TEAM  needed  in  January  to 
take  over  Midwest  highly  competitive  rural 
weekly.  Modest  compensation  to  start. 
Opportunity  for  profit-sharing  and  gaining 
equity  out  of  profits.  Must  have  excellent 
journalistic  background,  references.  Some 
sales  and/or  advertising  experience  re¬ 
quired.  Send  starting  salary  requirements, 
resume  and  letter  about  yourselves.  This  is 
a  fine  opportunity  for  a  couple  dedicated 
to  making  a  success  in  community  jour¬ 
nalism.  Box  6163,  Editor  &  Publisher. 


TWO  JOURNALISM  FACULTY  to  teach 
news-editorial  courses  and  participate  in 
Masters  and  Doctoral  programs  of  ACEJ- 
accredited  school  in  teaching  and  re¬ 
search  institution.  Substantial  profes¬ 
sional  experience  required;  PhD  preferred. 

Must  have  ability  and  interest  in  both 
teaching  and  scholarship.  Teach  courses 
and  advise  research  in  1)  journalism  his- 
OHIO  STATE  UNIVERSITY'S  School  of  tory  or  2)  international  communication  as 

Journalism  is  seeking  persons  with  two  or  well  as  in  news-editorial  area.  Rank  isopen 

more  years  of  experience  in  public  affairs  and  salaries  are  competitive  for  both  posi- 

reporting  to  participate  in  the  Kiplinger  tions.  Deadline:  January  15,  1979. 

Public  Affairs  Reporting  Program  for  Employment  begins  August  15,  1979. 

1979-80,  while  working  on  a  master's  de-  Send  resume  to  Vernon  A.  Stone,  (jirector, 

gree,  beginning  Autumn  1979.  For  infor-  School  of  Journalism,  Southern  Illinois 

mation,  write  or  call;  Chairman,  Graduate  University,  Carbondale,  III.  62901.  SlU-C 

Committee,  School  of  Journalism,  Colum-  is  an  Equal  Opportunity/Affirmative  Action  TIMES-LEADER,  NEWS,  RECORD  (70,000 
bus,  OH  43210  (614)  422-7438.  Employer.  all  day,  6  days)  Wilkes-Barre,  Pa.  seeks 

permanent  personnel  for  outside  classified 
sales,  outside  display  person,  salaries  to 

FRtP  f'la^^ififirl^  $19,227,  depending  on  experience.  Strike 

L^raaaiiiCLia  conditions  exist.  Call  or  send  resume  and 

As  effective  in  the  newspaper  community 

as  your  newspaper's  classifieds  are  in  your  community!  pa“l8’7i!'/7iA  8»7i&?.' 


SAFETY 
MANAGER 

$25,000+ 

Large  New  York  City  Manufacturing  Firm  seeks  ex¬ 
perienced  fire  and  safety  specialist  with  5-10  years 
industrial  and  fleet  background.  Must  be  self  starter, 
able  to  design  &  implement  safe  driving  program,  or¬ 
ganize  plant  safety  campaigns,  conduct  professional 
investigations  &  be  throughly  familiar  with  OSHA  re¬ 
quirements.  College  degree  preferred. 


EXCELLENT  BENEFITS  PACKAGE 

Send  resume  in  strict  confidence  to: 

BOX  #6144,  Editor  &  Publisher 

An  Equal  Opportunity  Employer-M  F 


ADVERTISING 


E&P  Classifieds- 

As  effective  in  the  newspaper  community 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Weekly  California  newspaper  chain  seeks 
dynamic,  personable,  sales  manager  to  di¬ 
rect  sales  staff  of  10  in  competitive  mar¬ 
ket.  Strong  background  in  sales  and  sales 
management.  Excellent  salary,  including 
auto,  benefit  package  includes  profit  shar¬ 
ing.  Send  resume  and  present  salary  to 
Box  6068,  Editor  &  Publisher, 


EDITOR  &  PUBLISHER  for  November  11,  1978 


HELP  WANTED 


ADVERTISING 


HELP  WANTED 


ADVERTISING 


HELP  WANTED 


CIRCULATION 


HELP  WANTED 


CIRCULATION 


NATIONAL  AD 
SALESPERSON 

Dominant  Zone  1  metro 
has  outstanding  oppor¬ 
tunity  for  notional  soles 


pres- 

enlotion  ability  to  od 
ogendes,  brokers  and  dis- 
tnbutars.  New  England 
contacts,  retail  and  na¬ 
tional  experience  a  plus. 
Light  travel.  Excelent  sal¬ 
ary  and  benefits.  Send  re¬ 
sume  to: 

Box  6097 
Editor  &  Publisher 

Equal  Opportunity  Employer 


NATIONAL  ADVERTISING  MANAGER 
The  Los  Angeles  Herald  Examiner  needs 
an  experienced,  aggressive  leader  and 
trainer  who  can  write  sales  presentations, 
make  personal  sales  calls,  and  is  not  afriad 
of  hard  work  and  long  hours.  This  is  a 
tough  job,  in  a  very  tough  market,  against 
very  tough  competitors  and  needs  a  tough 
ad  executive  who  can  sell  and  lead. 

Vlfe  don't  believe  in  hand  holding  our  man¬ 
agers.  This  is  a  run  your  own  show  proposi¬ 
tion. 

Contact  Harry  Blatt,  Ad  Manager,  (213) 
748-1212,  Ext.  531. 


IN  AD  SALES?  Consider  becoming  our  ad 
manager.  6000  circulation  daily  with 
shopper  competition  located  in  a  small  at¬ 
tractive  college  town.  If  you're  a  person 
who  promotes  him/herself,  the  newspaper, 
and  the  community,  call  or  write  today. 
(309)  734-3176  collect.  Mark  Van  Patten, 
Review  Atlas.  400  S.  Main,  Monmouth,  III. 
61462. 


ADVERTISING  MANAGER  for  6-day 
Southwest  Missouri  award-winning  daily. 
Good  salary  plus  commission.  Excellent 
fringe  benefits.  Great  opportunity  for  fu¬ 
ture  advancement  in  management  field 
with  growing  group  operation.  Must  be  en¬ 
thusiastic,  creative  and  promotion 
minded.  Send  resume  to  Ben  F.  Weir  Jr.. 
General  Manager,  The  Nevada  Daily  Mail, 
P.O.  Box  247,  Nevada,  Mo.  64772. 


NEW  SUNDAY  PUBLICATION  in  Michi¬ 
gan's  Upper  Peninsula  needs  aggressive 
sales  person  with  minimum  2  years  sales 
experience.  Excellent  opportunity  to  prog¬ 
ress  with  our  publication  or  within  parent 
corporation.  Good  benefits  and  solid  man¬ 
agement  to  help  you  reach  personal  and 
company  goals.  Write  or  send  resume  to: 
The  Upper  Peninsula  Sunday  Times,  600 
Ludington  St..  Escanaba,  Mich.  49829. 


ADVERTISING  MANAGER  for  6-day  west¬ 
ern  Pennsylvania  newspaper.  We  are  look¬ 
ing  for  person  who  will  guide  and  motivate 
a  young  advertising  staff.  Advancement 
opportunities  with  us  are  excellent  for  per¬ 
son  who  plans  and  executes  good  newspa¬ 
per  promotions.  Send  your  resume  to  Mar¬ 
vin  J.  Roberts,  Publisher,  Leader-Times, 
115  N.  Grant  St.,  Kittanning,  Pa.  16201. 


AD  MANAGER— Can  you  motivate  ad  staff 
to  bring  results  that  will  earn  everyone  big 
bucks?  I  need  ad  manager/assistant  pub¬ 
lisher  to  help  suburban  twice-weekly  in 
beautiful  Northwest  grow  and  prosper.  We 
have  new  plant,  great  potential.  Need  right 


ringes  all  tops.  Send  resume,  salary  re¬ 
quirements  to  Box  6095,  Editor  & 
Publisher. 


IF  YOU'RE  aggressive  and  want  a  chance 
to  run  your  own  show,  we  need  an  advertis¬ 
ing  manager  to  take  charge  and  build  sales 
in  our  growing  Ohio  weekly.  Job  will  lead  to 
general  manager.  We  have  good  salary  and 
bonus.  We  will  consider  only  those  people 
who  send  letter,  resume  and  salary  re¬ 
quirements.  Box  6093,  Editor  &  Publisher. 

ADVERTISING  MANAGER— New  England, 
chance  to  run  your  own  show;  need  ener¬ 
getic  individual  to  take  challenge  with 
well-established  TMC  weekly  with  daily 
competition.  Box6167,  Editor  &  Publisher. 


ADVERTISING  MANAGER  for  20,000, 
7-day  paper,  group  owned,  in  competitive 
market.  Requires  person  familiar  with  all 
phases  of  newspaper  advertising.  Excel¬ 
lent  opportunity  for  promotion  (3  former 
managers  now  publishers).  Write  giving 
sales  experience,  staff  organizational  abil¬ 
ity  and  salary  expected.  Box  6056,  Editor 
&  Publisher. 


ADVERTISING  SALES,  join  aggressive 
sales  team.  Daily  with  own  shopper.  Posi¬ 
tion  open  due  to  promotion  within  com¬ 
pany.  Excellent  area,  new  plant.  Contact: 
Terry  Buening,  Monroe  Times,  Monroe,  Wl, 
phone  (608)  328-4202. 


ADVERTISING  DIRECTOR.  Handle  com¬ 
plete  advertising  and  marketing  activities, 
Connecticut  daily  with  shopper,  TMC.  If 
you  are  creative  leader  with  proven  ability 
to  motivate  staff  in  competitive  market, 
come  join  our  management  team  January 
1  or  sooner.  Send  complete  information  in 
confidence  including  salary  require  nenfs, 
references  to  Box  6111,  Editor  & 
Publisher. 


SALES  MANAGER  for  weeklies  in  fast 
growing  Southeastern  markets.  Outstand¬ 
ing  opportunity  for  ambitious  salesperson 
who  wants  to  participate  in  an  exciting, 
tough  and  challenging  growth  situation. 
Apply  to  Box  6107.  Editor  &  Publisher. 


RETAIL 

ADVERTISING 

MANAGER 

Direct  and  motivate  our  enthusiastic  retail 
sales  and  art  staffs.  We're  a  progressive. 
6-day,  21,500  PM  located  in  South  Central 
Indiana,  offering  opportunities  for  ad¬ 
vancement  in  both  salary  and  position.  We 
expect  our  next  retail  manager  to  have  an 
advertising  sales  background  and  prior 
supervisory  experience.  Midwestern  back¬ 
ground  preferred.  Apply  in  confidence  to: 
Robert  Nicoson,  Personnel  Manager, 
Home  News  Enterprise.  333  Second  St., 
Columbus,  Ind.  47201.  Ph;  (812)  372- 
7811. 


ADVERTISING  DIRECTOR  for  6-day 
medium  size  daily.  Creative  leader  needed 
to  direct  all  marketing  programs.  Send  re¬ 
sume  and  present  earnir^s  to  General 
Manager,  Times-Observer,  CN  2449,  Toms 
River,  N.J.  08753. 


LOOKING  FOR  sales  director  on  the  rise. 
Excellent  chance  to  take  charge  and  work 
new  market.  Daily  newspaper  located  in 
ideal  Northern  Michigan  country  close  to 
Big  Water.  Write:  The  Evening  News,  Sault 
St.  Marie,  Ml  49783. 


DUE  TO  PROMOTIONS,  display  advertis¬ 
ing  salesman  with  ability  to  sell  and  service 
retail  accounts  needed  immediately  by  a 
35,000  circulation  daily  and  Sunday 
newspaper.  Excellent  starting  salary.  Free 
hospital  insurance,  Christmas  bonus,  prof¬ 
it  sharing  and  incentive  program.  A  great 
career  opportunity  with  a  5-newspaper 
group.  Send  resume  to  The  Daily  Journal,  8 
Dearborn  Sq.,  Kankakee,  III.  60901. 


DISTRICT  MANAGER — Due  to  staff  expan¬ 
sion  the  Courier  Journal  and  Louisville 
Times  has  an  opening  for  an  experienced 
District  Manager.  If  you  are  a  successful 
results-oriented  district  manager  looking 
for  an  opportunity  with  one  of  the  best 
newspapers  in  the  country,  send  resume 
to  Bill  Morgan.  Courier  Journal  and  Louis¬ 
ville  Times,  525  W.  Broadway.  Louisville. 
Ky.  40202. 


NEWSSTAND  FIELD  REPRESENTATIVE. 
Established  central  Pennsylvania  weekly 
publication  seeks  representative  to  cover 
200  mile  radius  of  headquarter  office.  Ex¬ 
perience  with  magazine  wholesalers  and 
chain  retailers  is  essential.  Extensive 
travel  involved.  Fine  salary,  expenses  and 
fringe  benefit  package  offered.  Submit 
confidential  resume  and  salary  history  to 
Box  6089,  Editor  &  Publisher. 


GROW  with  a  growing  group.  We  need  a 
few  take-charge,  sales-minded  self¬ 
starters  who  are  still  willing  to  learn.  In¬ 
terested?  Write  us  in  confidence.  Box 
6042,  Editor  &  Publisher. 


WORKING  CIRCULATOR  who  wants  to  be 
promoted.  We  have  a  challenging  position 
open  in  Zone  5  for  a  circulation  manage¬ 
ment  person  to  take  over  the  circulation 
department  of  a  20,000 daily  and  Sunday. 
If  you  are  interested  in  your  future  send 
resume  in  guaranteed  confidence  to  Box 
6140,  Editor  &  Publisher. 


ENERGETIC,  DYNAMIC  individuals 
needed  for  large  West  Coast  metro  expand¬ 
ing  its  AM  market  area.  Must  have  previous 
experience  in  locating,  training  and 
motivating  carriers.  High  visibility  position 
with  excellent  fringe  benefits  and  ad¬ 
vancement  potential.  Send  resume  to  Box 
6145,  Editor  &  Publisher. 


CIRCULATION  MANAGER,  50,000  circula¬ 
tion  Zone  5  weekly  group.  Growth  market, 
quality  news  product.  Excellent  opportun¬ 
ity  for  a  promotion  and  community-minded 
pro  with  credentials  on  paid,  voluntary  and 
free.  Send  resume  to  Box  6148,  Editor  & 
Publisher. 


FLORIDA'S  FASTEST  GROWING  newspa¬ 
per  has  several  openings  for  outstanding 
district  managers.  We  prefer  ability  and 
the  desire  to  succeed  over  years  of  experF 
ence.  With  our  rapid  growth,  the  right 
people  could  be  in  middle  management 
within  a  few  short  years.  First  year  income 
to  $12,000.  Write  David  D.  Stillwell. 
Naples  Daily  News,  Naples,  Fla.  33940. 


CLASSIFIED  ADVERTISING 


ARTIGRAPHICS 


riMES-LEADER,  NEWS,  RECORD  (70,000 
all  day,  6  days)  Wilkes-Barre,  Pa.  seeks 
permanent  personnel  for  camera.  Harris 
2200,  typist,  pasteup,  press,  artist, 
17,200  to  19,700  depending  on  experi¬ 
ence.  Strike  conditions  exist.  Call  or  send 
resume  and  clips  to:  Thomas  E.  Norton, 
Production  Manager,  Wilkes-Barre  Pub¬ 
lishing  Co..  P.O.  Box  730.  Wilkes-Barre. 
Pa,  18711  (717)  829-7263. 


CIRCULATION 


ASSISTANT  CIRCULATION  MANAGER 
Midwest  36,000  afternoon  PM,  Saturday- 
Sunday  AM.  weekly  collect,  counselor  sys¬ 
tem.  Applicant  must  have  ability  to  train 
personnel  and  get  results.  Opportunity  to 
show  what  you  can  do  and  advance  at  your 
pace.  Salary  commensurate  with  experi¬ 
ence.  Send  confidential  resume  to  Box 
6083,  Editor  &  Publisher. 

CIRCULATION  DIRECTOR:  Good  oppor¬ 
tunity  for  district  manager  or  second  per¬ 
son  to  gain  valuable  experience.  Will  also 
work  with  journalism  students  in  circula¬ 
tion  activities.  (College  graduate  preferred. 
Write:  The  Columbia  Missourian,  Box  917, 
Columbia,  MO  65201. 


IF  YOU  ARE  A  TOP-FLIGHT  district  man¬ 
ager  and  tired  of  the  snow  and  cold,  and 
you  want  an  opportunity  to  join  a  building 
team  of  pros,  then  sunny  Southern 
California  is  the  place  for  you.  The  Glen¬ 
dale  News  Press  and  Burbank  Daily  Review 
offer  $10,000-1’  in  salary,  plus  bonuses,  in 
addition  to  car  allowance  and  excellent 
benefits.  We  need  experienced  district 
managers  who  want  to  advance  with  fast 
growing  dailies  and  who  know  what  they 
are  doing  in  this  competitive  field.  Write  or 
call  Tom  Bruchs,  (jirculation  Director, 
Glendale  Newspapers  Inc.,  Ill  N.  Isabel, 
Glendale,  Calif.  91206.  (21^  241-4141. 


TIMES-LEADER,  NEWS,  RECORD  (70,000 
all  day.  6  days)  Wilkes-Barre,  Pa.  seeks 
permanent  circulation  employee,  $12,S(X) 
to  $18,900,  depending  on  experience. 
Strike  conditions  exist.  Call  or  send  re¬ 
sume  to  David  Enoch,  Circulation  Director, 
Wilkes-Barre  Publishing  Co.  P.O.  Box  730, 
Wilkes-Barre,  Pa,  18711.  (717)  829-7194. 


CLASSIFIED  ADVERTISING 


ASSISTANT  CLASSIFIED  MANAGER 
sought  for  competitive  Zone  2  market  with 
growing  daily  and  Sunday  having  a  circula¬ 
tion  over  70,000.  Principle  duties  entail 
complete  supervision  of  15-person  phone 
room  including  hiring,  training,  sales 
motivation/incentives  and  reorganization 
if  necessary.  Ideal  candidate  is  a  take- 
charge  person  who  is  currently  a  phone 
room  supervisor  or  No.  2  individual  with 
2-4  years  phone  room  sales  experience 
who  will  view  this  position  as  a  promotion 
to  management. 

For  this  newly  created  management  posi¬ 
tion  we  offer  a  starting  salary  of  $16,0(X)- 
22,000  based  on  experience,  plus  an  ex¬ 
cellent  benefits  package  and  bonus. 

If  you  are  a  classified  professional  who  has 
the  ambition  to  succeed  and  is  willing  to 
relocate  immediately  with  a  growing  news¬ 
paper.  forward  your  resume  in  confidence, 
including  past  salary  history,  to  Box  6136, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER  for 
strong  medium-size  daily  in  metropolitan 
area.  If  you  are  an  enthusiastic  sales 
executive  with  a  solid  background  in 
newspaper  classified,  we  have  an  out¬ 
standing  career  opportunity  for  you.  Our 
competitive  area  requires  an  aggressive 
doer  and  motivator  to  lead  a  well-paid  staff 
to  attain  realistic  department  potential. 
Compensation  package.  $25-30.0(X)  plus 
excellent  fringes  and  working  environ¬ 
ment.  Send  resume  including  salary  his¬ 
tory  in  confidence  to  Box  6126,  Editor  & 
Publisher. 


TELEPHONE  ROOM  SUPERVISOR 

HAWAII 

EXCELLENT  OPPORTUNITY! 

Need  experienced,  aggressive,  dedicated,  energetic  and  well  or¬ 
ganized  supervisor  for  40  phone  room  employees.  Person  must  be 
a  self-starter  who  can  motivate  sales  people,  originate  methods 
for  building  linage,  handle  personnel  and  handle  administrative 
duties  with  accuracy  and  efficiency.  If  you  possess  these  qualifica¬ 
tions  please  send  complete  resume  and  salary  history,  im¬ 
mediately.  to  Charlotte  Phillips,  Classified  Manager,  P.O.  Box 
3350,  Honolulu,  Hawaii  96801;  or  call  (808)  525-7483. 

Or  contact  me  at  API,  Reston,  Va.  Nov  25-Dec.  8 
so  I  can  arrange  interview  while  on  Mainland. 


EDITORIAL 


SPORTSWRITER  for  twice  weekly  New 
York  City  newspaper.  Some  Photo,  news 
experience  helpful.  Send  full  resume,  sal¬ 
ary  expectations  to  Box  5929,  Editor  & 
Publisher. 

ASSISTANT  SPORTS  EDITOR  for  twice- 
weekly  progressive  community  paper  in 
the  Chicago  suburbs.  Nine  high  schools  in 
circulation  area.  Will  have  opportunity  to 
write  editorial,  layout  pages.  Must  have 
some  experience  in  these  disciplines, 
chance  to  advance.  Write  Box  6109,  Editor 
&  Publisher.  An  Equal  Opportunity 
Employer. 


EDITORIAL 


NEWS  EDITOR 

Help  run  a  competitive,  prize-winning  AM 
of  20,000  in  a  Big  Ten  city.  You're  now  No. 
2  or  No.  1  on  a  smaller  daily  with  editing 
and  layout  skills  and  are  ready  to  apply 
your  talents  to  a  local  news  paper.  Salary 
in  high  teens,  advancement,  benefits  and 
future.  Send  resume  with  salary  history, 
requirements  and  copy  of  current  news¬ 
paper  to  Box  6112,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  November  11,  1978 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


CITY  EDITOR  for  wide  awake  60,000  West¬ 
ern  daily.  Emphasis  on  staff  organization 
and  guidance,  imaginative  news  coverage 
and  a  sensitive  balance  between  nuts- 
and-bolts,  local  information  and  high- 
leadership  enterprise  reporting.  Current 
tearsheets  with  resume,  please.  Zone  7. 
Write  Box  5756,  Editor  &  Publisher.  An 
Equal  Opportunity  Empoyer  M/F. 


SMALL  CITY  5-dailv  has  opening.  Wire 
desk,  some  general  assignments.  Demand¬ 
ing  job.  Start  $165  up,  depending  upon 
qualifications.  Resume  to:  Garner  Allen, 
The  Daily  Leader,  P.  0.  Box  531,  Stuttgart, 
AR  72160. 


SPORTSWRITER  for  3800  twice  weekly  in 
Torrington,  Wyoming.  Must  know  layout 
and  camera.  Write:  Rex  Rhodes,  Editor, 
The  Telegram,  P.  0.  Box  1058,  Torrington, 
WY  82?iWl. 


EXPERT  REWRITE  EDITOR  for  National 
Catholic  Journal  with  five  years  desk  ex¬ 
perience  and  special  knack  for  telephone 
interviews.  Send  resume  with  full  work  re¬ 
ferences  tO:  Editor,  Columbia,  Box  1670, 
New  Haven,  CT.  06507. 


EDITORIAL  WRITER 

We  are  a  strongly  independent  zone  5  daily, 
looking  for  an  experienced  editorial  writer. 
We  have  received  numerous  state  and 
national  awards  for  editorials,  and  we  are 
particularly  interested  in  someone  who  can 
offer  a  balanced  and  perceptive  focus  on 
local  issues.  A  background  in  urban  affairs, 
economics  and  the  environment  would  be 
valuable,  although  we  are  most  interested 
in  a  person  with  a  broad  range  of  concerns. 
Send  resume,  clippings,  and  salary  require¬ 
ments  to  Box  5983,  Editor  &  Publisher. 


PHOTOGRAPHER-REPORTER  for  4000 
circulation  weekly  in  mountain  recreation 
area.  Darkroom  skills  required.  Resume 
and  references  required.  Opportunity  to 
work  in  both  newspaper  and  magazine 
journalism.  Buffalo  Bulletin,  Box  730,  Buf¬ 
falo,  WY  82834. 

LIFESTYLE/FEATURES 

EDITOR 

The  Charlotte  Observer  is  looking  for 
someone  with  strong  graphics  and  super¬ 
visory  skills  to  be  the  number  2  person  in 
its  growing  features  department.  The 
ideal  candidate  would  have  three  to  five 
years'  experience  as  a  supervising  editor, 
and  would  be  able  to  direct — with  flair  and 
imagination— the  production  of  several 
weekly  sections  and  daily  features  pages. 
If  you  fit  the  description,  and  are  a  tough 
word  editor  as  well,  please  send  a  resume 
and  the  names  and  telephone  numbers  of 
three  references  we  can  check  im¬ 
mediately.  Please  reply  to  James  Nolan, 
Features  Editor,  P.O.  Box  32188,  Char¬ 
lotte,  NC  28232.  An  Equal  Opportunity 
Employer. 


ASSISTANT  EDITOR  needed  to  inject  life 
into  environmental  trade  magazine.  Will 
write  features,  edit  copy,  ai^  do  some 
production  work.  Some  mechanical  ap¬ 
titude  and  one  year's  journalism  experi¬ 
ence  preferred.  Contact:  Mike  Oberman, 
Three  Sons  Publishing,  6311  Grosse  Point 
Rd.,  Niles  (Chicago)  IL  60648.  (312)  647- 
0500. 


ASSISTANT  NEWS  EDITOR 

Major  metro  seeks  #2  person  for  large 
new.,  desk  operation.  Ideal  candidate  has 
some  reporting,  plus  desk-supervisory  ex¬ 
perience  on  smaller  paper  and  is  now  un¬ 
derstudying  on  large  paper  where  ad¬ 
vancement  IS  blocked.  This  job  entails 
news  selection  and  page  layout  and  offers 
excellent  advancement  possibilities.  It  is  a 
top  newsroom  position  and  demands  man¬ 
agement  skills  as  well  as  sharp  news  judg¬ 
ment,  an  understanding  of  good  headline 
writing  and  the  ability  to  edit  tightly.  We 
will  ask  you  to  come,  at  our  expense,  for  a 
2-day  try  out.  Send  letter,  resume  with 
three  professional  references  and  current 
salary,  plus  three  Page  1  tearsheets  to  Box 
6070,  Editor  &  Publisher. 


LAYOUT  EDITOR 

ABC,  bi-weekly  tabloid  (Zone  9)  needs 
strong.  Fleet  Street  style  makeup  editor. 
4-color,  innovative  phototypography  ability 
essential.  Send  resume  and  salary  history 
to  Box  6071,  Editor  &  Publisher  and  have 
portfolio  ready! 


EXECUTIVE  EDITOR 
ZONE  9 

Established  western  publisher  seeks 
bright,  creative,  executive  editor  to  launch 
substantial  new  outdoor  publication. 
Needs  daily  news,  photo  and  management 
experience.  Opportunity  to  head  Teading 
outdoor  publication  in  the  U.S.  Everything 
ready  to  roll.  Immediate  opening.  Remun¬ 
eration  to  match  ability.  Box  6CI69,  Editor 
&  Publisher. 


WEEKLY  FARM  newspaper  in  Scottsbiuff, 
Nebraska  needs  writer-photographer  with 
agricultural  background  to  do  features  and 
farm  reporting.  Write;  Mike  Lindsey,  P.  0. 
Box  1058,  Torrington,  WY  82240. 


COPY  EDITORS 

The  Boston  Globe  has  openings  for  only 
the  most  qualified,  skillful  and  ambitious 
copy  editors.  A  minimum  of  2  years  experi¬ 
ence  required  and  VDT  training  a  plus,  not 
a  necessity.  Send  resume  and  3  profes¬ 
sional  references  with  phone  numbers  tO; 
Director  of  Training 
THE  BOSTON  GLOBE 
Boston,  Mass.  02107 


MAGAZINE  EDITOR 

Opportunity  for  good 
editor  in  field  of  youth  pub¬ 
lications.  Creative  and  final 
editorial  responsibility  for 
your  own  group  of  con¬ 
sumer  magazines  with  cir¬ 
culations  in  the  millions. 
Hard  work  but  freedom  to 
do  it  your  way.  Good  pay. 
Opportunity  for  involve¬ 
ment  with  one  of  the  na¬ 
tion's  fastest-growing  mag¬ 
azine  publishers.  Minimum 
4  years  experience  and 
ability  to  relate  to  under- 
30  audience.  Relocation 
necessary.  Send  resume 
and  samples,  with  salary 
requirements,  to: 

Kathy  Hall 
13-30  Corporation 
505  Market  Street 
Knoxville,  Tenn.  37902 


COPY  EDITOR— Fast  paced,  quality  daily 
needs  all-around  desk  person,  editing, 
headline  writing  and  l^out.  Write  to  Tom 
Marquardt,  Managing  Editor,  Evening  Cap¬ 
ital,  Box  911,  Annapolis,  Md.  21401. 


CENTRAL  FLORIDA  PM  seeks  copy  editor 
with  at  least  2  years  experience  who  knows 
the  English  language.  Must  be  fast,  accu¬ 
rate,  imaginative  and  able  to  tell  the  story 
in  fewest  words  possible.  VDT  experience 
helpful.  Send  resume,  tearsheets,  salary 
requirements  to  Box  6102,  Editor  & 
Publisher. 


COME  TO  THE  OZARK  MOUNTAINS.  .  . 
and  the  tri-lakes  area  of  Southwestern 
Missouri.  Tri-Lakes  Newspapers  has  posi¬ 
tions  opening  immediately  in  its  sports  and 
news  departments.  Applicants  must  be 
able  to  handle  a  35mm  camera  and  do  lay¬ 
out.  Please  send  resume,  clips  and  refer¬ 
ences.  Contact  Rick  Trembley,  Managing 
Editor,  P.  0.  Box  710,  Branson,  Mo. 
65616. 


EDITOR  for  growing  county  seat  weekly.  3 
person  news  department.  Zone  7.  Send 
complete  resume  and  references  to  Box 
5975,  Editor  &  Publisher. 


AWARD-WINNING  NEWSPAPER  needs  ex¬ 
perienced  No.  2  person  for  its  newsside. 
Circulation  12,500,  good  staff,  good  pay, 
good  fringes,  in  good  town.  Send  full  de¬ 
tails  to  Max  Thomson,  Managing  Editor, 
Mexico  Ledger,  Mexico,  Mo.  65265. 


CITY  EDITOR— Accomplished  desk  person 
to  work  directly  under  managing  editor  on 
16M  daily-Sunday  in  Zone  3.  Send  resume, 
salary  requirements  to  Box  6013,  Editor  & 
Publisher. 


EXECUTIVE  EDITOR 
FLORIDA 

Too  salarv.  unusual  benefits,  and  semi- 
tropical  living  on  the  Gulf  make  this  situa¬ 
tion  ideal  for  a  top  grade  editor.  Present 
executive  editor  stepping  down  after  23 
years.  Rapidly  growing  PM  daily  at  Naples, 
seasonal  peak  30,000,  offers  outstanding 
opportunity  for  individual  with  top  refer¬ 
ences  to  lead  news  staff  of  22  producing 
average  of  50  pages  daily  and  120  Sundays. 
Modern  operation  with  plant  expansion 
ahead.  Send  full 'resume  first  letter  to: 
Timothy  O'Connor.  Publisher,  Naples  Daily 
News,  1075  Central  Avenue,  Naples,  FI. 
33940. 


TIMES-LEADER-NEWS-RECORD  (70,000 
all  day,  6  days),  Wilkes-Barre,  Pa.,  seeks 
permanent  reporters,  feature  writers  and 
copy  editors.  $12,540— $19,300  depend¬ 
ing  on  experience.  Strike  conditions  exist. 
Call  or  send  resume  and  clips  to:  Jack 
Shea,  Editor  in  Chief,  Times-Leader- 
News-Record,  P.O.  Box  730,  Wilkes-Barre, 
Pa  18711.  (717)  829-7200. 


COMPETENT,  EXPERIENCED  reporter  for 
Deep  South  PM  daily  in  300^  M  metro  area 
to  handle  active  city  government  beat. 
Send  resume,  clippings  to  Box  6116, 
Editor  &  Publisher. 


COPY  EDITORS 

Newspaper  desk  experience  a  MUST.  For 
metropolitan  Central  New  York  morning 
daily.  Send  resume  and  clips  to  E.B. 
Sabine,  Syracuse  Newspapers,  Box  4915, 
Syracuse,  N  Y.  13221. 


ENERGETIC  male  or  female  sports  writer- 
photographer  at  independent  liberal  arts 
college.  Zone  1.  Darkroom  experience  im¬ 
portant.  Occasionally  assist  with  other 
publicity.  Send  letter,  resume,  clips  to  Box 
6133,  Editor  &  Publisher.  Equal 
Opportunity/Affirmative  Action  Employer. 


SPORTS  EDITOR 

Unusual  opportunity  on  8000  circulation 
Iowa  daily.  Midwest  applicant  with  VDT  ex¬ 
perience  preferred.  Move  fast,  this  open¬ 
ing  won't  last  long.  Call  Jim  Gray  at  (319) 
524-8300. 


COPY  EDITOR 

Northwest  New  Jersey's  fastest  growing 
afternoon  daily  has  openings  for  qualified 
copy  editors  with  experience  in  copy  edit¬ 
ing,  headline  writing  and  page  design. 
Background  in  VDT  editing  and  news  re¬ 
porting  preferred.  Excellent  opportunity 
for  aggressive,  on-the-way-up  editor.  Send 
resume,  editing  and  writing  samples  with 
salary  requirements  to  Dennis  Baker,  As¬ 
sistant  Managing  Editor,  The  Daily  Record, 
800  Jefferson  Rd.,  Parsippany,  N.J. 
07054. 


LAYOUT  EDITOR 

Fast  growing,  medium  size  daily  (Zone  5) 
needs  someone  who  can  handle  local  and 
wire  copy  quickly,  write  sharp  heads  and 
layout  an  eye  appealing,  modern  looking 
page.  Must  have  personality  to  work  with 

S  staff.  Send  resume  to  Box  6121, 
&  Publisher. 


LOS  ANGELES 

Weekly  business  publication  is 
seeking  an  experienced  reporter 
to  cover  the  aerospace  industry 
for  its  Los  Angeles  bureau. 
Experience  in  newspaper  report¬ 
ing  is  necessary.  A  background 
and  knowledge  of  metalworking 
industry  helpful. 

To  apply,  send  resume,  including 
salary  requirements  to: 

Box  6125,  Editor  &  Publisher 

Equal  Opportunity  Employer  M/F 


HOME  FURNISHINGS  WRITER 
We're  a  big  paper  (a  major  Midwestern 
metro)  with  a  big  job:  covering  the  home 
furnishings  beat  for  our  weekly  section  de¬ 
voted  to  the  home.  Good  reporting  and 
writing  are  musts;  so  is  a  feel  for  design. 
Send  a  resume  and  samples  of  your  work 
to  Box  6038,  Editor  &  Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


EXECUTIVE  EDITOR/PARTNER  for  Hous¬ 
ton's  dynamic  news-weekly.  We  want  the 
individual  to  have  a  vested  interest  in  this 
growing  tabloid  that  is  in  style  with  the 
alternative  news-weekly  format.  The  indi¬ 
vidual  should  be  capable  of  writing,  edit¬ 
ing,  managing  freelancers  and  staffers. 
You  will  be  second  in  “command"  to  the 
Dublisher.  Call  (713)  721-4326  or  write 
Newspaper,  c/o  11007  Crestmore,  Hous¬ 
ton,  Texas  77035. 


MANAGING  EDITOR 

Chicago-based  national  outdoor  adventure 
magazine  with  over  200,000  circulation 
seeks  decisive  individual  to  take  charge  of 
editorial  department.  Must  have  solid  writ¬ 
ing  and  editing  skills,  strong  photo  back¬ 
ground  and  knowledge  or  production. 
Familiarity  with  outdoor  sports  and  en¬ 
vironmental  issues  a  plus.  Responsibilities 
include  issue  planning,  contact  with 
freelancers  and  coordinating  editorial,  ad¬ 
vertising,  art  and  photo  departments. 
Send  resume,  reference,  best  clips  to  Box 
6112,  Editor  &  Publisher. 


MEDICAL  REPORTER 

Experienced  in  covering  medical  meetings 
and  writing  for,  not  just  about,  physicians. 
Group  of  medical  newspapers  in  Washing¬ 
ton,  D.C.  suburb.  Good  pay  and  liberal 
fringes,  travel.  Send  letter  with  salary  his¬ 
tory,  resume  to  12230  Wilkins  Ave., 
Rockville,  Md.  20852.  No  calls,  visits. 


COPY  EDITOR 

The  Blade,  Toledo,  Ohio.  At  least  2  years 
daily  newspaper  and  VDT  experience  re¬ 
quired.  Send  resume  to  W.R.  Wanamaker, 
Personnel  Manager,  The  Blade,  541 
Superior  St.,  Toledo,  Ohio  43660. 


GRAPHIC  ARTS  EDITOR 
We  seek  the  brightest,  most  competent 
person  we  can  find  with  proven  editing, 
photo  layout  and  graphics  experience  for 
our  50,000  growing  daily  and  Sunday  sub¬ 
scribers.  Process  color  and  graphics  our 
specialty.  Splendid  opportunity,  ad¬ 
vancement  potential  and  top  benefits  for 
the  right  person.  Please,  no  telephone 
calls.  Write  full  resume  with  examples  of 
work  to:  Editor,  The  Standard-Times,  New 
Bedford,  Mass.  02742. 


MANAGING  EDITOR 

Chicago-based  national  outdoor  magazine 
seeks  decisive  individual  to  run  editorial 
department.  Must  have  solid  writing,  edit¬ 
ing.  photo  and  planning  skills.  Send  re¬ 
sume,  references,  best  clips  to  Box  6122, 
Editor  &  Publisher. 


REPORTERS 

Several  Zone  5  dailies  have  immediate 
openings  for  reporters.  The  best  candi¬ 
dates  will  have  a  degree,  2-3  years  of  qual¬ 
ity  experience  on  a  daily,  the  ability  to 
write  quickly,  accurately  and  well,  plus  the 
clippings  to  prove  it.  Pay  range  from  $14- 
16,000,  excellent  benefits  and  chance  for 
promotion  within  respected  group.  Send 
resume  and  clips  to  Box  6162,  Editor  & 
Publisher. 


WRITER  WANTED— Fast-growing  22,000 
PM  Southeastern  New  England  daily  needs 
experienced  writer  who  knows  how  to  dig 
for  facts  and  how  to  express  them.  Send 
letter,  resume  to  Box  6150,  Editor  & 
Publisher. 


COPY  EDITOR  for  progressive  morning 
daily  in  Maine.  Imaginative,  professional 
handling  of  heads,  layout,  copy.  Experi¬ 
ence  required.  Send  resume  and  samples 
to:  James  M.  Milliken,  Managing  Editor, 
Kennebec  Journal,  274  Western  Ave.,  Au¬ 
gusta,  Maine  04330. 


NEWS  EDITOR 

Take  charge  No.  2  spot  on  5000  circulation 
Ohio  daily  in  growing  company.  Applicant 
should  have  editing  and  modern  layout 
background.  VDT  experience  helpful.  Send 
non-returnable  clips,  tearsheets,  resume, 
salary  expectations  and  references  in  first 
letter  to  Box  6161,  Editor  &  Publisher. 


DRAW  YOUR  OWN  CONCLUSIONS 

About  the  most  effective  medium 


in  the  newspaper  field! 
Place  an  E&P  Classified 
and  you'll  get  the  picture! 
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HELP  WANTED 
PHOTOJOURNAUSM 


SPORTS  INFORMATION  DIRECTOR 
MASSACHUSETTS  INSTITUTE  of 
TECHNOLOGY  is  seeking  applications  for 
the  position  of  Sports  Information  Director 
in  its  Department  of  Athletics.  Degree  in 
Public  Relations  or  Journalism  or  equiva¬ 
lent,  plus  2  or  3  years  experience  in  sports 
news  writing  or  sports  publicity  desirable. 
M.l.T.  is  a  Division  III  NCAA  school;  fields 
intercollegiate  varsity  teams  in  more  NCAA 
and  AIAW  sanctioned  sports  than  any 
other  college  or  university  in  the  U.S.;  960 
out  of  4500  undergraduate  men  and 
women  play  on  varsity  and  sub-varsity 
teams.  In  addition,  students  field  "club" 
teams  in  28  other  sports  and  recreational 
activities.  Intramural  program  involves 
3500  students.  Although  It^l.T.  offers  no 
athletic  scholarships,  the  student  finan¬ 
cial  aid  program  based  on  need  should  en¬ 
able  any  accepted  student  to  attend.  If  you 
think  you  can  help  publicize  this  program 
in  campus  news  media  and  in  mass  news 
media,  particularly  those  in  our  students' 
home  towns,  write;  Prof.  Ross  H.  Smith, 
Head,  Dept,  of  Athletics,  M.l.T.  Branch, 
P.O.  Box  D,  Cambridge,  MA  02139. 


LIFESTYLE,  We’re  looking  for  an  energe¬ 
tic,  productive  and  talented  writer  to  re¬ 
place  a  Clarion  Award  Winner.  News  ex¬ 
perience  preferred.  Topics  include,  but 
not  limited  to,  social  issues  that  shape  the 
areas  of  controversy  and  change  in  con¬ 
temporary  life;  personalities,  lifestyles  and 
popular  trends.  Tell  us  about  yourself,  sal¬ 
ary  requirements,  resume,  clios  in  vour 
first  letter  to  Diane  Lewis,  Lifestyle  Editor, 
Wichita  Eagle  and  Beacon,  Box  820, 
Wichita,  Kans.  67201.  A  Knight-Ridder 
Newspaper. 


OUTDOORS  WRITER-SPORTSWRITER 
100,000  circulation  newspaper,  located  on 
coast  in  Zone  4,  will  have  opening  begin¬ 
ning  of  1979,  due  to  retirement,  for  out¬ 
doors  writer.  Applicants  should  enjoy  hunt¬ 
ing  and  fishing  and  be  able  to  turn  in  lively 
copy  as  well  as  being  knowledgeable  en¬ 
vironmentally.  VDT  and  desk  experience 
preferred.  Will  work  part  time  in  sports. 
Area  has  unlimited  outdoors  potential. 
Send  resume,  samples  and  salary  re¬ 
quirements  to  Box  6146,  Editor  &  Pub¬ 
lisher. 


COPY  EDITORS 

Midwest  group  has  several  copy  editor 
openings.  Applicants  must  have  strong  re¬ 
porting  background,  some  desk  experi¬ 
ence  handling  copy  and  layout,  VDT  train¬ 
ing  helpful.  We  offer  opportunities  for  ad¬ 
vancement.  salaries  in  the  $14-16,000 
range  and  excellent  company  paid  benefits. 
Send  resume  with  copy  editing,  layout  and 
writing  samples  to  Box  6160,  Editor  & 
PuWisner. 


CITY  EDITOR— Seeking  competent  editor 
for  responsible  job  on  34,000  circulation 
daily  in  Southern  Illinois.  We  need  a  person 
who  respects  local  news,  one  capable  of 
directing  a  staff  of  young  reporters.  The 
position  demands  editing,  organizational 
and  assignment  talents.  Write  Joseph  A. 
Weiler,  Editor,  News-Democrat,  120  S.  Il¬ 
linois  St.,  Belleville,  III.  62222.  Please 
send  resumes  and  references.  No  phone 
calls. 


COPY  EDITOR 

A  growing  metropolitan  daily  1 5  miles  from 
midtown  Manhattan  has  an  opening  on  the 
copy  desk  for  a  hard-working,  career- 
oriented  individual.  Good  opportunity  with 
excellent  growth  potential.  Copy  editing 
andMr  reporting  experience  preferred. 
Send  salary  requirements  and  resume  to 
Box  6159,  Editor  &  Publisher. 

COPY  EDITOR 

We  need  someone  who  can  fit  competently 
into  our  high-quality,  6-member,  major 
metro  feature  copy  desk.  The  work  is 
wide-ranging  and  requires  both  innovative 
layout  and  kind  but  firm  copy  editing.  If 
you’ve  spent  2  or  3  years  as  the  best  editor 
on  your  desk,  let  us  know.  An  Equal  Oppor¬ 
tunity  Employer.  Box  6062,  Editor  & 
Publisher. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


WASHINGTON 

Major  business  publication  is 
seeking  an  aggressive  hard  news 
reporter  to  dig  out  the  news  for 
the  metalworking  industry  in  its 
Washington  bureau. 

The  qualified  applicant  must  be 
able  to  handle  complicated  sub¬ 
jects  for  a  fast-paced  daily  dead¬ 
line.  At  least  3-5  years  experience 
in  newspaper  reporting  is  re¬ 
quired.  Send  resume  and  salary 
requirements  tO: 

Box  6130,  Editor  &  Publisher 

Equal  Opportunity  Employer,  M/F 


EXCELLENT  OPPORTUNITY  FOR 
HISPANIC  COLUMNIST 
Editorial  page  of  young,  thriving  New  York 
City  newspaper  needs  experienced  His¬ 
panic  columnist  to  write  a  twice-weekly 
column  dealing  with  the  vital  issues  and 
interests  of  the  Hispanic  community  of 
New  York  City.  English  writing  Hispanics 
only  need  apply.  Send  resume  and  sam¬ 
ples  of  work  to  L.  Gaztanaga,  News  World 
Communications  Inc.,  401  Fifth  Ave.,  New 
York,  N.Y.  10016. 


ASSISTANT  EDITOR— Lifestyle  depart¬ 
ment  for  34,000  circulation  daily  in  South¬ 
ern  Illinois  seeking  assistant  editor  ca¬ 
pable  of  editing  and  creative  layouts  for 
inside  pages  and  section  fronts.  Must  be 
capable  of  supervising  the  upgrading  of 
two  magazine  sections,  becoming  involved 
with  design  changes  and  taking  charge 
when  the  department  editor  is  not  avail¬ 
able.  Write  Joseph  A.  Weiler,  Editor, 
News-Democrat,  120  S.  Illinois  St.,  Belle¬ 
ville,  III.  62222.  Please  send  resume  and 
references.  No  telephone  calls. 


PHOTOJOURNALISM 


REPORTER  tor  6-person  award-winning 
editorial  staff.  6400  afternoon  offset  daily 
with  latest  equipment.  Send  resume  and 
salary  requirements:  Commercial  Review, 
P.O.  Box  1049,  Portland,  Ind.  47371. 


LIBRARIAN 


LIBRARY  MANAGER 

We  are  a  growing  metropolitan  newspaper, 
with  group  affiliation,  looking  for  a  man¬ 
ager  to  assume  leadership  of  our  eight- 
person  library.  This  is  an  excellent  oppor¬ 
tunity  for  someone  seeking  a  challenge 
with  personal  and  professional  growth. 
Applicants  should  have  a  degree  in  library 
science  and  practical  experience  with  mi¬ 
crofiche  and  microfilm.  Resumes,  in  con¬ 
fidence,  to  Box  6082,  Editor  &  Publisher. 


MARKETING 


RESEARCH/MARKETING 
CAREER  OPPORTUNITY 
Position  with  major  Ohio  Metropolitan 
Newspaper.  Minimum  requirements 
.  .  .Undergraduate  degree  with  emphasis 
on  Research,  Marketing,  Economics  and 
Statistical  Applications  -  Salary  commen¬ 
surate  with  qualifications. 

Opportunity  for  rapid  advancement. 
Please  send  resume  and  salary  require¬ 
ments  in  confidence  to  Box  609b,  Editor  & 
Publisher. 


PHOTOJOURNALISM 


PHOTOJOURNALIST 

Photojournalist  sought  for  Southwest 
suburban  area  of  Chicago.  Paper  looking 
for  clean-crisp  pictures  That  tell  a  story. 
RESUMES  ONLY 
Contact:  Ted  Ash 
A&A  Advertising  Agency 
5615  W  95th 
Oak  Lawn,  IL  60453 


THE 

NATIONAL 

ENQUIRER 

WE  ARE  LOOKING  FOR  THE 
BEST  PHOTO  EDITOR  IN  AMERICA 

The  top  bracket  salary  matches  the  job.  There  are 
world-wide  travel  opportunities  and  an  opportunity  to 
work  with  the  top  photographers  in  the  business. 

The  individual  we  seek  will  head  our  large  picture 
department,  directing  the  coverage  of  major  stories 
everywhere. 

A  minimum  of  7  years  professional  photojournalism  is 
required.  Past  working  and  administrative  experi¬ 
ence  in  running  a  large  photo  department  is  also 
necessary.  Prior  overseas  experience  dealing  with 
foreign  photo  agencies  would  be  extremely  helpful. 

A  top-notch  self-starter  with  a  constant  flow  of  ideas 
can  enjoy  a  new  life  in  Florida  sunshine. 

If  you  feel  you  can  meet  the  challenge,  submit  your 
resume  to: 

PHOTO  EDITOR 
do  Edward  B.  Camlin 
NATIONAL  ENQUIRER 
Lantana,  Fla.  33404 

We  are  an  Equal  Opportunity  Employer  MIFIH 


EDITOR  &  PUBLISHER  for  November  11,  1978 


PHOTOJOURNALIST  needed  for  40.000 
PM  and  Sunday  in  highly  competitive  Zone 
5  area.  Prime  requirement:  Imagination. 
Important  attributes:  Willingness  to  work 
hard,  under  constant  deadline  and  as¬ 
signment  pressures,  eye  for  enterprise. 
Must  have  own  equipment.  Competitive 
pay,  excellent  fringe  benefits,  equipment 
allowance,  opportunity  for  advancement. 
Offset  reproduction,  generous  use  of 
4-color.  Resume  and  sampling  of  clips  to 
Box  6135,  Editor  &  Publisher. 


PRESSROOM 


PRESSROOM  FOREMAN  for  growii^  sub¬ 
urban  daily  with  7-unit  Urbanite,  ^peri- 
ence  in  effective  supervision  and  technical 
skills.  Opportunity  for  advancement.  Com¬ 
pany  benefits  include  pension  and  profit 
sharing.  Send  resume  to  Ray  Cash,  Equit¬ 
able  Publishing  Co.,  307  Derstine  Ave., 
Lansdale,  Pa.  19446. 


URBANITE  PRESSMAN  for  modern  plant 
camera  experience  desirable.  Full  bene¬ 
fits.  Live  and  work  on  the  Gulf  of  Mexico. 
Contact  Dick  Temple,  Naples  (Florida) 
Daily  News,  (813)  262-3161. 


PRESSMAN  (or  Goss  Community  offset 
newspaper  press.  Immediate  opening  for 
experienced  second  person  with  great  op¬ 
portunity  for  rapid  advancement  to  man¬ 
agerial  capacity.  Excellent  salary,  negoti¬ 
able.  Insurance  and  profit  sharing  bene¬ 
fits.  Contact  Scott  Mills,  Sturgis  (Mich.) 
Journal.  Ph:  (616)  651-5407. 


WE  NEED  take-charge  pressroom  foreman 
for  a  large  offset  press  and  expanding 
staff.  Newspaper  and  commercial  work. 
Washington.  D.C.  area.  Salary,  benefits, 
working  conditions  are  excellent.  Need  ex¬ 
perienced  person  to  join  young,  aggressive 
management  staff.  Box  6025.  Editor  & 
Publisher. 


WANT  TO  MOVE  WEST? 

An  expanding  wide-awake  60,000  morning 
daily  in  Zone  7  has  an  opening  for  a  fully 
trained,  experienced.  Web  Metro  offset 
pressperson.  Top  wages  and  benefits, 
pleasant  working  conditions  and  a  beauti¬ 
ful  area  in  which  to  live  make  this  an 
opportunity  too  good  to  miss!  An  Equal 
Opportunity  Employer,  M/F.  Box  6061, 
Editor  &  Publisher. 


PRESSROOM  MANAGER 
We  are  in  need  of  a  competent  press/ 
camera/plate  working  Pressroom  Manager. 
We  need  a  well  qualified  and  trained  indi¬ 
vidual  who  knows  offset  well  and  who  can 
direct  a  crew  of  four.  Daily  newspaper  6 
unit  offset  press  located  in  pleasant  sur- 
burban  area.  Zone  8.  Salary  open  plus 
company  benefits.  Send  resume  and  sal¬ 
ary  expectations  to:  P.O.  Box  987,  Golden, 
CO  80401.  Call  (303)  279-5599. 


PRESSROOM- Maintenance- Machinist  to 
maintain  a  ten-unit  Goss  Suburban  with 
Suburban  and  Urbanite  folders.  Pay  com¬ 
mensurate  with  experience.  Zone  5,  Write 
Box  6088,  Editor  &  Publisher. 


EXPERIENCED  PRESSMAN  wanted  for 
6-unit  Goss  Community  press.  Newspaper 
and  commercial  work.  Zone  4.  Salary 
negotiable.  Contact  Ralph  Hammock, 
(912)  452-7288. 


PRODUCTION 


ELECTRONICS  technician  to  maintain 
new  Harris  front  end  system.  Computer 
repair  experience  a  must.  Suburban  daily 
in  Zone  5.  Good  wage  and  fringe  package. 
Write  Box  6084,  Editor  &  PubTisher. 


PRODUCTION  MANAGER 

Metro  in  Zone  2  is  seeking  a  goal-oriented 
individual  for  a  top  management  position 
of  Production  Manager.  Candidates  must 
have  background  experience  in  cold  type 
and  computer  operations.  Also  must  be 
knowledgeable  in  letterpress,  Polymer 
processes,  offset  and  mail  room  opera¬ 
tions.  Excellent  benefits  and  a  salary 
commensurate  with  experience.  Send 
complete  resume  and  salary  requirements 
to  Box  6118,  Editor  &  Publisher. 
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HELP  WANTED 


PUBLIC  RELATIONS 


HELP  WANTED 


PUBLIC  RELATIONS 


NATIONAL  NEWS  MANAGER 

Our  Chicago  based  National  Health  Care  Association  is 
seeking  an  experienced  professional  to  manage  the  ac¬ 
tivities  of  the  National  News  Department.  Primary  respon¬ 
sibilities  include  preparation  and  dissemination  of  As¬ 
sociation  related  news  and  feature  stories,  liaison  with 
national  media,  preparation  and  conduct  of  press  ac¬ 
tivities  at  major  meetings.  We  prefer  a  Bachelors  Degree 
or  equivalent  in  Communications,  minimum  of  3  years 
reporting  or  editing  experience  in  print  or  AV  media,  ex¬ 
cellent  interpersonal  skills  and  knowledge  of  national 
health  care  issues.  The  candidate  must  have  de¬ 
monstrated  ability  to  manage  a  professional  staff  prefera¬ 
bly  in  a  health  care  environment.  Moderate  travel  is  re¬ 
quired.  In  return,  we  offer  an  excellent  salary,  commensu¬ 
rate  with  experience  and  an  attractive  benefits  package. 
For  immediate  consideration  please  send  your  resume, 
complete  with  salary  history  and  requirements,in  confi¬ 
dence  to  Box  6120,  Editor  &  Publisher. 


^  EXECUTIVE 

COMMUNICATIONS  MANAGER 

Major  health  care  association  is  seeking  a  dynamic  pro¬ 
fessional  to  manage  the  activities  of  the  Executive  Com¬ 
munications  Department.  The  individual  will  be  responsi¬ 
ble  for  research  and  preparation  of  speeches,  articles, 
background  papers  and  fact  sheets  for  the  organiza¬ 
tion's  leadership;  for  establishing  and  conducting  a 
national  speakers  program;  and  for  preparing  regular 
and  special  communications  for  membership  and  staff. 
The  ideal  candidate  will  have  a  Bachelors  Degree  or  equi¬ 
valent  experience  in  communications,  good  writing  and 
editing  skills,  knowledge  of  health  care  issues,  experience 
with  speaker's  programs,  good  inter-personal  skills  and 
demonstrated  management  experience  of  a  professional 
staff,  preferably  within  an  association.  Some  travel  is  re¬ 
quired.  In  return  for  your  talents  we  offer  an  excellent 
salary,  commensurate  with  experience,  and  an  attractive 
benefits  package.  For  immediate  consideration  please 
send  your  resume,  complete  with  salary  history  and  re¬ 
quirements,  in  confidence  to  Box  6115,  Editor  & 
Publisher. 

An  Equal  OpportunitylAffirmative  Action  Employer,  MIF. 


HELP  WANTED 
PROMOTION 


PROMOTION  MANAGER 
An  opening  currently  exists  in  our  growing 
newspaper  organization  for  an  individual 
to  direct  our  entire  promotional  activities. 
Ideal  candidate  will  have  previous  news¬ 
paper  promotion  management  experience, 
be  a  self-starter,  creative  and  be  able  to 
coordinate  many  activities  at  the  same 
time. 

We  are  a  chain  of  50*  community  news¬ 
papers  in  the  Chicago  area.  Manager's  re¬ 
sponsibilities  will  include  in-paper,  pre¬ 
mium,  some  broadcast  and  collateral  ef¬ 
forts.  Development  of  circulation  demo¬ 
graphics,  classified  promotional  efforts, 
display  support  and  trade  promotion  are  at 
the  core  of  responsibilities. 

We  offer  earnings  commensurate  with 
abilities,  life  and  health  insurance  bene¬ 
fits,  profit  sharing  and  more.  Please  send 
resume,  including  salary  history,  in  confi¬ 
dence  to: 

Mr.  Joseph  FerstI 
Executive  Vice  President 

Lerner  Newspapers 
7519  N.  AshlanclAve. 

Chicago,  III.  60626 
Equal  Opportunity  Employer,  M/F 


PUBLIC  INFORMATION 


PUBLIC  AFFAIRS 
WRITER 

A  challenging  position  for  a 
writer  with  fresh  ideas  and  a 
desire  to  do  more  than  just 
rehash  what's  already  been 
said.  Position  will  allow  the 
writer  to  test  and  improve 
his  or  her  talents  in  writing 
interpretive  articles  for 
company  magazine,  in¬ 
teresting  copy  for  annual 
report,  ear-catching 

speeches  for  top  executives. 
Writer  will  have  all  the  ben¬ 
efits  that  go  with  working  for 
multibillion  dollar  interna¬ 
tional  energy  and  pet¬ 
rochemical  company.  Work 
in  a  small  southwest  city 
that  is  ideal  for  family  living 
and  only  an  hour  from  a 
metropolitan  center. 

Degree  in  journalism,  En¬ 
glish,  or  other  appropriate 
field  required,  plus  five  or 
more  years  of  writing  ex¬ 
perience.  Send  resume,  sal¬ 
ary  expectations,  and  ap¬ 
propriate  writing  samples 
to: 

Box  6166 

Editor  &  Publisher 

An  Equal  Opportunity  Employer 


ATTENTION  ALL 
ADVERTISERS! 

Due  to  the  Thanksgiving 
Holiday  our  closing  time  for 
the  November  25  issue  will 
be  Monday,  November  20  at 
4:30  p.m.  New  York  time. 


PUBLIC  INFORMATION 


INFORMATION  SPECIALIST 
Rapidly  growing  electric  Cooperative  in 
eastern  Iowa  is  seeking  an  Information 
Specialist  to  work  in  advertising,  and  pub¬ 
lic  and  consumer  relations.  Cooperative 
publishes  a  monthly  publication  to  its 
16,000  members  as  well  as  maintainingan 
internal  communication  program  with 
employees.  This  position  reports  to  the 
Cooperative’s  Information  Director.  BS 
Degree  in  Journalism  or  its  equivalent  in 
experience  and  training  is  required.  Send 
resume  in  confidence  to: 

EASTERN  IOWA  LIGHT 
AND  POWER  COOPERATIVE 
Wilton,  lA.  52778 

An  Equal  Opportunity/Atfirmative  Action 
Employer 


PUBLIC  RELATIONS 


MAJOR  RACE  TRACK  in  Zone  9  is  adding 
to  staff.  Seeks  sports  writer  with  2-3  years 
experience.  Send  resume  to  Box  6076, 
Editor  &  Publisher. 


PUBLIC  RELATIONS 


WRITER/MEDIA  LIAISON 
Public  Information  Office,  Consumers  Un¬ 
ion,  publisher  of  Consumer  Reports,  needs 
imaginative,  motivated,  newspaper 
journalist/PR  specialist  with  proven  skills 
in  clear,  concise  writing.  Thorough  re¬ 
searcher  highly  diversified  verbal/written 
media  contact.  Knowledge  of  broadcast 
industry  helpful.  Good  salary,  excellent 
benefits.  Send  resume,  salary  require¬ 
ments  tO:  OPI-W,  Consumers  Union,  256 
Washington  St.,  Mt.  Vernon,  N.Y.  10550. 
An  Equal  Opportunity  Employer.  M/F. 


PR  SPECIALIST/MEDIA  LIAISON 
Public  Information  Office,  Consumers  Un¬ 
ion,  publisher  of  Consumer  Reports,  needs 
imaginative  self-starter.  Strong  profes¬ 
sional  experience  in  print/broadcast.  Help 
design,  prepare  PR  programs,  background 
reports,  verbal/written  media  contact. 
Wide  ranging  post:  good  salary,  excellent 
benefits.  Send  resume,  salary  require¬ 
ments  to:  OPI-S,  Consumers  Union,  256 
Washington  St.,  Mt.  Vernon,  N.Y.  10550. 
An  Equal  Opportunity  Employer,  Mif. 


HELP  WANTED 


SYNDICATE  SALES 


SYNDICATE  SALES  REPRESENTATIVE— 
The  Los  Angeles  Times  Syndicate  is 
seeking  a  salesperson  to  call  on  editors  of 
major  newspapers  in  the  Midwest  and 
South.  A  combination  of  news  and  sales 
experience  is  preferred,  but  not  imper¬ 
ative.  Excellent  salary,  fringe  benefits  and 
potential  for  advancement.  We  are  looking 
for  a  highly  motivated,  performance- 
oriented  individual  to  join  our  ex^nding 
syndicate.  Contact  J.  Willard  Colston, 
President,  or  Richard  S.  Newcombe,  Sales 
Director,  Los  Angeles  Times  Syndicate, 
Times  Mirror  Square.  Los  Angeles,  Calif. 
90053;  Ph:  (213)  972-7987.  Confidenti¬ 
ality  assured.  An  Equal  Opportunity  Em¬ 
ployer. 


Positions 
Wanted  •  •  • 


ADMINISTRATIVE 


GENERAL  MANAGER  or  AD  DIRECTOR 
Knowledgeable  all  departments.  My  30 
years  experience  can  irrcrease  your  sales 
and  profits.  Can  invest  if  desired.  Write 
Box  6092,  Editor  &  Publisher. 


GENERAL  MANAGER  of  daily  owned  by 
major  newspaper  chain  seeks  change  to 
independent  or  independent  group.  Prefer 
Pennsylvania-Ohio.  Early  50's.  Mature, 
well-known  professional  with  excellent 
reputation  who  can  take  charge,  solve 
problems,  give  owner  profitable  product  to 
be  proud  of,  and  confidence  to  sleep  at 
night.  Write  Box  6081,  Editor  &  Publisher. 


EXPERIENCED  AD  MANAGER  mid  30's 
looking  for  a  challenging  Genera!  Manager 
position.  Solid  background  all  phases  of 
advertising.  Strong  sales  trainin^and  indi¬ 
vidual  effort.  Community  mindeol  Started 
2  TMCs.  Proved  I  can  get  the  job  done. 
Mature  family  man,  ready  to  accept  addi¬ 
tional  responsibilities.  Prefer  Zone  5.  Write 
Box  6075,  Editor  &  Publisher. 


GENERAL  MANAGER/PUBLISHER.  25 
years  successful  publishing  record.  Heavy 
in  all  phases  newspaper  and  printing.  Ex¬ 
cellent  record,  references.  Family  man. 
Desire  to  relocate  in  Zone  6.  Box  6131, 
Editor  &  Publisher. 


To  answer  box  number  ads  in 


EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  850  Third  Av¬ 
enue,  New  York,  N.Y.  10022. 
Please  be  selective  in  the 
number  of  clips  submitted  in 
response  to  an  ad.  Include 
only  material  which  can  be 
forwarded  in  a  large  manila 
envelope.  Never  submit  com¬ 
plete  newspapers  or  maga¬ 
zines  unless  specifically  cal¬ 
led  for. 

Editor  &  Publisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplacable  material. 
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Positions  Wanted ... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE  _ EDITORIAL _ '  _ EDITORIAL _ ! _ EDITORIAL 


CPA,  CONTROLLER  of  30,000  circulation 
7-day  daily  seeks  challenging  career  op-  j 
portunity  with  growth  oriented  company. 
Current  responsibilities  include  the  super¬ 
vision  of  all  business  office  and  EDP  de¬ 
partments,  the  preparation  of  periodic  fi¬ 
nancial  reports  and  annual  operating 
budget,  the  preparation  of  all  tax  returns 
and  the  bidding  of  commercial  printing 
operations.  For  more  details  on  now  my  i 
experience  and  enthusiasm  can  work  for 
wju,  please  respond  to  Box  6147,  Editor  & 
Publisher. 


ADVERTISING 


YOUNG,  hard  working  Assistant  Ad  Direc¬ 
tor  at  20,000  •  daily  seeking  advancement 
and  wishing  to  relocate  in  Missouri  or  Kan¬ 
sas.  Versatile  with  6Vj  years  experience 
(retail,  classified,  national),  2‘/2  years 
management,  business  degree,  proven 
producer,  professional.  Box  6 119,  Editor  & 
Publisher. 


ABLE  TO  RELOCATE,  4  years  public  rela-  i 
tions  and  newspaper  advertising  experi¬ 
ence.  Former  ad  director  of  a  daily.  College 
g^rad.  Respond  Box  6134,  Editor  & 
Publisher. 


EXPERIENCED  AD  MAN  will  be  available  to 
relocate  to  Zone  7  or  9  after  January  1 .  Box 
6138,  Editor  &  Publisher. 


COLLEGE  GRAD  with  12  years  newspaper 
experience.  Started  inside  classified  and 
earned  my  way  up  step-by-step  to  display 
ad  director.  (Complete  knowledge  of  all 
plhases  of  advertising:  servicing  accounts 
thru  sales  to  final  creative  layout.  Can  and 
will  motivate  self  and  staff  to  revenue  in¬ 
creases  with  focus  on  total  service  to  ac¬ 
counts.  Presently  ad  director  for  Drug 
Store  Chain,  by  my  direction  our  sales  have 
increased  over  >/«  million  dollars  over  pre¬ 
vious  12  month  gross.  I  am  at  the  top  of  my 
present  ladder— looking  for  rewarding 
challenge.  Box  6149,  Editor  &  Publisher. 


CIRCULATION 


FORMER  CIRCULATION  plant  manager 
anxious  to  get  back  in  the  mainstream,  18 
years  experience  in  circulation,  transpor¬ 
tation,  oroduction,  personnel,  labor.  Box 
6027,  ETditor  &  Publisher. 


EXPERIENCED  CIRCULATOR  (district 
manager-circulation  manager  of  6-day 
daily)  knowledgeable  in  promotion,  kiddy 
routes  and  mailings.  Looking  for  bigger 
and  more  rewarding  challenge  with  oppor¬ 
tunity  to  use  full  capabilities.  Prefer  Zone 
6,  but  will  consider  any  good  offer  from 
Zone  4  or  5,  as  well.  Write  Box  6108,  Editor 
&  Publisher. _ 


OPRY  FAN,  28  years  circulation  experi¬ 
ence,  seeks  work.  Prefer  Nashville  area. 
Box  6137,  Editor  &  Publisher. 


CIRCULATION  MANAGER,  experience  ga¬ 
lore.  Mailroom,  district  manager,  presently 
circulation  manager.  Young,  wants  larger 
paper.  Anxious  to  prove  myself!  Box  6139, 
Editor  &  Publisher. 


EDITORIAL 


SPORTS  EDITOR  WRITER  with  8  years  ex¬ 
perience  looking  for  writing  job  in  Zone  1 
on  3-5  person  sports  staff.  Can  cover  all 
high  school  and  college  sports  plus  bowl¬ 
ing  and  golf.  Know  all  desk  work.  Box 
6032,  Editor  &  Publisher. 


ADDED  BONUS  FOR 
E&P  POSITIONS  WANTED  PEOPLE! 

We  realize  that  due  to  the  mail  service 
sometimes  subscribers  receive  their  mag¬ 
azines  several  days  later  than  should  be 
expected.  So,  while  you're  awaiting  for 
just  the  right  publisher  to  see  your  POSI¬ 
TIONS  WANTED  ad— we  mail  out  tear- 
sheets  of  the  HELP  WANTED  pages  to  our 
Positions  Wanted  advertisers  who  live  out¬ 
side  the  New  York  metropolitan  area.  That 
way  everyone  has  the  Help  Wanteds  by 
Monday  morning— and  the  same  chance 
to  shoot  off  an  early  reply  to  any  Help 
Wanted  Ads  of  Interest! 


FORMER  Executive  Editor  of  Northwest 
daily,  proven  leader,  knows  how  to  build 
and  hold  circulation.  Seeks  position  as 
editor  of  medium-sized  daily.  Write  Box 
6077,  Editor  &  Publisher. 


SPORTS  DESKMAN,  29.  with  Zone  4 
metro  daily  seeks  similar  spot  or  editorship 
on  smaller  paper  in  any  zone.  Very  hard 
worker,  well-organized  with  7  years’ 
experience.  Personal  problems  dictate 
need  for  change.  Box  6080,  Editor  & 
Publisher. 


NEW  YORK  TIMES,  Fortune,  Time 
stringer;  young  (27)  energetic.  Currently  an 
editor  at  well-known  magazine- format  Bay 
Area  paper.  Good  writer/stylist.  Fluent 
Spanish.  Want  job  on  daily;  location  unim¬ 
portant.  S.  Bloom,  6432  Hillggass,  Oak¬ 
land,  CA  94618.  (415)  653-2597. 


TALENTED  reporter  in  dead-end  job  seeks 
more  rewarding  position  on  daily  or  weekly 
in  Zones  1 ,  2.  I  have  2  years  experience  on 
dailies  and  a  J-school  degree.  Write  Box 
6079,  Editor  &  Publisher. 


FEMALE  SPORTS  WRITER,  not  afraid  of 
lockerrooms  if  necessary.  Recent  J-grad 
with  6  years  experience  on  professional 
papers  and  as  campus  sports  editor. 
Award  winner  for  several  sports  features. 
Can  write  hard  news  too.  Prefer  medium 
daily.  Zones  9,  6,  but  will  consider  all  of¬ 
fers.  Write:  Terri  (junkel,  Box  1 162,  Carson 
City,  NV  89701,  (702)  882-2814. 


COPY  EDITOR  8  years,  30,  knows  style, 
layout,  bureau  operation.  Seeks  varied  job. 
Glen  Sargent,  1919  S.  Wolf  Rd.  #311,  Hill¬ 
side,  IL  60162.  (312)  449-5943. 


TWO  EXPERIENCED  EDITORS  (husband, 
wife),  presently  editors  on  living/teature/ 
entertainment  section  of  metropolitan 
Midwest  daily/Sunday.  Able  to  plan  and 
roduce  either  living  or  travel  sections, 
oth  multiple  prizewinners  for  layout, 
headlines,  writing.  Desire  to  relocate, 
preferably  in  warmer  climate.  Both  sober, 
energetic,  dependable,  in  excellent  health. 
Box  6041,  Editor  &  Publisher. 


AWARD-WINNING  woman  reporter,  27  and 
single,  spent  5  years  working  crazy  shifts 
for  UPl  and  mid-sized  dailies.  Now  seeking 
stable  daytime  challenge  in  major  city. 
Box  6051,  Editor  &  Publisher. 


REPORTER-EDITOR  (30)  with  excellent 
production  experience  on  New  York  City 
daily  seeks  to  exit  metro  area.  Enthusiastic 
to  learn  more.  Reporting-editing  creden¬ 
tials  with  large  weekly:  obits,  crime,  poli¬ 
tics.  Feature  writer,  versatile,  with  layout 
experience.  College  graduate.  References, 
clippings  on  request.  Prefer  Zones  5,  7,  8 
and  9,  but  will  consider  all  offers,  chal¬ 
lenges.  Box  6104,  Editor  &  Publisher. 


WASHINGTON  PR  not  my  bag.  Seek  return 
to  progressive  daily.  Zones  3  or  4.  Top 
management  and  writing  credentials.  Box 
6105,  Editor  &  Publisher. 


EXCELLENT  COPY  EDITOR,  was  with  one 
of  nation's  10  best  papers  for  6  years.  Ex¬ 
pert  wire  editor,  assistant  city  editor, 
makeup  man,  slotman.  Box  6132,  Editor  & 
Publisher  or  (609)  896-0548. 


DASHING,  professional,  thoughtful  life¬ 
style  writer  wants  intelligent  daily,  weekly 
or  magazine  in  any  Zone.  Interests:  educa¬ 
tion,  prisons,  reviews,  garden,  per¬ 
sonalities.  Well  educated.  Stringer  for  na¬ 
tional  newspaper.  Box  6117,  Editor  & 
Publisher. 


WOMAN  SPORTSWRITER,  ALSO  GEN¬ 
ERAL  ASSIGNMENT,  seeks  first  profes¬ 
sional  position.  Chicago  area.  Northwest¬ 
ern  near-grad  (English)  —  2  years  experi¬ 
ence  campus  paper.  Ctopy  editing,  proof¬ 
reading.  Single,  22.  Clips,  good  refer¬ 
ences.  Box  6123,  Editor  &  Publisher. 


PULITZER  PRIZE  NOMINEE,  9  years  ex¬ 
perience,  major  international  fellowship 
winner,  2  other  awards,  now  available  be¬ 
cause  paper  folded.  Young  pro,  31,  wants 
challenge.  Prefer  Zone  2,  will  consider  all. 
Box  6128,  Editor  &  Publisher. 


WORDSMITH— Why  not  put  my  20  years 
award-winning  coverage  of  hard  news, 
beats,  features  and  entertainment  to  work 
for  you.  Maturity  plus  experience  add  up. 
Contact:  John  Gaines,  9509  Kerrwood  Ln., 
Houston,  Texas  77080.  (713)  468-8090. 


SPORTSWRITER— Experienced  beat  wri¬ 
ter  (pro  sports:  52,000PM)  seeks  larger 
market.  Credentials  include  game  stories, 
advances,  features  and  series  as  well  as 
national  magazine  pieces.  Will  relocate 
immediately.  Gladly  furnish  clips,  resume, 
references  upon  request.  Contact:  Mark 
Brown,  1809  Arnold  St.,  Philadelphia,  PA 
19152  (215)  742-0767. 


GETTING  YOUR  MONEY’S  WORTH? 
Former  editor  of  small  daily  seeks  similar 
post  with  Zone  5  or  9  newspaper.  I’m  a 
problem  solver  who  can  train,  motivate 
staff,  improve  product.  Experience  in  VDT 
systems,  graphics,  budgeting.  Your  readers 
will  like  my  style.  Serious  inquiries  only. 
Middle  $20s.  Box  6158,  Editor  &  Publisher. 


SENIOR  EDITOR,  Canadian  metropolitan 
daily,  experienced  in  most  editorial  posi¬ 
tions,  including  VDT  training.  Looking  for 
position  in  U.S.  sunbelt.  Interested  in  op¬ 
tion  to  purchase  daily  or  weekly.  Box  6153, 
Editor  &  Publisher. 


ASSOCIATE  SPORTS  EDITOR  of  23,000 
circulation  daily  seeks  advancement.  24 
years  old  with  BJ  and  2‘/2  years  experi¬ 
ence.  Now  producing  4  lively  pages  daily 
along  with  important  coverage  and  col¬ 
umns.  VDT  experience.  Box  6154,  Editor  & 
Publisher. 


SMALL  DAILY  or  non-newspaper  writing 
spot  sought  by  high  honors  Michigan  State 
J-grad  with  2  years  campus  work.  Box 
6168,  Editor  &  Publisher. 


SPORTSWRITER,  26,  seeks  change  from 
present  position.  Will  relocate  anywhere. 
J-Grad.  VDT  trained.  Award-winning  col¬ 
umnist  and  photographer,  layout  experi¬ 
ence.  Prefer  small  to  mid-size  daily.  Have 
covered  preps  to  pros.  Box  6152,  Editor  & 
Publisher. 


NEWS  AND  FEATURE  WRITER  with  10 
years  writing  experience  in  transportation, 
international  trade,  finance,  education, 
government,  home  furnishings  and  fashion 
seeks  to  return  to  general  assignment  re¬ 
porting  on  a  metro  daily.  Will  relocate.  Box 
6156,  Editor  &  Publisher. 


FREELANCE 


NEW  YORK  CORRESPONDENT  special  as¬ 
signments.  Business/economic  features, 
columns  for  daily,  weekly,  trade  press.  Box 
6129,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


EXPERIENCED  picture  editor/researcher, 
diversified  photographer  with  layout  ability 
seeks  staff  or  freelance  work.  Box  6151, 
Editor  &  Publisher. 


PHOTOJOURNALIST— Aggressive,  crea¬ 
tive,  versatile.  %  photosand  stories  stand 
by  themselves.  Experience  includes  1  year 
in  Japan  working  on  large  daily  and  small 
weekly:  an  internship  with  California  daily 
and  4  years  on  college  newsp^rs.  Clips 
available.  Any  Zone.  Box  6127,  Editor  & 
Publisher. 


PHOTOJOURNALIST  WITH  BA  and  2  years 
experience  seeks  fulltime  position  with 
daily  paper  in  any  Zone.  Resume,  refer¬ 
ences,  portfolio  and  clips  on  request.  Box 
6142,  Editor  &  Publisher. 


PERSONNEL 


EXPERIENCED  newspaper  negotiator. 
Strong  knowledge  contracts,  labor,  law. 
Former  Union  President.  Replies  to:  (216) 
923-6104  or  Box  5907,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER  of  operations  or 
pressroom  superintendent.  28  years  ex¬ 
perience  in  newspapers,  22  years  of  which 
are  in  supervisory.  Excellent  references. 
Write  Box  5960,  Editor  &  Publisher. 


SALESIPROMOTION 


MARKETING  MAJOR,  Babson  College  '77, 
seeks  sales/promotion  position  with  syndi¬ 
cate.  Intelligent,  articulate,  creative.  Will¬ 
ing  to  work  hard  to  learn  business.  Any 
Zone.  Box  6141,  Editor  &  Publisher. 


EXPERIENCED  JOURNALIST  seeks  sub¬ 
stantial  reporting  or  editing  position  Zones 
7-8-9.  Box  6110,  Editor  &  Publisher. 


I  TECHNICAL  EDITOR,  Masters  Degree  in 
1  urban  planning,  experience  in  public  par- 
]  ticipation.  Ending  term  with  top  journal  in 
planning  field.  I  want  to  prepare  under¬ 
standable  reports,  attractive  proposals 
and  other  interesting  communications  in 
I  planning-engineering  consulting,  public 
I  affairs,  social  sciences,  government  rela¬ 
tions.  New  York  City-New  Jersey  area.  Box 
6(X)1.  Editor  &  Publisher. 


COPY  EDITOR,  30,  BA  English,  one  year 
experience  editing,  VDT,  two  years  experi¬ 
ence  reporting,  police  beat  and  court  beat, 
seeks  position  with  medium-sized  daily. 
Write  Box  6078,  Editor  &  Publisher. 


OFFBEAT  NEWS  FEATURES:  Young  talent 
stifled  on  mid-sized  daily.  Have  wit:  will 
travel.  Diverse  background.  Box  6021, 
Editor  &  Publisher. 


SCIENCE  WRITER  EDITOR  able  to  com¬ 
municate  technical  scientific  material  on 
your  reader’s  level.  BS  and  grad  work  in 
Chemistry.  BS  December  '78  in  Jour¬ 
nalism.  Clips  on  request.  D.  Curran,  1322 
N.  Mam  St.,  Oshkosh,  Wl.  (414)  426-0056. 


E&P  Employment  Zone  Chart 
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If  you’re  going  AM, 
read  this  report 


After  a  year's  publication  as  a  morning 
newspaper,  the  Gainesville  (Ra.)  San's 
staff  and  management  has  assessed  the 
switch  as  a  solid  benefit  to  readers  of  the 
North  Florida  daily. 

The  Sun’s  management  recently  took 
time  to  reflect  on  how  the  September  5, 
1977,  switch  has  affected  their  paper  and 
offer  some  advice  to  others  who  may  be 
contemplating  conversion. 

“Interdepartmental  unity,  advance 
planning,  market  knowledge  and  a  will¬ 
ingness  by  management  to  put  in  long 
hours  were  the  keys  to  our  successful 
conversion. “  said  Sun  publisher  Bill 
Ebersole. 

“The  decision  to  switch  from  a  P.M. 
(five  evenings  a  week,  plus  Saturday  and 
Sunday  morning)  to  an  A.M.  (seven 
mornings)  wasn't  made  by  one  person 
and  it  wasn’t  made  in  a  hurry.  We  had 
input  from  all  departments  and  con¬ 
ducted  two  market  surveys  to  gauge 
reader  response.’’ 

Ebersole  said  the  main  reason  the 
conversion  went  so  smoothly  was  be¬ 
cause  "we  had  positive  feedback  from 
both  our  readers  and  our  employees.” 

What  made  the  changeover  doubly 
interesting — in  recent  years  only  two 
other  papers  in  the  country  made  the 
P.M. -A.M.  switch  prior  to  the  Sun — was 
the  fact  that  the  Sun  was  completing  a 
transition  to  the  System  Development 
Corporation  TEXT  II  editorial  system  at 
the  same  time. 

“In  retrospect,  we  realize  that  the 
computer  system  was  essential  for  a 
smooth  transition,”  explained  Sun  pro¬ 
duction  director  Ken  Duffield. 

“With  control  of  all  news  type  in  the 
hands  of  the  news  staff  there  was  very 
little  impact  on  composing.  Since  the 
majority  of  work  going  through  compos¬ 
ing  was  advertising  composition  and  was 
completed  the  night  before  publication,  it 
was  only  necessary  to  make  sure  the 
loose  ends — normally  done  the  following 
morning — were  cleaned  up.” 

Duffield  also  noted  his  pressmen  are 
now  making  at  least  two  runs  every 
weekday,  which  has  resulted  in  10-hour 
shifts  and  four-day  work  weeks.  How¬ 
ever,  the  pressmen  enjoy  the  schedule, 
and  no  additional  personnel  were  needed 
to  handle  the  increased  press  runs. 

The  biggest  challenge  the  conversion 
posed  was  in  the  circulation  department 
and  mailroom.  In  circulation,  a  large 
majority  of  the  paper’s  carriers  were 
boys,  and  with  the  switch  to  an  A.M. 
edition  seven  days  a  week  and  the  result¬ 
ing  pre-dawn  delivery  schedule,  two- 
thirds  of  the  youthful  carriers  quit. 

“It  was  touch  and  go  for  a  while,”  said 
Sun  circulation  director  Bob  Tartaglione, 


“but  we  converted  all  those  bike  routes 
to  motor  routes  and  in  two  months, 
things  were  going  smoothly  again.” 

He  observed  that  with  so  many  new 
carriers,  there  were  an  above-average 
number  of  service-related  complaints 
during  the  first  month.  He  recommends, 
based  on  this  experience,  that  anyone 
planning  a  similar  conversion  emphasize 
good  service  initially,  rather  than  new 
sales. 

Two  other  major  problems  were  en¬ 
countered  in  the  mailroom.  Tartaglione 
said.  When  the  paper  was  a  P.M.,  the 
total  press  time  for  all  editions  was 
stretched  out  over  a  five-hour  period. 
Since  going  A.M.,  however,  the  total 
press  time  has  shrunk  to  about  three 
hours,  meaning  less  time  to  handle  in¬ 
serts  or  other  special  problems  in  the 
mailroom. 

In  addition,  the  switch  to  A.M.  has 
resulted  in  at  least  two  additional  early 
press  runs — meaning  more  inserts  to  be 
handled — one  of  which  involved  the 
complete  transfer  of  food  advertising 
from  Wednesday  afternoon  to  Thursday 
morning. 

“Since  our  food  day  moved  from 
Wednesday  to  Thursday,  our  Wednes¬ 
day  linage  dropped  46  percent,”  said  Sun 
ad  director  Bob  Glafcke.  However,  the 
shift  of  the  food  section  to  Thursday — 
demanded  by  food  retailers — resulted  in 
the  loss  of  the  long-standing  Wednesday 
jacket,  into  which  other  Wednesday  in¬ 
serts  were  stuffed  in  advance.  As  a  re¬ 
sult,  the  paper  was  forced  into  an  extra 
early  run  to  build  a  package  for  Wednes¬ 
day. 

Glafcke  noted  advertising  increases 
have  occurred  on  days  other  than  Thurs¬ 
day  since  the  switch.  “Our 
Fridaypaper — which  had  always  been 
light  because  it  had  to  compete  with  our 
Saturday  morning  edition — jumped  55 
percent  in  ad  linage  after  the  conver¬ 
sion,”  he  said,  adding  that  similar  in¬ 
creases  have  been  seen  in  Saturday  and 
Monday  editions. 

“We've  been  very  pleased  with  the 
switch,  since  our  ad  deadlines  have  re¬ 
mained  the  same,  and  all  our  major  ac¬ 
counts  have  expressed  approval  of  the 
conversion,”  Glafcke  said. 

The  hard  figures  of  circulation  at  the 
Sun  indicate  the  move  has  been  a  suc¬ 
cess.  The  paper,  a  member  of  the  New 
York  Times  Affiliated  Newspaper 
Group,  was  projecting  a  2%  annual  circu¬ 
lation  growth  rate  if  it  remained  a  P.M. 
operation.  Its  home  base  of  Gainesville  is 
the  site  of  the  30,(X)0-student  University 
of  Florida  and  the  location  of  four  hospi¬ 
tals  and  various  other  government  of¬ 
fices.  The  Sun,  however,  serves  readers 


far  beyond  Gainesville,  readers  that  live 
outside  the  city  in  a  75-mile  radius, 
largely  rural  farm  and  ranch  area. 

Deliveries  into  this  area  as  an  after¬ 
noon  newspaper  were  becoming  increas¬ 
ingly  difficult,  as  major  arteries  became 
more  and  more  heavily  traveled.  Two 
market  surveys  by  an  outside  firm  were 
conducted.  Both  indicated  the  Sun 
would  prosper  as  a  morning  paper,  with  a 
predicted  circulation  increase  of  4  per¬ 
cent  above  what  was  expected,  for  a 
total  6  percent  increase  the  first  year. 

September  1978  has  shown  a  1.4%  in¬ 
crease  over  September  1977,  Tartaglione 
said,  with  circulation  now  standing  at 
36,532  daily  and  39,896  Sunday. 

An  aggressive  sales  push,  made  only 
after  circulation  delivery  problems  in  the 
early  stages  were  solved,  made  the  7.4% 
increase  possible,  said  Tartaglione. 

Both  executive  editor  Ed  Johnson  and 
managing  editor  Rob  Oglesby  feel  the 
switch  has  benefitted  readers. 

“Our  theory  was  that  progressive 
newspapers  are  being  edited  to  blunt  the 
news-of-immediacy  impact  of  radio  and 
television,”  said  Johnson.  “Our  surveys 
indicated  people  read  their  paper  around 
the  clock,  not  just  the  few  minutes  after 
it  hits  their  doorstep. 

“We  were  also  aware  of  the  difficulties 
of  circulating  into  a  large  geographic  area 
with  an  afternoon  newspaper.  That  pres¬ 
sure  has  been  relieved  considerably  and 
we’re  able  to  compete  favorably  with 
other  morning  newspapers  in  our  part  of 
Florida. 

Johnson  advised  editors  contemplating 
a  change  to  morning  publication  to  an¬ 
ticipate  considerable  rescheduling  of 
staff,  slightly  higher  costs,  an  affirmative 
reaction  by  readers  and  a  better  grasp  of 
planning  news  content. 

"In  short,”  he  said,  “you  can  poten¬ 
tially  do  a  better  job  for  your  readers  if 
you’re  doing  it  in  the  morning.  Whether 
you  take  advantage  of  that  is  up  to  you.” 

Oglesby  emphasized  the  potential  for 
more  planning  that  morning  publication 
gives.  “Our  dummies  now  arrive  from  ad 
service  a  minimum  of  31  hours  prior  to 
press  time,  compared  to  roughly  22 
hours  when  we  were  a  P.M. 

“This  extended  planning  time — 
combined  with  what  we  feel  is  a  genuine 
A.M.  advantage  in  news  breaks — has  de¬ 
finitely  had  a  positive  effect  on  what  we 
offer  our  readers,”  he  said. 
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WESTERNS 

GIVES  YOUR  FRONT  PAGE 
(AND  ALL  YOUR  PAGES) 

A  CLEAN  APPEARANCE  THAT'S  APPARENT 

AND  MORE... 


Ifs  the  end  product  that  counts—  and  how  you  arrive  at  that  end  is  very 
important  too.  For  deadlines  demand  as  few  problems  as  possible,  as  any 
production  manager  knows.  Using  FRONT  PAGE  plates  assures  that  your 
newspaper  will  be  clean,  but  even  more  important,  your  production  problems 
will  be  reduced  to  a  minimum. 

You  see,  the  Western  FRONT  PAGE  plate  is  especially  designed  for  the 
newspaper  industry,  with  over-all  production  in  mind  —  from  plateroom  through 
press.  It  provides  easy  development,  fast  roll-up,  and  long  trouble-free  runs. 

What  makes  FRONT  PAGE  perform  so  well?  To  begin  with  the  FRONT  PAGE 
plate  is  anodized,  producing  a  surface  that  is  extremely  resistant  to  the 
abrasive  qualities  of  newsprint ...  an  ideal  Di-Litho  or  offset  surface . . .  clean 
. .  .water  receptive ...  oxidation  resistant. .  .and  long  running.  Solids  print  solid 
and  halftones  print  clean . . .  every  edition. 

Also,  FRONT  PAGE  has  a  uniform,  consistant  brush  grain  which  provides 
the  tooth  that  gives  a  strong  bond  between  chemicals  and  plate.  In  addition 
it  gives  excellent  ink-water  balance  and  speeds  make-up.  And  litho  grade 
aluminum  and  rigid  quality  control  make  Western's  FRONT  PAGE  plate 
virtually  trouble-free.  v 


Important  too,  your  plateroom 
and  pressroom  personnel  can 
be  assured  that  each  order  of 
FRONT  PAGE  plates  will  be  like 
the  one  before ...  no  variation  in 
quality... which  means  no  vari¬ 
ation  in  high  performance. 


So  if  you're  not  already  using 
FRONT  PAGE— see  the  differ¬ 
ence-contact  your  Western 
Dealer  or  Western  Technical 
Sales  Representative  today... 
or  call  800  325-3310  toll  free 
and  we  will  make  arrangements 
for  you  to  try  FRONT  PAGE. 


uienern  l^ho  plate  ^ 

3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS,  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 

NEWSMASTER  IS  A  FULL  LINE  OF  PRODUCTS  ESPECIALLY  DESIGNED  FOR  THE  NEWSPAPER  INDUSTRY  -  PLATES  -  CHEMISTRY  -  PLATEROOM  MACHINERY 


WHERE  the  Rocky  Mountain  News  has 
emerged  the  leader  in  total  weekday 
advertising  linage. 

WHERE  the  Belden  Continuing  Market 
Study,  1978,  based  on  the  Denver- 
Boulder  SMSA,  shows  the  News 
weekday  with  47%  readership  of  adults, 
18  years  of  age  and  older,  while  the 
Post  has  only  36%. 


MORE  evidence  that  the  marketing 
momentum  of  Metro  Denver  is  with 
the  News. 


Denver 

Rocky  Mountain 
News 


AScripps-Howard  Newspaper 
Represented  By;  STORY  &  KELLY-SMITH,  INC. 
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